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Secure your photography business with essential legal forms and contracts designed specifically 
for professional photographers. This comprehensive collection of business legal templates helps you 
manage client agreements, protect your work, and ensure smooth operations without the need for a 
physical CD, offering instant digital access to vital documentation.

Our digital textbook collection offers comprehensive resources for students and educa-
tors, available for free download and reference.

We appreciate your visit to our website.
The document Photography Business Contracts is available for download right away.
There are no fees, as we want to share it freely.

Authenticity is our top priority.
Every document is reviewed to ensure it is original.
This guarantees that you receive trusted resources.

We hope this document supports your work or study.
We look forward to welcoming you back again.
Thank you for using our service.

Across countless online repositories, this document is in high demand.
You are fortunate to find it with us today.
We offer the entire version Photography Business Contracts at no cost.

Business and Legal Forms for Photographers

Here's the classic "bible" of forms and checklists for every situation a professional photographer may 
face. Thoroughly expanded and updated to cover the Internet, this brand-new Third Edition contains 28 
forms, each ready-to-use as is, or easily tailored to fit any situation. Photographers will find contracts for 
wedding, portrait, and assignment photography; property and model releases, assignment estimates, 
confirmations, and invoices; delivery memos; license for Web usage; nondisclosure agreements; and 
much, much more. An accompanying CD-ROM provides electronic versions of these forms, ready to 
use on both Macs and PCs. "Every photographer needs this book. If you don't add this book to your 
library you may regret it later; this one I consider indispensable." —Shutterbug. "Crawford has created 
what is probably the most complete book of forms for photographers who work in commercial, editorial, 
stock, wedding, fine art, even video. His contracts are safe, easy-to-use, and cover all the bases." 
—ASMP Newsletter.

Business and Legal Forms for Photographers, 4th Ed.

Business and Legal Forms for Photographers, 4th Edition contains 34 forms for photographers, each 
accompanied by step-by-step instructions, advice on standard contractual provisions, and unique 
negotiation checklists to guide professionals to the best deal. Included are contracts for wedding, 
portrait, and assignment photography; publishing, collaboration, and licensing contracts; property and 
model releases; assignment estimate/confirmation/invoice; delivery memo; stock photography invoice; 
stock agency agreement; permission form; copyright registration and transfer forms; nondisclosure 
agreement; license of rights; license of electronic rights; trademark application; employment application 
and agreement; and more. Included is a CD-ROM containing electronic versions of each form. New to 
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this edition are forms for leases, subleases, and lease assignments, plus an update to cover changes 
in copyright registration.

Business and Legal Forms for Illustrators

The fourth edition of this popular guide contains twenty-nine of the most essential business and legal 
forms to meet the everyday needs of today’s illustrators. Updated throughout, new forms include a 
promissory note, releases, and an agreement to arbitrate. Each form is accompanied by step-by-step 
instructions, advice on standard contractual provisions, and unique negotiation checklists for making 
the best deal. Included are: Estimate • Confirmation of Assignment • Invoice • Illustrator-Agent Contract 
• Book Publishing Contract • Collaboration Contract • Contract for the Sale of an Artwork • Contract 
for Receipt and Holding of Artwork • Illustrator-Gallery Contract with Record of Consignment and 
Statement of Account • Licensing Contract to Merchandise Images • Release Form for Models • 
Property Release • Permission Form • Nondisclosure Agreement for Submitting Ideas • Copyright 
Transfer Form • Application for Copyright Registration of Artwork • License of Rights and Electronic 
Rights • Contract with an Independent Contractor • Trademark Application • Commercial Lease • 
Sublease • Lease Assignment The collection provides a password and link to a supplemental website, 
which contains all the discussed forms for both the PC and Mac platforms. Thorough discussions of 
legal issues relevant to the industry make this a must-read for any illustrator—established or starting 
out. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on the 
visual and performing arts, with emphasis on the business of art. Our titles cover subjects such as 
graphic design, theater, branding, fine art, photography, interior design, writing, acting, film, how to 
start careers, business and legal forms, business practices, and more. While we don't aspire to publish 
a New York Times bestseller or a national bestseller, we are deeply committed to quality books that help 
creative professionals succeed and thrive. We often publish in areas overlooked by other publishers 
and welcome the author whose expertise can help our audience of readers.

