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Explore the essential "Rules For Writers Sixth Edition," a comprehensive guide specifically tailored for 
City College of San Francisco students. This edition delves into critical aspects of effective online com-
munication and responsible social networking, offering practical advice for academic and professional 
success in the digital age.

Our syllabus archive provides structured outlines for university and college courses.

Thank you for choosing our website as your source of information.
The document City College San Francisco Writing Guide is now available for you to 
access.
We provide it completely free with no restrictions.

We are committed to offering authentic materials only.
Every item has been carefully selected to ensure reliability.
This way, you can use it confidently for your purposes.

We hope this document will be of great benefit to you.
We look forward to your next visit to our website.
Wishing you continued success.

This document is highly sought in many digital library archives.
By visiting us, you have made the right decision.
We provide the entire full version City College San Francisco Writing Guide for free, 
exclusively here.

Professional Feature Writing

Professional Feature Writing provides an essential introduction to the basics of news media feature 
writing and establishes a solid foundation for students and writers making feature writing their careers. 
This sixth edition offers a thorough and up-to-date look at newspapers, magazines, newsletters, and 
online publications, with emphasis on daily newspapers, consumer magazines, and online news. 
Special attention is paid to writing skills, feature story types, and the collegiate and professional writing 
life, and the text is filled with practical guidance for writing a wide variety of features, drawing on insights 
from both junior and experienced writers, editors, and publishers. Alongside a solid tour of forms and 
approaches to feature writing, the author includes lists of tips, observations, guidelines, sources, and 
story ideas. New to this edition are: Three chapters covering interviewing and observation in features, 
social media in feature writing, and writing social trends features; Updated international examples 
of feature writing, integrated throughout the text; Additional and expanded discussion about writing 
features for online publications and the uses of social media in gathering information and reporting; 
Increased attention to multimedia and the impact of new technologies on the industry. Building on 
introductory writing and reporting skills, this text is appropriate for upper-division journalism students 
learning feature writing and advanced writing topics. It will also serve as a valuable resource for 
freelance writers.

Becoming a Public Relations Writer
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The sixth edition of Becoming a Public Relations Writer continues its place as an essential guide to the 
writing process for public relations practice. Smith provides comprehensive examples, guidelines and 
exercises that allow students to both learn the fundamentals of public relations writing and practice 
their writing skills. Ethical and legal issues are woven throughout the text, which covers public relations 
writing formats for both journalistic and organizational media. This new edition updates and expands 
its coverage of writing for digital and social media—including blogs, websites and wikis, as well as 
social networking (Facebook), microblogging (Twitter), photo sharing (Instagram and Snapchat) and 
video sharing (YouTube). This range reflects the current landscape of public relations writing, preparing 
undergraduate students for a public relations career. Becoming a Public Relations Writer is a trusted 
resource for courses in public relations, media writing and strategic communication. Previous editions 
of this text have been adopted by more than 190 colleges and universities in the U.S. and among 
other English-speaking nations. Complementary online materials are provided for both instructors and 
students; instructors have access to support materials such as test banks, chapter overviews and 
a sample syllabus, while students will benefit from career prep resources such as ethics codes, an 
overview of professional organizations and sample news packages. Visit the Companion Website at 
www.routledge.com/cw/smith.

Learn Good Business Writing and Communication (Collection)

The Truth About the New Rules of Business Writing shows you how to master the art of effective 
business communication replacing the old standards of jargon, pomposity, and grammar drills with 
a simple, quick, and conversational writing style. Authors Natalie Canavor and Claire Meirowitz 
demonstrate how to plan and organize your content, make your point faster, tell your readers what's 
in it for them, construct winning documents of every kind--print, electronic, and even blog entries and 
text messages! The Truth about the New Rules of Business Writing brings together the field's best 
knowledge and shows exactly how to put it to work. With an "aha" on every page, it presents information 
in a clear, accessible style that's easy to understand and use. Written in short chapters, it covers the 
entire field, cuts to the heart of every topic, pulls back the curtain on expert secrets, and pops the bubble 
of commonly-held assumptions. Simply put, this book delivers easy, painless writing techniques that 
work. ¿ FranklinCovey Style Guide: For Business and Technical Communication can help any writer 
produce documents that achieve outstanding results. Created by FranklinCovey, the world-renowned 
leader in helping organizations enhance individual effectiveness, this edition fully reflects today's online 
media and global business challenges. The only style guide used in FranklinCovey's own renowned 
Writing AdvantageTM programs, it covers everything from document design and graphics to sentence 
style and word choice. This edition includes extensive new coverage of graphics, writing for online 
media, and international business English.

