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The Cultural Dimension Of International Business
#cultural dimension international business #cross-cultural management #global business strategy #intercultural 
communication #cultural differences in business 

Exploring the vital cultural dimension of international business reveals how profoundly local values, 
norms, and beliefs impact global operations. Effective cross-cultural management and astute global 
business strategy depend on recognizing and navigating these nuances, from intercultural communi-
cation styles to consumer behavior. Mastering these cultural differences in business is key to successful 
market entry, robust partnerships, and sustained international growth.

Our thesis collection features original academic works submitted by graduates from 
around the world.

We truly appreciate your visit to our website.
The document Culture International Trade Strategy you need is ready to access instantly.
Every visitor is welcome to download it for free, with no charges at all.

The originality of the document has been carefully verified.
We focus on providing only authentic content as a trusted reference.
This ensures that you receive accurate and valuable information.

We are happy to support your information needs.
Don’t forget to come back whenever you need more documents.
Enjoy our service with confidence.

This document is one of the most sought-after resources in digital libraries across the 
internet.
You are fortunate to have found it here.
We provide you with the full version of Culture International Trade Strategy completely 
free of charge.

The Cultural Dimension of International Business

"Demonstrates how the theory and insights of cultural anthropology can positively influence the 
conduct of global business. " "The Cultural Dimension of Global Business" provides a foundation 
for understanding the impact of culture on global business and global business on culture. Learning 
GoalsUpon completing this book readers will be able to: Understand the interaction between global 
business and culture Discuss comparative values and cultural differences Know the importance 
of understanding nonverbal communication patterns prevalent in the international business arena 
Examine three functional processes critical to success in conducting global business: negotiating, 
partnering, and managing Note: MySearchLab does not come automatically packaged with this text. 
To purchase MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack of 
the text + MySearchlab (at no additional cost): ValuePack ISBN-10: 020589786X / ValuePack ISBN-13: 
9780205897865.

The Cultural Dimension of International Business

The text demonstrates how the theory, methods, and insights of cultural anthropology can influence, 
in a positive way, the conduct of international business operations, be they negotiating, managing, or 
marketing.KEY TOPICS: It explores (1) such general concepts as culture, ethnocentrism, and culture 
change; (2) the nature of the communication process, both linguistic and nonverbal communication; 
(3) a typology of value contrasts that can be applied anywhere in the world to help diagnose potential 
breakdowns in business communication; (4) a number of ways of collecting relevant culture-specific 
data on any of the hundreds of different national cultures of the world; and (5) a set of valuable skills and 
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competencies that are vital for becoming a world class business person.MARKET: For cross-cultural 
trainers and human resources personnel.

The Cultural Dimension of Global Business

Now in its eighth edition, The Cultural Dimension of Global Business continues to provide an essential 
foundation for understanding the impact of culture on global business and global business on culture. 
The highly experienced authors demonstrate how the theory and insights of cultural anthropology can 
positively influence the conduct of global business, examining a range of issues that individuals and 
organizations face as they work globally and across cultures. The cross-cultural scenarios presented 
in each chapter allow students of business, management, and anthropology alike to explore cultural 
difference while gaining valuable practice in thinking through a variety of complex and thorny cultural 
issues. The fully updated eighth edition offers: • an expanded focus on organizational activities, with 
two new chapters that provide greater insight into organizational culture and change, and customer 
engagement; • fresh case study material with a range of examples drawn from around the world; • 
further resources via a companion website, including a fully updated Instructor’s Manual and new 
interactive quiz questions for students.