Business and Legal Forms for Graphic Designers

This classic industry tool, now in its fourth edition, brings together more than fifty essential and 
ready-to-use forms for graphic designers. All forms are accompanied by thorough explanations and 
are made available on CD-ROM so that they can be easily customized. Business and Legal Forms for 
Graphic Designers also provides step-by-step instructions, advice on standard contractual provisions, 
and unique negotiation checklists so you can deal correctly with clients and manage your office 
efficiently. Included are: Project plan and budget Proposal form Credit reference form Job index 
Job sheet Time sheet Studio production schedule Estimate request form Artwork log and digital file 
management Project confirmation agreement Website design agreement Contract with illustrator or 
photographer Employment agreement Applications for copyright registration of designs Trademark 
application Commercial lease And many more New to this edition are forms for arbitration, general 
and mutual releases, employee warning and dismissal letters, and promissory notes. Don’t get stuck 
paying expensive lawyers’ fees or accepting less than what your designs are worth. Whether you are 
an established designer or just starting out, this guide will help you to save money, protect yourself, 
and negotiate for maximum profit.

Starting Your Career as a Freelance Photographer

Here is a virtual treasury of advice, insight, and guidance for every freelance photographer! The 
step-by-step advice covers the multitude of concerns facing aspiring and beginning freelance pho-
tographers—from compiling a portfolio and promoting your work to winning the first client and running 
a healthy, profitable business. Esteemed attorney and writer Tad Crawford has teamed up with expert 
photography writer Chuck Delaney—and more than a dozen of the photo industry’s leading experts—to 
provide comprehensive guidance, including: Photographic careers and the skills they require How 
to shop for equipment and studio locations Clients, websites, portfolios, and self-promotion Studio 
management, insurance, and safety Negotiating contracts, pricing, and model and property releases 
Copyright law and protecting your work Avoiding libel, trespass, and litigation Accounting, record 
keeping, and taxes For anyone looking to earn money with their photography, Starting Your Career 
as a Freelance Photographer crucial marketing, business, and legal know-how for every step of the 
process. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of books on the 
visual and performing arts, with emphasis on the business of art. Our titles cover subjects such as 
graphic design, theater, branding, fine art, photography, interior design, writing, acting, film, how to 



start careers, business and legal forms, business practices, and more. While we don't aspire to publish 
a New York Times bestseller or a national bestseller, we are deeply committed to quality books that help 
creative professionals succeed and thrive. We often publish in areas overlooked by other publishers 
and welcome the author whose expertise can help our audience of readers.

The Money Mentor

You don't have to be a twenty-three year old dancer with no savings to end up with the excruciating 
debts young Iris is confronted with in this latest work by financial and legal advisor Tad Crawford. Every 
year, thousands of Americans of all ages and backgrounds overtax their bank accounts and credit 
cards and are left with the tricky task of pulling themselves out of their financial chaos. Rarely can 
they receive such high-quality financial and moral support as the The Money Mentor provides—and 
certainly not in the guise of an entertaining, up-beat novel! As the author tells the story of the 
recovering debtor Iris, he walks his readers through all the stages of money management, from the 
painful assessment of assets and debts to increasing one's income and starting to save. Choosing a 
sympathetic "girl-from-next-door" as protagonist, The Money Mentor offers people in financial trouble 
what they lack most of all: the ability to look at themselves from a healthy distance and realize that 
there is a way out of their trouble.