Everybody Writes

Finally a go-to guide to creating and publishing the kind of content that will make your business 
thrive. Everybody Writes is a go-to guide to attracting and retaining customers through stellar online 
communication, because in our content-driven world, every one of us is, in fact, a writer. If you have 
a web site, you are a publisher. If you are on social media, you are in marketing. And that means 
that we are all relying on our words to carry our marketing messages. We are all writers. Yeah, but 
who cares about writing anymore? In a time-challenged world dominated by short and snappy, by 
click-bait headlines and Twitter streams and Instagram feeds and gifs and video and Snapchat and 
YOLO and LOL and #tbt. . . does the idea of focusing on writing seem pedantic and ordinary? Actually, 
writing matters more now, not less. Our online words are our currency; they tell our customers who 
we are. Our writing can make us look smart or it can make us look stupid. It can make us seem fun, 
or warm, or competent, or trustworthy. But it can also make us seem humdrum or discombobulated 
or flat-out boring. That means you've got to choose words well, and write with economy and the style 
and honest empathy for your customers. And it means you put a new value on an often-overlooked 
skill in content marketing: How to write, and how to tell a true story really, really well. That's true 
whether you're writing a listicle or the words on a Slideshare deck or the words you're reading right 
here, right now... And so being able to communicate well in writing isn't just nice; it's necessity. And 
it's also the oft-overlooked cornerstone of nearly all our content marketing. In Everybody Writes, top 
marketing veteran Ann Handley gives expert guidance and insight into the process and strategy of 
content creation, production and publishing, with actionable how-to advice designed to get results. 
These lessons and rules apply across all of your online assets — like web pages, home page, landing 
pages, blogs, email, marketing offers, and on Facebook, Twitter, LinkedIn, and other social media. 



Ann deconstructs the strategy and delivers a practical approach to create ridiculously compelling and 
competent content. It's designed to be the go-to guide for anyone creating or publishing any kind of 
online content — whether you're a big brand or you're small and solo. Sections include: How to write 
better. (Or, for "adult-onset writers": How to hate writing less.) Easy grammar and usage rules tailored for 
business in a fun, memorable way. (Enough to keep you looking sharp, but not too much to overwhelm 
you.) Giving your audience the gift of your true story, told well. Empathy and humanity and inspiration 
are key here, so the book covers that, too. Best practices for creating credible, trustworthy content 
steeped in some time-honored rules of solid journalism. Because publishing content and talking directly 
to your customers is, at its heart, a privilege. "Things Marketers Write": The fundamentals of 17 specific 
kinds of content that marketers are often tasked with crafting. Content Tools: The sharpest tools you 
need to get the job done. Traditional marketing techniques are no longer enough. Everybody Writes is 
a field guide for the smartest businesses who know that great content is the key to thriving in this digital 
world.

Writing and Editing for Digital Media

Writing and Editing for Digital Media teaches students how to write effectively for digital 
spaces—whether writing for an app, crafting a story for a website, blogging, or using social media to 
expand the conversation. The lessons and exercises in each chapter help students build a solid under-
standing of the ways that digital communication has introduced opportunities for dynamic storytelling 
and multi-directional communication. With this accessible guide and accompanying website, students 
learn not only to create content, but also to become careful, creative managers of that content. Updated 
with contemporary examples and pedagogy, including examples from the 2016 presidential election, 
and an expanded look at using social media, the third edition broadens its scope, helping digital 
writers and editors in all fields, including public relations, marketing, and social media management. 
Based on Brian Carroll's extensive experience teaching a course of the same name, this revised and 
updated edition pays particular attention to opportunities presented by the growth of social media and 
mobile media. Chapters aim to: Assist digital communicators in understanding the socially networked, 
increasingly mobile, always-on, geomapped, personalized media ecosystems; Teach communicators 
to approach storytelling from a multimedia, multi-modal, interactive perspective; Provide the basic skill 
sets of the digital writer and editor, skill sets that transfer across all media and most communication 
and media industries, and to do so in specifically journalistic and public relations contexts; Help 
communicators to put their audiences first by focusing attention on user experience, user behavior, 
and engagement with their user bases; Teach best practices in the areas of social media strategy, 
management, and use.