The Cultural Dimension of Global Business

"Now in its ninth edition, The Cultural Dimension of Global Business continues to provide an essential 
foundation for understanding the impact of culture on global business and global business on culture. 
The highly experienced authors demonstrate how the theory and insights of cultural anthropology can 
positively influence the conduct of global business, examining a range of issues that individuals and 
organizations face as they work globally and across cultures. The cross-cultural scenarios presented 
in each chapter allow students of business, management, and anthropology alike to explore cultural 
difference while gaining valuable practice in thinking through a variety of complex and thorny cultural 
issues. The fully updated ninth edition offers: An expanded focus on international perspectives, and 
greater insight into China and its emergence as a global economic power Consideration of team 
interactions in complex global environments, including virtually, while recognizing that individuals have 
critical influence on business processes and outcomes New methodological tools with reflections and 
exercises to inspire readers to begin thinking and acting globally, offering guidance on identifying salient 
features of an international business or partnership, adjusting to novel or unexpected circumstances, 
and capturing the perceptions and behaviors of global businesspeople New chapters on understanding 
one's own organizational culture as a precursor to conducting business globally, additional material to 
enhance business partnership interactions, and strategies for integrating the global into local operations 
Discussion of the wide-ranging disruptions facing people and business around the world and the ways 
in which the global pandemic affected business processes and practices Further resources via a 
companion website, including an Instructor's Manual and interactive quiz questions for students"--

Mysearchlab with Pearson Etext -- Standalone Access Card -- For the Cultural Dimension of Global 
Business

ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that 
youselect the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each 
title, including customized versions for individual schools, and registrations are not transferable. In 
addition,you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab 
& Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be 
included when purchasing or renting from companies other than Pearson; check with the seller before 
completing your purchase. Used or rental books If you rent or purchase a used book with an access 
code, the access code may have been redeemed previously and you may have to purchase a new 
access code. Access codes Access codes that are purchased from sellers other than Pearson carry a 
higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior 
to purchase. --

International Management

International Management provides a comprehensive introduction to cross–cultural management, 
demonstrating how cultural factors influence behaviour in the boardroom and the workplace, and 
examines the skills needed to manage across national borders. The only book on the market which 
effectively incorporates the cross–cultural dimension. Provides unique coverage of patronage relation-



ships; organizational culture; dispute; family companies; HQ and subsidiary relationships; and planning 
change. Written by an author with a truly international perspective – having gained both teaching and 
management experience in the US, UK and Asia. The author2s background in anthropology gives the 
book another unique approach.

The Cultural Environment of International Business

This book provides comprehensive coverage of international business relationships, and goes further 
to explain how deeply these relationships are affected by cultural differences, such as religious beliefs, 
values, education, social strata and politics.

Cultural Dimensions of International Mergers and Acquisitions

Case studies of transitional companies, most Danish, examine the cultural factors of international ex-
pansion, which are increasingly blamed for a large measure of the roughly 50% failure of transnational 
offensives. The various perspectives include different approaches to understanding culture, leadership 
and culture in transnational strategic alliances, and performance implications of acculturation stress. 
The eight papers were presented at an international workshop in Copenhagen, August 1996. Annota-
tion copyrighted by Book News, Inc., Portland, OR

Cultural Aspects of International Business

The main objective of this textbook is to show cultural aspects and their influence of conducting 
business internationally. The authors aimed at providing information which can be useful in the process 
of making business decisions by taking into consideration the existing cultural diversification. This is why 
the theoretical discourse is accompanied by numerous examples, bringing to the book also a practical 
dimension. The book is addressed to a wide circle of readers – those interested in the phenomena 
occurring in the world economy and the dimensions of contemporary culture, as well as students 
of international business relations. It may also interest entrepreneurs, both those already present in 
international markets, and those who are at the planning stage of such future activities.

Cultural Variations and Business Performance: Contemporary Globalism

"This book offers the latest research in the field of Business Performance Management in the global 
economic environment of present conditions while looking at business as a whole entity instead of only 
at the divisional level"--Provided by publisher.

International Business Negotiations

Provides an understanding about the impact of culture and communication on international business 
negotiations. This work explores the problems faced by Western managers while doing business abroad 
and offers guidelines for international business negotiations. It also focuses on an important aspect of 
international business: negotiations.

The Global Business Handbook

A nation's economic success depends on the capacity of its companies and trading organizations 
to develop business relationships, trade and do business in the international arena. Doing business 
across borders subtly changes the processes and skills the successful manager needs. Cultural, 
social, geographic and legal factors serve to complicate the picture. The mantra for managers today 
is think global, act local. In this handbook the authors concentrate on the big developments that 
currently are happening at an international level. They consider how managers operating in the global 
business landscape must change what they do to create advantages and remain competitive. The 
Global Business Handbook is based on the structure of the very successful IÉSEG International School 
of Management's programme on international management. It includes a global focus, backed by the 
latest research on different aspects of international business carried out in different parts of the world.