Beyond the Lens

Created by the Association of Photographers (AOP), Beyond the Lens is the essential guide to rights, 
ethics and business practice in professional photography. Now in its fourth edition it has been likened 
to 'the bible for photographers and commissioners' and is used by colleges/universities as part of their 
courses and widely used by photographers and commissioners. This 4th edition of Beyond the Lens 
has a foreword by Terry O'Neill and is split into 3 parts: The Law and the Photographer: covers copyright, 
moral rights, contract law, privacy, photographing children, late payment, legal remedies for copyright 
infringements and unpaid debts both in the UK and EU plus legislation that photographers need to 
be aware of. The Business End: with advice on tax, VAT, accounting, bookkeeping, insurance, limited 
companies, pensions, savings, investments and mortgages, dealing with income/career problems, 
standards and codes, social media, agents, collecting societies and associations and unions. Making 
a Living: is written by photographers and covers how to be a student, working as an assisting 
photographer, specific area of photography from their perspective - advertising, editorial, architectural, 
corporate and design, stock, digital and moving image, working overseas, and shooting on the streets. 
An appendix includes 3 sets of photographers' terms and conditions for those based either in England 
& Wales, Scotland or Eire; model release form; template business forms and agents agreement. 
Disclaimer This book is intended as a guide for those people involved in photography and it is 
not intended to take the place of legal advice. The authors, publisher and consultants can take no 
responsibility for the consequence of any reliance placed on its contents. The editorial content of Part 
3 ‘Making a Living’ (except Chapter 8 Standards and Codes for Assisting Photographers & Chapter 
9 Negotiating Licences and Usage) does not necessarily reflect the attitude of the AOP Board or the 
membership.

Business and Legal Forms for Fine Artists

This much-needed guide provides the skills and tools to manage projects from start to finish. Business 
and Legal Forms for Fine Artists consists of twenty-two crucial business and legal forms and includes 
a CD-ROM* with the forms in word processing formats for both the PC and Mac platforms: Contract 
for the Sale of an Artwork, Contract for the Sale of an Artwork with Moral Rights and Resale Royalty 
Rights, Invoice for the Sale of an Artwork, Contract to Commission an Artwork, Contract to Create a 
Limited Edition, Contract for Receipt and Holding of Artwork, Artist-Gallery Contract with Record of 
Consignment and Statement of Account, Contract to Create a Video for Transmission, DVD Sales, or 
DVD Rentals, Contract for the Rental of an Artwork, Contract for an Exhibition Loan, Artist's Lecture 
Contract, Licensing Contract to Merchandise Images, Release Form for Models, Property Release, 
Copyright Registration of an Artwork, Permission Form, License of Electronic Rights, Contract with an 
Independent Contractor, Commercial Lease, Sublease, Lease Assignment. Book jacket.

One Hundred and One Businesses You Can Start with Less Than One Thousand Dollars

Most parents today have a tough time economically: They have to be at home raising their children 
so they cannot work much, and the jobs that are out there are often part-time and low paying. Yet 



most families need two incomes today to get ahead. Detailed in this new book are over 100 business 
ideas that can be started for very little money and yet may provide parents with a lot more money than 
they would be paid by the hour. This is a collection of businesses selected especially for stay-at-home 
parents who are interested in augmenting their income. These businesses can be started with minimum 
training and investment and are all capable of producing extra income. Starting and managing a 
business takes motivation and talent. It also takes research and planning. This new book is intended to 
serve as a roadmap for starting your business. It is both easy to use and comprehensive. Thousands of 
great tips and useful guidelines will help you keep bringing customers back, give you low-cost internal 
marketing ideas, low- and no-cost ways to satisfy customers, and sales building ideas.

Wedding and Portrait Photographers' Legal Handbook

This guide provides insights into the legal concerns that face professional photographers. Collecting 
unpaid debts, securing retainers, and constructing payment terms are addressed with a focus on the 
difficulties that are often associated with managing a photography business. Twenty-five sample forms 
are provided, including model and property release forms, as well as estimates and invoices easily 
duplicated for use in business. Advice is also provided for copyrighting images, safely conducting a 
portrait session with a minor, and submitting fine art images to galleries.