Business Writing Today

Business Writing Today prepares students to succeed in the business world by giving them the tools 
they need to write powerfully, no matter the challenge. In her highly-practical text, author Natalie 
Canavor shares step-by-step guidance and tips for success to help students write more clearly 
and strategically. Readers will learn what to say and how to say it in any medium from tweets 
and emails to proposals and formal reports. Every technique comes with concrete examples and 
practice opportunities, helping students transfer their writing skills to the workplace. New to This Edition 
Updated with new examples, success tips, resources, and expanded material on subjects that relate to 
students’ most pressing interests and reflect current directions of professional communication. New and 
expanded coverage of important topics like networking, storytelling, creating a positive online presence, 
and visually-based media. New and updated good and not-so-good writing samples throughout the 
book show readers where and what to revise. A reorganized and streamlined table of contents is now 
organized into four major parts, moving from basics into more advanced topics. Nine new “Views From 
the Field” include advice on networking, building rapport, and creating personal introduction videos. 
A new chapter on editing includes practical strategies for improving drafts and fixing common writing 
issues. A greater emphasis on strategic thinking and problem-solving helps students develop their 
insight into the perspectives of others so they are better able to represent their own interests and 
contribute more on the job. This edition more closely connects writing skills with oral communication, 
relationship-building, a strategic online presence, and students’ hopes to become valued employees, 
leaders, and entrepreneurs. A new appendix includes new writing activities, new assignments, and 
cheat sheets for students, making this the most applied edition yet.

Writing Skills for Public Relations



Writing Skills for Public Relations is filled with helpful pointers and useful examples for public relations 
practitioners at all levels who need to make the best use of written communication. Covering both style 
and presentation, it addresses the dos and don'ts of English grammar, including jargon and clichés, 
as well as important legal considerations. Along with guidance on editing, policing house style, writing 
for the press, public speaking, pronunciation and good text design and layout, this fifth edition provides 
valuable advice on writing for online and social media. This is an essential hands-on practical guide for 
anyone earning a living through the written or spoken word.

MediaWriting

MediaWriting is an introductory, hands-on textbook for students preparing to write in the current mul-
timedia environment. Rather than just talk about the differences among the styles of print, broadcast, 
and public relations, MediaWriting sythensizes and integrates them, while weaving in basic principles 
of Internet writing and social media reporting. Complete with real-world examples, practical writing 
exercises, and tips and information for entering into the profession, MediaWriting continues to give 
students the tools they need to become a successful media writer. The new edition has been extensively 
rewritten to reflect the dynamic nature of the profession, paying significant attention to how the Internet 
and social media have become essential communication tools for print and broadcast journalists, and 
public relations professionals. Further updates and features include: Increased attention to comput-
er-assisted reporting, the preparation of online copy, and social media applications Two new chapters 
on lead writing and new new media A separate chapter focused solely on ethics Explanatory "how to" 
boxes that help students understand and retain main themes Illustrative "It Happened to Me" vignettes 
from the authors’ professional experiences Discussion questions and exercises at the end of every 
chapter Suggested readings that highlight biographies, books, and websites that expand the scope and 
definition of professionalism In addition to new multimedia elements, the fourth edition’s companion 
website features enhanced resources for both students and instructors, including chapter overviews, 
writing tips, a test bank, sample critiques, and a sample syllabus.

Writing Online

Online writing plays a complex and increasingly prominent role in the life of organizations. From 
newsletters to press releases, social media marketing and advertising, to virtual presentations and 
interactions via e-mail and instant messaging, digital writing intertwines and affects the day-to-day 
running of the company - yet we rarely pay enough attention to it. Typing on the screen can become 
particularly problematic because digital text-based communication increases the opportunities for 
misunderstanding: it lacks the direct audio-visual contact and the norms and conventions that would 
normally help people to understand each other. Providing a clear, convincing and approachable 
discussion, this book addresses arenas of online writing: virtual teamwork, instant messaging, emails, 
corporate communication channels, and social media. Instead of offering do and don't lists, however, it 
teaches the reader to develop a practice that is observant, reflective, and grounded in the understanding 
of the basic principles of language and communication. Through real-life examples and case studies, 
it helps the reader to notice previously unnoticed small details, question previously unchallenged as-
sumptions and practices, and become a competent digital communicator in a wide range of professional 
contexts.