Outlines and Highlights for the Cultural Dimension of International Business by Ferraro, Isbn

Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and 
events from the textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines, 



highlights, notes, and quizzes for your textbook with optional online comprehensive practice tests. Only 
Cram101 is Textbook Specific. Accompanys: 9780131927674 .

The Culture Map (INTL ED)

An international business expert helps you understand and navigate cultural differences in this insightful 
and practical guide, perfect for both your work and personal life. Americans precede anything negative 
with three nice comments; French, Dutch, Israelis, and Germans get straight to the point; Latin 
Americans and Asians are steeped in hierarchy; Scandinavians think the best boss is just one of the 
crowd. It's no surprise that when they try and talk to each other, chaos breaks out. In The Culture Map, 
INSEAD professor Erin Meyer is your guide through this subtle, sometimes treacherous terrain in which 
people from starkly different backgrounds are expected to work harmoniously together. She provides a 
field-tested model for decoding how cultural differences impact international business, and combines 
a smart analytical framework with practical, actionable advice.

Outlines and Highlights for the Cultural Dimension of International Business by Gary Ferraro, Isbn

Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and 
events from the textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines, 
highlights, notes, and quizzes for your textbook with optional online comprehensive practice tests. Only 
Cram101 is Textbook Specific. Accompanys: 9780205645282 .

Navigating Global Business

Navigating Global Business integrates and synthesizes all available country cluster studies into a 
nested meta-structure accompanied by eco-cultural correlates that distinguish amongst clusters. The 
broad range of analyses will appeal to researchers and practitioners, seasoned multi-firm executives, 
those in small firms seeking internationalization, and anyone intrigued by the greater question of human 
diversity. The book covers key work-related cultural dimensions for much of the world, and includes 
examples of applications in most business areas. Also exhibited are the correlates of culture, some of 
which, such as language and religion, speak to the origin of cultural variations in addition to illustrating 
key variants of the global terrain. Finally, the authors examine how patterns might have changed over 
time, providing a rigorous and realistic assessment of the fruits of globalization.

Cultural and Technological Influences on Global Business

Technology is a key driver behind the effects of contemporary globalization on business and other orga-
nizations worldwide. Understanding this phenomena in connection with the impact of cultural variations 
can help improve business and product life cycles in an era in which corporate capital and liquidity 
buffers must be increased for unexpected developments in global markets. Cultural and Technological 
Influences on Global Business is a leading publication in its field emphasizing the importance of deeply 
exploring the effects of cultures and technologies on the global business sector. This reference source 
is beneficial for professionals, researchers, and practitioners who wish to broaden their understanding 
of the direct relationship between culture and technology in the international business realm.

Managing Cultural Differences Between Uk and China

Project Report from the year 2011 in the subject Economics - International Economic Relations, grade: 
73%, University of Westminster, course: BA Global Marketing, language: English, abstract: The report 
aims to achieve three main objectives: the first is to determine the cultural differences between China 
and UK based on the fundamental theories of culture; the second is to analyze the issues related to 
functional areas such as Marketing and Human resources with theories of cross-cultural management 
and the third is to provide solutions and recommendations to managers involved in similar situations. 
The scenario provided by the task has been identified by this report as the case of a cross-border M&A 
companies between UK and China, where the UK Company will be the parental group and China, 
the target. Cross-border M&A is defined as a project in which a firm from one country buys the entire 
asset or controls percentage of an enterprise in another country (Zhang & Wang, 2004). When the 
cross-border M&A happens, it becomes the main task for the enterprise to combine resources and 
operations. Main goal of this report is to provide insights for managing cultural differences in order to 
reduce the costs of a lousy cross-cultural management and eliminate the conflicts caused from cultural 
differences in multinational enterprise.