The Photographer's Survival Guide

Freelance photographers, here are all the tools needed to compete in today s competitive business 
world; How to price work, how to find new clients and keep them and more. Practical resources such as 
portfolio makers, website builders, sample estimates and budgets, bills from real-life photo shoots and 
much more make The Photographer s Survival Guide the book that lets independent photographers 
climb their way to the top and stay there. A bonus CD features ready-to-use business forms and 
templates every photographer needs, including a talent casting form, estimate template, and more.

Photography

This book/CD-ROM package tells photographers how to generate profit and supplies them with 
software for a business-administration system. The book offers information on how to find the best 
location for a business, create a business plan, and generate business, and gives advice on everything 
from dealing with violation of copyright to stock photography. Beginning chapters explain the role of 
technology in a photography business and discuss fees for services, and later chapters cover busi-
ness operations and record keeping. Software exercises let photographers create forms for tracking, 
agreements, and other tasks. Zimberoff is a commercial photographer and photojournalist. Annotation 
copyrighted by Book News, Inc., Portland, OR

ASMP Professional Business Practices in Photography

At last! The eagerly anticipated revised edition of the photographer’s "business bible" is here, fully up-
dated with the last word on key business practices, industry standards, and resources. Up-to-the-minute 
coverage now includes digital asset management; metadata standards; the role of Internet, FTP, 
and e-mail technologies; the impact of media consolidation on assignment and stock photography; 
and much more. This indispensable guide covers the full range of business and legal questions that 
photographers might have, with comprehensive advice from the ASMP, the foremost authority in the 
field. In eleven in-depth chapters, more than two dozen industry experts explore pricing and negotiating, 
ethics, rights in traditional and electronic media, publishing, and much more. Business and legal forms, 
checklists, and an extensive cross-media bibliography make this the one reference book that deserves a 
place on every successful photographer’s bookshelf. Allworth Press, an imprint of Skyhorse Publishing, 
publishes a broad range of books on the visual and performing arts, with emphasis on the business of 
art. Our titles cover subjects such as graphic design, theater, branding, fine art, photography, interior 
design, writing, acting, film, how to start careers, business and legal forms, business practices, and 
more. While we don't aspire to publish a New York Times bestseller or a national bestseller, we are 
deeply committed to quality books that help creative professionals succeed and thrive. We often publish 
in areas overlooked by other publishers and welcome the author whose expertise can help our audience 
of readers.

Business and Legal Forms for Authors and Self Publishers



Professional and aspiring writers will find indispensable tools in this practical, complete, and time-sav-
ing popular resource, now updated to include a CD-ROM.Twenty essential forms include estimates, 
invoices, releases, copyright applications, and licenses covering authors' and self-publishers' every 
need, plus contracts between author and agent, publisher, designer, printer, sales representative, book 
distributor, and more. The collection provides a second set of forms perforated for easy removal, leaving 
the book intact for ongoing reference, and a CD-ROM contains the forms in Adobe Acrobat and the 
most popular word-processing formats for both PC and Mac platforms. Allworth Press, an imprint 
of Skyhorse Publishing, publishes a broad range of books on the visual and performing arts, with 
emphasis on the business of art. Our titles cover subjects such as graphic design, theater, branding, 
fine art, photography, interior design, writing, acting, film, how to start careers, business and legal 
forms, business practices, and more. While we don't aspire to publish a New York Times bestseller or a 
national bestseller, we are deeply committed to quality books that help creative professionals succeed 
and thrive. We often publish in areas overlooked by other publishers and welcome the author whose 
expertise can help our audience of readers.