140 Characters

Make the most of your messages on Twitter, Facebook, and other social networking sites The advent 
of Twitter and other social networking sites, as well as the popularity of text messaging, have made 
short-form communication an everyday reality. But expressing yourself clearly in short bursts-par-
ticularly in the 140-character limit of Twitter-takes special writing skill. In 140 Characters, Twitter 
co-creator Dom Sagolla covers all the basics of great short-form writing, including the importance of 
communicating with simplicity, honesty, and humor. For marketers and business owners, social media 
is an increasingly important avenue for promoting a business-this is the first writing guide specifically 
dedicated to communicating with the succinctness and clarity that the Internet age demands. Covers 
basic grammar rules for short-form writing The equivalent of Strunk and White's Elements of Style 
for today's social media-driven marketing messages Helps you develop your own unique short-form 
writing style 140 Characters is a much-needed guide to the kind of communication that can make or 
break a reputation online.



Global Writing for Public Relations

Global Writing for Public Relations: Connecting in English with Stakeholders and Publics Worldwide 
provides multiple resources to help students and public relations practitioners learn best practices for 
writing in English to communicate and connect with a global marketplace. Author Arhlene Flowers 
has created a new approach on writing for public relations by combining intercultural communication, 
international public relations, and effective public relations writing techniques. Global Writing for Public 
Relations offers the following features: Insight into the evolution of English-language communication in 
business and public relations, as well as theoretical and political debates on global English and glob-
alization; An understanding of both a global thematic and customized local approach in creating public 
relations campaigns and written materials; Strategic questions to help writers develop critical thinking 
skills and understand how to create meaningful communications materials for specific audiences; 
Storytelling skills that help writers craft compelling content; Real-world global examples from diverse 
industries that illustrate creative solutions; Step-by-step guidance on writing public relations materials 
with easy-to-follow templates to reach traditional and online media, consumers, and businesses; 
Self-evaluation and creative thinking exercises to improve cultural literacy, grammar, punctuation, and 
editing skills for enhanced clarity; and Supplemental online resources for educators and students. 
English is the go-to business language across the world, and this book combines the author’s experi-
ence training students and seasoned professionals in crafting public relations materials that resonate 
with global English-language audiences. It will help public relations students and practitioners become 
proficient and sophisticated writers with the ability to connect with diverse audiences worldwide.

Strategic Writing

Strategic Writing emphasizes the strategic, goal-oriented mission of high-quality media writing with 
clear, concise instructions for more than 40 types of documents relating to public relations, advertising, 
sales, marketing, and business communication. Rich with numerous examples and a user-friendly 
"recipe" approach, Strategic Writing is ideal for teaching you to write successfully and strategically for 
various fields of business.

Writing for the Internet

This book is a landmark guide full of practical examples and sound advice for communicating online 
concisely and effectively. Intended for students—and everyone else who writes for online media—Writ-
ing for the Internet: A Guide to Real Communication in Virtual Space is a landmark collection of ground-
ed and practical applications about writing effectively and concisely. It covers just about everything 
one needs to know about a broad array of topics including online publishing, new media news writing, 
blogging, micro-blogging, Internet writing technologies, and social media/ownership. At the same time, 
it addresses theories, methods, and practices used by Internet writers and online journalists from a 
wide range of backgrounds. The book introduces students who will be writing online—and this includes 
all disciplines of every possible major—to the basic tenets of good online writing habits and principles. 
It will help bloggers hone their thoughts and express them in writing that works in real-time media. And 
it will help those who wish to take advantage of the extraordinary profit-making potential the Internet 
represents.



The Truth About the New Rules of Business Writing

Give yourself a powerful competitive advantage by becoming a better business writer. Better writers 
get better jobs and more promotions; they persuade people through emails, Web sites, presentations, 
proposals, resumes, grant proposals, you name it. Businesses know this: that's why they spend $3 
billion a year helping their employees become more effective writers. The Truth About the New Rules 
of Business Writing shows you how to master the art of effective business communication replacing 
the old standards of jargon, pomposity, and grammar drills with a simple, quick and conversational 
writing style. Authors Natalie Canavor and Claire Meirowitz demonstrate how to plan and organize your 
content; make your point faster; tell your readers what's in it for them; construct winning documents of 
every kind, print and electronic, even blog entries and text messages! The Truth about the New Rules 
of Business Writing brings together the field's best knowledge, and shows exactly how to put it to 
work. With an "aha" on every page, it presents information in a clear, accessible style that's easy to 
understand and use. Written in short chapters, it covers the entire field, cuts to the heart of every topic, 
pulls back the curtain on expert secrets, and pops the bubble of commonly-held assumptions. Simply 
put, this book delivers easy, painless writing techniques that work.