Cross-Cultural Management in Practice



ÔPrimecz, Romani, and Sackmann provide managers and educators with a powerful framework that 
goes beyond simple categorization of national and cultural differences in business. Their framework of 
negotiated meaning systems, and the rich cases that illustrate the Òin-the-momentÓ experiences of 
global managers as they conduct business in culturally unfamiliar milieus provide managers and edu-
cators with a powerful tool for developing global managerial skills. This is a book every global manager 
and cross-cultural educator should have on his or her bookshelf.Õ Ð Mark E. Mendenhall, University of 
Tennessee, Chattanooga, US ÔThis is a unique, alternative view of culture that has both practical and 
theoretical significance. The creative analysis of cases from around the world moves the field beyond 
the sophisticated stereotyping that can result from relying solely on cultural value dimensions to decode 
interactions. The cases address significant cross-cultural issues, providing useful lessons and richer 
perspectives on culture.Õ Ð Joyce Osland, San JosŽ State University, US ÔThis book is an excellent 
collection of practical and useful cases in cross-cultural management, with some that are very different 
from what we would call ÒtraditionalÓ cases in cross-cultural management. They are excellent teaching 
material with an introduction and a conclusion that show students and practitioners how meanings are 
negotiated in diverse and complex cross-cultural situations.Õ Ð Marie-Therese Claes, Louvain School 
of Management, Belgium ÔA fascinating book for both the diversity of cultures that are touched upon 
(from Asia and Africa to Europe and America) and the cultural analyses that are made of various 
management situations resulting from the transfer of management techniques across countries or the 
encountering of those embedded in different cultures.Õ Ð Philippe dÕIribarne, CNRS, France ÔA group 
of multidisciplinary authors from various countries and cultures bring rich experience to this volume. 
The focus on real-life situations offers a fresh perspective on culture in organizations and management 
through in-depth case studies including both academic and pedagogical sides. It addresses multi-level 
cross-cultural issues of international strategic importance for globalizing workplaces. This insightful 
book is excellent reading for practitioners as well as scholars and students interested in applications 
in the field of cross-cultural management.Õ Ð Cordula Barzantny, Toulouse Business School, France 
ÔThis volume offers an insightful introduction to qualitative field research aiming to understand the 
dynamics in intercultural business interactions. Based on the findings provided in ten rich cases from 
Asia, Europe, North Africa, USA and Latin America, the editors also propose strategies for more effec-
tive collaboration in challenging multiple-cultures contexts. The authors and editors have succeeded 
in transforming the field studies into cases that are stimulating and thought provoking readings, both 
for practitioners and students of cross-cultural management.Õ Ð Anne-Marie S¿derberg, Copenhagen 
Business School, Denmark Based on the view that culture is dynamic and negotiated between actors, 
this groundbreaking book contains a collection of ten cases on cross-cultural management in practice. 
The cases draw on field research revealing challenges and insights from working across nations and 
cultures. Each case provides recommendations for practitioners that are developed into a framework for 
effective intercultural interactions as well as offering illustrations and insights on how to handle actual 
cross-cultural issues. This enriching book covers various topics including international collaborations 
across and within multinational companies, organizational culture in international joint ventures and 
knowledge transfer. Based on empirical fieldwork and qualitative analyses, this path-breaking book will 
appeal to graduate and postgraduate students in international management as well as practitioners.

Impact of Culture on Management of Foreign SMEs in China

This book describes how a deeper knowledge and understanding of cultural differences represents a 
meaningful and useful tool for management of companies, and in particular SMEs, in the People’s 
Republic of China. After introductory chapters on the internationalization of SMEs and the role played 
by management in this process, the authors explore the implications of academic discourses on culture 
and its dimensions for company management. The influence of Chinese cultural roots and the country’s 
current cultural environment on management is then examined, with provision of guidance on response 
to the identified challenges. A key feature of the book is the presentation of important recent fieldwork 
in the main economic regions of China. This research further clarifies how business culture and cultural 
differences impact on company activities in China and casts light on various aspects of the adaptive 
capability of SMEs within the country, highlighting the value of cultural awareness and intelligence. The 
book will be of interest to academics and practitioners alike.