PROFITographers

Opening a photography business requires more than a digital camera and a great eye for photography. 
To compete with the thousands of professional photographers flooding the market, photographers need 
to know essential business basics. Statistics show that most small businesses fail within two years, 
and a lack of business knowledge is a problem that contributes to business failure. Whether you are 
preparing to start a photography business or you have recently started a business that is struggling, 
PROFITographers: Creating a Successful Photography Business, will teach you the business basics 
you need to know to achieve success. This book is not about teaching the basics of photography - it 
will teach photographers the basics of running a successful business, offering step-by-step instructions 
that can be followed to start earning an income from a photography business. PROFITographers is a 
helpful guide that can help photographers navigate through the difficult parts of starting a business, 
such as pricing, contracts, marketing, and in-person sales. This book offers a comprehensive guide 
to starting a photography business. This book will teach photographers: How to set goals for your 
photography business How to create a plan of action to accomplish your business goals Tips for figuring 
out the net amount of money you need to make How to calculate your cost of doing business What 
every photographer's "perfect day" should include Important photography business mistakes to avoid 
Essential legal and liability issues to consider when starting a photography business How to set service 
and product prices for your photography business Tips for presenting photos to clients The benefits of 
photography in-person sales Dos and Don'ts of closing a sale How to handle client objections effectively 
How to ask for a sale Tips for recognizing and using body language when making a sales presentation 
How to identify your ideal client The basics of branding Marketing/Sales 101 Tips for creating effective 
marketing materials Offline and online marketing techniques And so much more... With a copy of 
PROFITographers, photographers will learn essential, proven business techniques that can be used to 
create and grow a successful photography business. Written by the successful photography team, Paul 
Pruitt and Melissa Escaro, this book teaches photographers business basics that they have learned in 
their decades of business and photography experience.

Photography Business Secrets

The founder of PhotoMint, an educational and business resource for photographers, provides advice 
for creating your own photography business, explaining how to establish a brand, set policies and prices 
and market your work so that your business will succeed. Original.

Photography Annual

"Setting up a Successful Photography Business is a practical and essential handbook for anyone who 
wants to be a professional photographer. Written by the owner of a successful photography agency, it is 
packed full of helpful information and invaluable advice from not only the author but also many leading 
photographers and commissioners working in all areas of the industry today. This book includes all the 
essentials- how to prepare the best portfolio and website; how to market yourself and get clients; how to 
cost and produce shoots; how to find representation; how to finance and run your business; how to deal 
with contracts and legal obligations plus much more. It also contains lots of useful checklists, charts 
and handy business templates- everything you need to know to get your own photography business 
off to flying start."--Bloomsbury Publishing.

Setting Up a Successful Photography Business



Includes, beginning Sept. 15, 1954 (and on the 15th of each month, Sept.-May) a special section: 
School library journal, ISSN 0000-0035, (called Junior libraries, 1954-May 1961). Also issued sepa-
rately.

Library Journal

Offers advice for running a photography business, with information on rights and usage, royalties, 
copyright, contracts, business proposals, pricing guidelines, and marketing, and includes sample forms 
and contracts.

News Photographer

A practical guide to Internet business transactions. With over 65 forms and checklists from actual 
Internet deals and transactions, it's a hands-on guide to the law of Internet commerce.

Communication Arts

Photographers now have the ideal resource to build a solid foundation for success. The Art and 
Business of Photography takes an honest approach to the photography profession and is a guide to the 
artistic and business skills that are the foundation of a career in photography. Professional photographer 
and former ASMP president, Susan Carr, discusses the realities of the photography industry along with 
the struggles of expressing creativity and producing quality photography. Topics in this distinctive guide 
include the balance of being an artist and a business person, the basics of copyright, pricing skills, 
how to find future prospects, and the importance of craft and creativity. Firsthand experiences and 
sample photographs by top photographers--pursuing various photography subjects and different types 
of clients--serve to enhance the unique combination of art and business included in this book. This 
volume also covers the history of the profession and the current state of the industry. Anyone with a 
love for a photography and the creative process will benefit from this realistic yet inspiring approach to 
the photography industry. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of 
books on the visual and performing arts, with emphasis on the business of art. Our titles cover subjects 
such as graphic design, theater, branding, fine art, photography, interior design, writing, acting, film, 
how to start careers, business and legal forms, business practices, and more. While we don't aspire 
to publish a New York Times bestseller or a national bestseller, we are deeply committed to quality 
books that help creative professionals succeed and thrive. We often publish in areas overlooked by 
other publishers and welcome the author whose expertise can help our audience of readers.

