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Explore effective strategies for managing and cultivating customer trust, satisfaction, and loyalty. Dis-
cover how leveraging Information Communication Technologies (ICT) can revolutionize your customer
relationships, build lasting engagement, and drive business growth in the digital age.
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its customers will increase the amount of consumer spending with the company and inspire loyalty to
its brand. According to Jessica Sebor, "Loyalty is... 47 KB (6,019 words) - 08:16, 12 March 2024
retention, loyalty, and other behavioural intentions such as the willingness to provide positive referrals,
become brand advocates, or engage in customer citizenship... 159 KB (20,776 words) - 01:04, 3 March
2024

Loyalty marketing is a marketing strategy in which a company focuses on growing and retaining existing
customers through incentives. Branding, product... 31 KB (3,854 words) - 08:18, 12 March 2024
They manage detailed information about the customer's touch points with the objective to maximize
satisfaction and loyalty. The communication can be... 116 KB (15,544 words) - 14:33, 29 February
2024

gain customer satisfaction which gives a positive impact on the firm as customer satisfaction boosts
customer loyalty and future behaviors. Customers become... 16 KB (2,133 words) - 14:35, 31 October
2023

touchpoints are, customer satisfaction surveys, product warranties, post-purchase customer service
and support, loyalty programs and even billing processes... 113 KB (16,194 words) - 23:33, 19 January
2024

extranet and internet. Electronic CRM concerns all forms of managing relationships with customers
through the use of information technology (IT). eCRM... 27 KB (3,655 words) - 08:16, 12 March 2024
increase customer satisfaction and customer loyalty, with side effects like reduced price sensitivity. A
brand is, in essence, a promise to its customers of... 125 KB (15,415 words) - 16:25, 16 March 2024
supply chain managers to create customer value, satisfaction, and loyalty. Customer value, satisfaction,
and loyalty lead to improved profit margins,... 26 KB (3,348 words) - 10:40, 7 November 2023

New York: McGraw-Hill, 2013. Loveman, Gary W. "Employee satisfaction, customer loyalty, and financial
performance an empirical examination of the service... 89 KB (11,949 words) - 22:42, 12 March 2024
service quality and customer satisfaction. The SERVQUAL instrument was developed as part of a
broader conceptualization of how customers understand service... 28 KB (3,592 words) - 11:15, 20
January 2024

done through the inventory window. Other advantages include the ability to implement various types of
discounts, a loyalty scheme for customers, and more... 61 KB (8,145 words) - 06:32, 10 March 2024
Books, New York, 1990. Schlesinger, L. and Heskett, J. "Customer Satisfaction is rooted in Employee
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Satisfaction," Harvard Business Review, November—December... 116 KB (14,869 words) - 09:12, 5
March 2024

In 2004 and 2008, Kapferer and Keller respectively defined it as a fulfilment in customer expectations
and consistent customer satisfaction. Brand management... 46 KB (5,983 words) - 19:10, 18 February
2024

from direct response marketing campaigns that emphasizes customer retention and satisfaction rather
than sales transactions. It differentiates from other... 30 KB (3,975 words) - 08:25, 12 March 2024

to use social media. Customer service and support: A company can gain cost savings and increase
revenue and customer satisfaction by using social media... 35 KB (4,605 words) - 08:21, 12 March
2024

generic avenues to 'manage' WOM for the purpose of WOMM: build a strong WOM foundation (e.qg.
sufficient levels of satisfaction, trust and commitment), indirect... 26 KB (3,308 words) - 14:50, 14
December 2023

brand—that is, their willingness to pay a premium for it. Note: These customer satisfaction method-
ologies have not been independently validated by the Marketing... 31 KB (4,278 words) - 13:08, 17
January 2024

(1991). Communication boundary management: A theoretical model of managing disclosure of private
information between married couples. Communication Theory... 72 KB (9,628 words) - 16:58, 30
December 2023

recognise technology and people to ensure work systems are highly efficient and contain better
characteristics which leads to higher job satisfaction for employees... 46 KB (6,040 words) - 12:50,

5 March 2024
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