Cultural Distance in International Ventures

This book uses the concepts of both cultural and psychic distance to analyse managers’ perceptions 
in international business settings, with a specific focus on European and Chinese ventures in the 
green technology industry. The key concept of ‘distance’ refers to the variations of cultures, languages, 



business practices, policies and regulations that distinguish different countries. Offering empirical 
case studies and theoretical refinements on how scholars can conceptualise and operationalise the 
psychic distance construct, the authors provide a comprehensive examination of European foreign 
direct investment (FDI) to China and Chinese FDI to Europe. Contributing to the Marie Curie scheme, 
Partnering Opportunities between Europe and China in the Renewable Energy and Environmental 
iNdustries (POREEN), this book is an invaluable read for managers and practitioners.

Cultural Differences in a Globalizing World

Explains the relationship between national culture and national differences in crucially important 
phenomena, such as speed of economic growth, murder rates, and educational achievement. This 
book also explains differences in suicide rates, road death tolls, female inequality, happiness, and a 
number of other phenomena.

Saving Face in Business

This book explains the subtle maneuvers of what researchers call “facework” and demonstrates the 
vital role it plays in the success or failure of cross-cultural interactions. Building on Geert Hofstede’s 
seminal research on cultural dimensions, Merkin synthesizes more recent research in business, 
communication, cross-cultural psychology and sociology to offer a model for better understanding 
facework. Additionally, Merkin’s model shows how particular communication strategies can facilitate 
more successful cross-cultural interactions. The first book of its kind to focus on the practical aspects 
of employing face-saving, it is a needed text for academics, students, and business professionals 
negotiating with organizations from different cultures.

Cultural Dimensions in Germany and Japan

Essay from the year 2011 in the subject Business economics - Business Management, Corporate Gov-
ernance, grade: 1,0, Furtwangen University, language: English, abstract: In today’s business society the 
“increasing importance of global business” (Adler 2008, p. 5) can no longer be ignored. Executives need 
to be “skilled at working with people from countries other than their own” (Adler 2008, p. 13) because 
“only those who really understand their foreign colleagues and themselves can achieve success in 
international business” (Schroll-Machl 2003, p. 9). Geert Hofstede, a Dutch organizational sociologist, 
conducted a worldwide study on the influence of national cultures on organizational cultures. One of 
the dimensions he found during his study was uncertainty avoidance. This dimension “deals with a 
society’s tolerance for uncertainty and ambiguity. [...] It indicates to what extent a culture programs its 
members to feel either uncomfortable or comfortable in unstructured situations. Unstructured situations 
are novel, unknown, surprising, different from usual. Uncertainty avoiding cultures try to minimize the 
possibility of such situations by strict laws and rules, safety and security measures.” Moreover they are 
often guided by the “belief in absolute Truth: there can only be one Truth and we have it. [...] Uncertainty 
accepting cultures are more tolerant of opinions different from what they are used to; they try to have 
as few rules as possible” (Hofstede 1994, p. 4). This paper deals with the influence of this uncertainty 
avoidance dimension and the accompanying appreciation of rules and regulations on doing business 
in Germany and Japan.

Cross-Cultural Management

All cultures appear to share the belief that they do things ‘correctly’, while others, until proven otherwise, 
are assumed to be ignorant or barbaric. When people from different cultures work together and cannot 
take shared meanings for granted, managers face serious challenges. An individual’s parsing of an 
experience and its meaning may vary according to several cultural scales – national, professional, 
industrial and local. Awareness of cultural differences and the willingness to view them as a positive are 
therefore crucial assets. This edited textbook sets itself apart from existing cross-cultural management 
texts by highlighting to the reader the need to avoid both ethnocentrism and the belief in the universality 
of his or her own values and ways of thinking: the success of international negotiations and intercultural 
management depends on such openness and acceptance of real differences. It encourages the devel-
opment of ‘nomadic intelligence’ and the creative use of a culture’s resources, according to a symbolic 
anthropology perspective. Through the essays and case studies in the chapters, readers will become 
aware of the intercultural dimension of business activities and better understand how they affect 
work. Cross-Cultural Management will help interested parties – students of business management, 



international relations and other disciplines, and business managers and other professionals – develop 
their ability to interact, take action and give direction in an intercultural context.