The Big Picture

A one-stop resource to shooting and selling nature photography, this guide provides a comprehensive 
real-life account of the field's working conditions along with the artistic, business, and technical skills 
needed to succeed in it. The information is presented in a practical field-guide format, for users of 
both traditional and digital equipment. Topics covered included basic techniques and practices of 
nature photography-from the various types of environments, objects, and equipment to questions of 
style, composition, and mood. This guide also covers organizational, business, and career issues-from 
planning and organizing a one-time photo expedition for a magazine shoot to selling one's work to a 
nature stock agency. • Will appeal to serious professionals and beginning photographers, as well as thrill 
seekers • CD-ROM includes 500 breathtaking full-color photos of nature shots • Advertising in Popular 
Photography and Photo District News Allworth Press, an imprint of Skyhorse Publishing, publishes a 
broad range of books on the visual and performing arts, with emphasis on the business of art. Our titles 
cover subjects such as graphic design, theater, branding, fine art, photography, interior design, writing, 
acting, film, how to start careers, business and legal forms, business practices, and more. While we 
don't aspire to publish a New York Times bestseller or a national bestseller, we are deeply committed to 
quality books that help creative professionals succeed and thrive. We often publish in areas overlooked 
by other publishers and welcome the author whose expertise can help our audience of readers.

Doing Business on the Internet

Negotiating is a crucial skill for anyone running a business, but they don't teach this art in photography 
school. The Photographer's Guide to Negotiating gives specific tips for negotiating assignment deals, 
digital and electronic rights, stock photography sales, contracts, purchases, and more. Interviews with 
an art buyer, a photographer, and a photographer's rep give photographers extra insight-and maybe 



even the upper hand in many negotiations. Everyone negotiates in everyday life. This book shows 
photographers how to take those skills and successfully apply them to business deals. Allworth Press, 
an imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing 
arts, with emphasis on the business of art. Our titles cover subjects such as graphic design, theater, 
branding, fine art, photography, interior design, writing, acting, film, how to start careers, business and 
legal forms, business practices, and more. While we don't aspire to publish a New York Times bestseller 
or a national bestseller, we are deeply committed to quality books that help creative professionals 
succeed and thrive. We often publish in areas overlooked by other publishers and welcome the author 
whose expertise can help our audience of readers.

The Art and Business of Photography

Today, photographers can make every image pay and pay again by controlling and pricing the rights 
to their work. In Licensing Photography, a veteran photographer and a respected attorney team up to 
present the complex subject of licensing of clear, understandable terms. With this step-by-step guide, 
readers will be able to forge successful, legally sound, and profitable agreements. Digitial imaging and 
Internet technology mean the market for licensing is bigger than ever—and Licensing Photography 
helps every photographer get a piece of the pie. • All the tools a photographer needs to craft licensing 
agreements, price licenses, and negotiate fees • Real-life examples, sample agreements, Q&A section, 
plus legal advice in layman's terms Allworth Press, an imprint of Skyhorse Publishing, publishes a 
broad range of books on the visual and performing arts, with emphasis on the business of art. Our titles 
cover subjects such as graphic design, theater, branding, fine art, photography, interior design, writing, 
acting, film, how to start careers, business and legal forms, business practices, and more. While we 
don't aspire to publish a New York Times bestseller or a national bestseller, we are deeply committed to 
quality books that help creative professionals succeed and thrive. We often publish in areas overlooked 
by other publishers and welcome the author whose expertise can help our audience of readers.