Analysis of Cultural Differences and their Effects on Marketing Products in the United States of 
America and Germany: A Cultural Approach to Marketing using Edward T. Hall and Geert Hofstede

“Companies that do not adapt to the new global realities will become victims of those that do.” In this 
quote Theodor Levitt, a former professor at the Harvard Business School, points out that companies 
all over the world need to deal with a process which has changed the way they carry on a business in 
many ways. The process, namely globalisation, takes advantages as well as disadvantages, not only 
for the business world but also for the individual. The importance to face globalisation has always been 
there but, it has increased with the evolving stages of globalisation. Ever since this process started, 
companies have tried to derive advantage from globalisation while at the same time they had to deal 
with the disadvantages. For marketers in particular, this process seems to offer a lot of potential for 
the exploration of new markets and customers. However, the questions determining the success or 
failure of a marketing campaign are more complex than in domestic marketing. Accordingly, the terms 
international and global marketing are strongly connected to globalisation, and have become a key 
factor for the success of companies. Corporations that want belong to these successful multi-national 
companies (MNC), or global players certainly have to deal with the different issues that come along with 
marketing products in other countries. These can have a significant impact on international operations 
but also on the overall performance of a company. Since a company’s approach to these issues 
determines the success or failure in marketing a product abroad, these situations have to be addressed 
at an early stage. Among others, cultural differences are one of the major obstacles that have to be 
considered in international marketing. Every culture has its own individual values, behaviours, ways 
of thinking, lifestyle and language which make it unique. Accordingly, companies have two different 
possibilities to deal with that process. At first, standardisation, an identical marketing plan is used 
across different cultures, and secondly, adaptation, appropriate adjustments are made to the special 
cultural environment of the target market. It is therefore important for a marketer to be aware of these 
differences, and to use the right tools to advertise products successfully in multiple, varied cultural 
environments. This study provides a comprehensive framework of cultural differences in the USA and 
Germany, and analyses how companies should conceive their [...]

The Cultural Dimension of Global Business (1-download)

This book demonstrates how the theories and insights of anthropology have positively influenced the 
conduct of global business and commerce, providing a foundation for understanding the impact of 
culture on global business, and global business on culture.

Beyond Hofstede

Hofstede introduced a culture paradigm that has been widely influential in international business. How-
ever, its relevance in light of culture's increasing complexity due to globalization has been questioned. 
Alternative culture frameworks and perspectives are offered by leading scholars in global marketing 
and management.

Advances in Advertising Research (Vol. VII)

Focusing on a range of advertising formats, this book provides international state-of-the-art research 
inter alia on the fast evolving and increasingly complex advertising landscape that raises a number 
of challenges for advertisers. Further research is needed to guide choices regarding ad content and 
execution, media placement, social networks, and campaign effectiveness. Advances in Advertising 
Research are published by the European Advertising Academy (EAA). This volume is a selective 
collection of research presented at the 14th International Conference in Advertising (ICORIA), which 
was held in London (UK) in July 2015. The conference gathered more than 150 participants from various 
countries from nearly all continents, including Europe, North and South America, Asia, and Australia.

Globalization: A Very Short Introduction

'Globalization' has become one of the defining buzzwords of our time - a term that describes a variety 
of accelerating economic, political, cultural, ideological, and environmental processes that are rapidly 
altering our experience of the world. It is by its nature a dynamic topic - and this Very Short Introduction 



has been fully updated for a third edition, to include recent developments in global politics, the global 
economy, and environmental issues. Presenting globalization in accessible language as a multifaceted 
process encompassing global, regional, and local aspects of social life, Manfred B. Steger looks at its 
causes and effects, examines whether it is a new phenomenon, and explores the question of whether, 
ultimately, globalization is a good or a bad thing. ABOUT THE SERIES: The Very Short Introductions 
series from Oxford University Press contains hundreds of titles in almost every subject area. These 
pocket-sized books are the perfect way to get ahead in a new subject quickly. Our expert authors 
combine facts, analysis, perspective, new ideas, and enthusiasm to make interesting and challenging 
topics highly readable.