Mastering Nature Photography

The photographer's definitive business and legal resource is now completely updated and expanded. In 
this valuable guide, arts attorney Leonard DuBoff takes you step by step though all the legal aspects of 
the photography business. Here is expert advice for everything from contracts to trademarks, including 
government licenses, taxes, censorship, the rights of privacy and publicity, leases and insurance, estate 
planning, and more. This latest, up-to-the minute edition pays special attention to the legal challenges 
that have been brought about by digital cameras and the Internet. With the important legal advice found 
in this guide, you'll save thousands of dollars in attorney fees–and find expert legal assistance when 
you need it the most. " . . . a complete discussion of the legal and business issues of everyday concern 
to photographers."-- PhotoSource International.

The Photographer's Guide to Negotiating

Are you bored producing the same old work, but do it because it’s safe? Are corporate politics, 
outsourcing, or the digital revolution too much for you to handle? Has a personal tragedy caused you 
to reevaluate your career path? If you answered yes to any of these questions, look no further than 
this inspirational guide. Topics include: --Recognize when something is wrong --Use work-history and 
personal timelines to meld your passions with your career choices --Reeducate yourself when faced 
with creative challenges --Embrace risk and evaluate your assets to make your next move --Sell your 
unique vision through a “Passion First” marketing approach --Manage your time and your business 
effectively --Use time-management techniques to stay focused and increase your creative output. You 
will also be inspired by the stories of other creative entrepreneurs who have made their own successful 
transitions. Whether you are a mid-career professional or just starting out, this book will set you on the 
path to creative and professional growth. Allworth Press, an imprint of Skyhorse Publishing, publishes a 
broad range of books on the visual and performing arts, with emphasis on the business of art. Our titles 
cover subjects such as graphic design, theater, branding, fine art, photography, interior design, writing, 
acting, film, how to start careers, business and legal forms, business practices, and more. While we 
don't aspire to publish a New York Times bestseller or a national bestseller, we are deeply committed to 
quality books that help creative professionals succeed and thrive. We often publish in areas overlooked 
by other publishers and welcome the author whose expertise can help our audience of readers.

Licensing Photography



Got pictures? Here's the complete guide to getting those images published. Magazines, newspapers, 
books, posters, Web sites, greeting cards, calendars, brochures, paper products, packaging, displays, 
print and Web ads, annual reports, CD-ROMs, and more--the market for photography is ever-expand-
ing, and Publishing Photography reveals exactly how to sell into unexpected markets and improve a 
career with every publication. Advice on reuse clarifies this confusing area and provides money-making 
tips. Other topics covered include how to handle assignment and stock photography, approaches to full- 
and part-time work, and developing a relationship with clients, editors, art directors, and communication 
directors. Publishing Photography helps photographers from every background find sales and success 
in selling their work.

The Law (in Plain English)® For Photographers

This groundbreaking resource demonstrates how to use digital imaging and the Internet as the 
cornerstone of a successful photography business. Topics covered include setting business goals, 
marketing, setting prices, selling prints, running a Web-based photography business, working with 
stock agencies, legally protecting images, and more. Both serious amateurs considering a start-up and 
established businesses looking for fresh approaches need this timely, relevant book. Allworth Press, 
an imprint of Skyhorse Publishing, publishes a broad range of books on the visual and performing 
arts, with emphasis on the business of art. Our titles cover subjects such as graphic design, theater, 
branding, fine art, photography, interior design, writing, acting, film, how to start careers, business and 
legal forms, business practices, and more. While we don't aspire to publish a New York Times bestseller 
or a national bestseller, we are deeply committed to quality books that help creative professionals 
succeed and thrive. We often publish in areas overlooked by other publishers and welcome the author 
whose expertise can help our audience of readers.