Building Cross-Cultural Competence

divdivCross-cultural competence is a skill that has become increasingly essential for the managers in 
multinational companies. For other business people, this kind of competence may spell the difference 
between surviving and perishing in the new global economy. This book focuses on the dilemmas of 
these managers and offers constructive advice on dealing with culture shock and turning it to business 
advantage. Opposing values can be understood as complementary and reconcilable, say Charles 
Hampden-Turner and Fons Trompenaars. A manager who concentrates on integrating rather than 
polarizing values will make much better business decisions. Furthermore, the authors show, wealth 
is actually created by reconciling values-in-conflict. Based on fourteen years of research involving 
nearly 50,000 managerial respondents and on the authors’ extensive experience in international 
business, the book compares American cultural values to those of more than forty other nations. It 
explores six culture-defining dimensions and their reverse images (universalism-particularism, individ-
ualism-communitarianism, specificity-diffusion, achieved status–ascribed status, inner direction–outer 
direction, and sequential time–synchronous time) and discusses them as alternative ways of coping 
with life’s—and business’s—exigencies. With humor, cartoons, and an array of business examples, the 
authors demonstrate how the reconciliation of cultural differences can cause whole organizations to 
grow healthier, wealthier, and wiser. /DIV/DIV

Beyond Hofstede

Hofstede introduced a culture paradigm that has been widely influential in international business. How-
ever, it’s relevance in light of culture’s increasing complexity due to globalization has been questioned. 
In this book, alternative culture frameworks and perspectives are offered by leading scholars in global 
marketing and management.

Culture's Consequences

In his bestselling book Culture's Consequences, Geert Hofstede proposed four dimensions on which 
the differences among national cultures can be understood: Individualism, Power Distance, Uncertainty 
Avoidance and Masculinity. This volume comprises the first in-depth discussion of the masculinity 
dimension and how it can help us to understand differences among cultures. The book begins with 
a general explanation of the masculinity dimension, and discusses how it illuminates broad features 
of different cultures. The following parts apply the dimension more specifically to gender (and gender 
identity), sexuality (and sexual behaviour) and religion, probably the most influential variable of all. 
Hofstede closes the book

Masculinity and Femininity

Masculinity and Femininity is the first in-depth discussion of the masculinity dimension, and how it can 
help us to understand differences amongst cultures. Geert Hofstede begins with a general explanation 
of the masculinity dimension, and discusses how it illuminates broad features of different cultures. Parts 
Two, Three and Four apply the dimension more specifically to gender (and gender identity), sexuality 
(and sexual behaviour), and religion, probably the most influential variable of all. The book closes with 
a syntesizing statement about cultural values as they are linked to sexulaity, gender and religion.

The importance of culture

Seminar paper from the year 2007 in the subject Business economics - Business Management, 
Corporate Governance, grade: 2,0, University of Glamorgan, language: English, abstract: This report 
provides an analysis and evaluation of the significance of a study about cultural diversity in cross-border 



business. Additionally, it identifies the possible advantages and disadvantages that companies will be 
confronted by when deciding to sell internationally. The method of analysis for this report included a 
review of the current literature available in libraries and on the internet. The major findings indicate 
that an understanding of cultural diversity is of paramount importance in order to be successful in 
exporting, since people’s behaviour and tastes differ widely from country to country. Thus, culture 
has a strong impact on communication, products and their promotion. Conducting a study regarding 
culture enable companies to meet consumer needs, to use the marketing mix more efficiently and 
to set up successful foreign network channels. On the other hand, by exporting, firms may meet the 
challenges of face to face communication with foreign people, collaborating with foreign counterparts 
and convincing foreign consumers about its products. Beyond this, the company should overcome 
the temptation of ethnocentrism and adapt their business method to local requirements. This report 
finds that despite many future challenges the prospects for exporting entities are positive, if they 
thoroughly prepare themselves for conducting cross-border business. In detail, they should conduct 
a study concerning culture which should be included in a PEST framework (political, economic, social 
and technological analysis). Firms should, based on the culture and PEST analysis, adapt its business 
method to each culture. Moreover, employees should be prepared to engage in international business. 
They should be able to speak different languages and handle diverse cultures effectively. Companies 
also need to foster a consistent level of understanding and application of cultural diversity. Additionally, 
foreign distributors should be engaged and foreign partners should be found. Further, before starting 
negotiations companies negotiating teams should gather background information about its counterpart. 
This report also investigated the fact that cultures shift over the years. Thus, companies should regularly 
analyse markets and react to any changes over the years to come.