How to Grow as a Photographer

Identifies and describes some 600 of the most useful and affordable reference sources available, with 
the needs of small and medium-sized school, public, academic, and special libraries in mind. Reviews 
are selected from American Reference Books Annual 1999, covering reference titles published in 1998, 
with a few from 1997. Detailed and often evaluative annotations written by practicing librarians and 
subject specialists examine the nature, scope, and usability of each work. In many cases reviews 
from professional journals are cited and materials are compared to similar works. Each entry includes 
complete bibliographic and ordering information. Annotation copyrighted by Book News, Inc., Portland, 
OR

Publishing Photography

This book describes rights, concerns and legal issues for photographers both before and after shooting 
their images. It addresses a variety of topics, including: how laws are made and enforced on state and 
federal levels; rights when photographing in public places; how to safely and legally gain access to 
private property; photography on tribal lands, at government and military facilities, and other specialized 
locations; privacy and liability; security monitoring and photography in the workplace by both employers 
and employees; obtaining permission to photograph children, adults, and private properties, plus tips 
for ensuring release forms are adequate and enforceable; restricted subject matter and common 
misconceptions about what can't be photographed; how to avoid confrontations and what to do should 
they arise; what to do if equipment is seized by law enforcement, government agent, or private 
individual; protecting intellectual property; rights of the photographer and subjects when licensing 
images or publishing in a commercial context; and formulating a clear ethical code.

Profitable Photography in Digital Age

This revised edition offers a guide to creating successful photographs by teaching photographers to 
systematically re-think the photographic process. Complex techniques are explained and advice is 
given on the history, choice and use of film, filters, lenses and darkroom equipment.

Recommended Reference Books for Small and Medium Sized Libraries and Media Centers, 1999

“Michels explodes the romantic notion of the starving artist.” —The New York Times “Michels is a 
tough but compassionate advocate, savvy in the ways of the world and the demands on artists in 
this materialistic society.” —The Miami Herald Written for fine artists ready to launch their careers as 



well as experienced artists who wish to relaunch their careers, How to Survive and Prosper as an 
Artist, Seventh Edition, an acclaimed guide, empowers artists to take control of their careers to create 
a fulfilling life and earn a decent income. In this newly revised edition, Caroll Michels continues to 
demystify the inner workings of the art world and challenge the status quo. New chapters discuss such 
topics as: New business models for artists: Going to the extreme The use of social media and website 
development as marketing and publicity tools and what does and doesn’t work The confusion between 
the “art-buying public” and the “general public” and their differences New suggestions for establishing 
and calculating prices for artwork Neighborhood gentrification and the growing challenges of securing 
a reasonably priced live/work space How dealers find artists, how to negotiate with dealers, and how to 
understand a dealer’s agenda Using her own experiences as an artist as well as the experiences of her 
clients, Michels crafts a must-read guidebook for anyone interested in embarking upon a successful 
career as an artist.

Legal Handbook for Photographers

This highly acclaimed reference book presents a comprehensive overview of the legal issues faced by 
anyone working in the visual arts. The narrative text is arranged into twenty-four chapters covering: 
copyright, contracts, censorship, moral rights, sales (by artist, gallery, or agent), taxation, estate 
planning, museums, collecting, and grants. The book suggests basic strategies, gives information to 
help with further action, and contains many sample legal forms and contracts. This edition is a complete 
revision, providing not only updated legal information, but also covering the ever-increasing importance 
of new media and electronic rights.

Creative Black-and-white Photography

Most amateurs dream of taking professional-quality portraits; Steve Sint can show them how. After 
shooting over a million portraits, he has a wealth of knowledge to share, on everything from the basics 
of good composition to the fine details of advanced lighting techniques. Sint simply delivers a complete 
course in digital portrait photography: he discusses set-ups and backdrops; the most flattering ways 
to pose both individuals and groups; tips on making the sessions fun and comfortable for everyone; 
and insider info on using electronic flash, both indoors and out. For those hoping to go pro, an entire 
chapter offers all the nuts and bolts information needed to turn your passion into a career!
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