International Business Strategy and Cross-Cultural Management

This comprehensive yet accessible textbook provides readers with an advanced and applied approach 
to traditional international business that integrates key cross-cultural management topics. Its ten 
chapters give profound insights into analysing, selecting and entering international markets, strategic 
partnerships, strategic positioning, global value chains, organizational designs, intercultural interaction, 
leadership and motivation and international human resources management. For each of these topics, 
advanced and contemporary theoretical and analytical frameworks are discussed and translated into 
toolsets that will assist readers in solving practical challenges.

Cross-cultural Business Behavior

The theme of this new edition of Cross-Cultural Business Behavior is CHANGE. First of all, cultures 
change. In markets around the world, business behavior is constantly evolving, impelled by generational 
shifts, improvements in education, and (especially) increasing exposure to the world marketplace. That 
is why all of the book's 43 'Negotiator Profiles' have been thoroughly updated, with new cases and 
fresh examples added. In addition to the change in culture, international managers' challenges have 
changed too. For example, just a few years ago, participants at global management seminars around 
the world were mainly interested in how to communicate and negotiate with overseas partners. But, they 
now find that their toughest challenges are how to manage overseas subsidiaries, strategic alliances, 
and international partnerships. To reflect these new realities, the book's time-tested framework for 
understanding cross-cultural negotiating behavior has been expanded to include a wide variety of 
practical pointers on managing in today's global marketplace. This fifth edition is important for everyone 
involved with global management, whether student or manager, because cultures and business 
challenges do change. The book is an essential survival guide for doing business in cultures other 
than one's own.

Cultures and Organizations: Software for the Mind

The landmark study of cultural differences across 70 nations, Cultures and Organizations helps readers 
look at how they think—and how they fail to think—as members of groups. Based on decades of 
painstaking field research, this new edition features the latest scientific results published in Geert 
Hofstede’s scholarly work Culture’s Consequences, Second Edition. Original in thought and profoundly 
important, Cultures and Organizations offers vital knowledge and insight on issues that will shape the 
future of cultures and nations in a globalized world.

Intercultural Business Presentations



Essay from the year 2009 in the subject Business economics - Marketing, Corporate Communication, 
CRM, Market Research, Social Media, grade: 1, University of Portsmouth, language: English, abstract: 
In order for any kind of presentations to be effective, it is essential to appreciate the audience one is 
addressing. Hence, audience analysis is an important part of the initial preparation. Factors like the age 
group, the degree of professionalism and familiarity with the topic need to be taken into consideration. 
These considerations must include an assessment as to how much can be assumed to be already 
known. In an international business environment, another crucial dimension comes into play, namely 
the cultural particularities of the countries being involved in the interaction. As Schmidt et al. point out, 
the key to success in intercultural relationships is the identification of similarities and differences as 
compared to one’s own culture (2007, p.65, 69). From this derives a cultural competence that enables 
to work effectively across cultures. Cultural dimensions in models of national culture depicted by 
researchers like Hall and Hofstede can provide indications as to what might affect intercultural business 
presentations. Therefore these are to be considered in order to identify premises, which should be 
followed when preparing for such a cross cultural business setting. By doing so, it is assumed that the 
basic particularities of these dimensions are known and therefore do not need detailed explanation.

Cross-Cultural Analysis

The first comprehensive and statistically significant analysis of the predictive powers of each cross-cul-
tural model, based on nation-level variables from a range of large-scale database sources such as the 
World Values Survey, the Pew Research Center, the World Bank, the World Health Organization, the 
UN Statistics Division, UNDP, the UN Office on Drugs and Crime, TIMSS, OECD PISA. Tables with 
scores for all culture-level dimensions in all major cross-cultural analyses (involving 20 countries or 
more) that have been published so far in academic journals or books. The book will be an invaluable 
resource to masters and PhD students taking advanced courses in cross-cultural research and analysis 
in Management, Psychology, Sociology, Anthropology, and related programs. It will also be a must-have 
reference for academics studying cross-cultural dimensions and differences across the social and 
behavioral sciences.
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