Media Writing

Now updated in a second edition, this highly accessible and practical guide to media writing brings 
together a range of different professional contexts, enabling students to develop a solid understanding 
of the practices that will enable them to excel in any media writing field today. In chapters spanning 
print, online and broadcast news, magazines, public relations, advertising and screenwriting, Batty and 
Cain outline the key theories, concepts and tools for writing in each context, exploring their distinctive 
styles and practices and also identifying their shared ideas and principles. Packed with exercises, case 
studies and career guidance, this lively resource encourages students to engage with each form and 
hone transferable skills. This insightful text is essential reading for students of journalism, creative 
writing, media studies and communication studies.

Rules for Writers + Comment

The Basics of Media Writing: A Strategic Approach helps readers develop the essential writing skills 
and professional habits needed to succeed in 21st-century media careers. This research-driven, 
strategy-based media writing textbook digs deeply into how media professionals think and write in 
journalism, public relations, advertising, and other forms of strategic communication. Authors Scott 
A. Kuehn and Andrew Lingwall have created two comprehensive writing models to help students 
overcome their problems in finding and developing story topics by giving them “starting points” to 
begin writing. The Professional Strategy Triangle model shows students how to think critically about 
the audience, the situation, and the message before starting a news story or persuasive piece and 
the FAJA four-point model asks students a series of questions about their story type (Fact, Analysis, 
Judgment, or Action) to guide them to the right angle or organizational structure for their message. 
Rooted in classical rhetorical methods, this step-by-step technique enables readers to strategically 
approach each writing task, no matter the format.

The Basics of Media Writing

Rules for Writers succeeds because it has always been grounded in classroom experience. By looking 
at her own students' needs, Diana Hacker created an affordable and practical classroom tool that 
doubles as a quick reference. Developed with the help of instructors from two- and four-year schools, 
the sixth edition gives students quick access to the information they need to solve writing problems in 
any college course. In the Hacker tradition, the new contributing authors -- Nancy Sommers, Tom Jehn, 
Jane Rosenzweig, and Marcy Carbajal Van Horn -- have crafted solutions for the writing problems of 
today's college students. Together they give us a new edition that provides more help with academic 
writing and research and one that works better for a wider range of multilingual students. Flexible 
content options -- in print and online -- allow students to get more than they pay for.

Rules for Writers

Fundamentals of Writing is a book written specifically for those who want to improve their writing skills 
and apply them to writing articles (for newspapers, magazines, and corporate publications), media 
releases, case studies, blog posts and social media content. The book is based on several writing 



courses that I teach online for University of Toronto continuing education students and for private 
students and corporate clients. And it is filled with samples, examples and exercises to get you writing. 
Fundamentals of Writing is for you if you are looking to do any of the following: become a more effective 
writer; organize your thoughts before you write; write for a defined audience; make your points in 
a clear, concise, focused manner. My hope is that this book will help you effectively structure your 
written communication when writing articles, media releases, case studies, blog posts and social media 
content.

Fundamentals of Writing

From pitches and press releases to news and feature stories to social media writing and more, this 
new book by author Whitney Lehmann and a handful of experienced contributors breaks down the 
most widely used types of public relations writing needed to become a PR pro. The Public Relations 
Writer’s Handbook serves as a guide for those both in the classroom and in the field who want to 
learn, and master, the style and techniques of public relations writing. Eighteen conversational chapters 
provide an overview of the most popular forms of public relations writing, focusing on media relations, 
storytelling, writing for the web/social media, business and executive communications, event planning 
and more. Chapters include user-friendly writing templates, exercises and AP Style skill drills and 
training. Whether you’re a PR major or PR practitioner, this book is for you. Lehmann has combined 
her industry and classroom experience to create a handbook that’s accessible for PR students and 
practitioners alike. A dedicated eResource also supports the book, with writing templates and answer 
keys (for instructors) to the end-of-chapter exercises in the text. www.routledge.com/9780815365280.

The Public Relations Writer’s Handbook

How many pieces of paper land on your desk each day, or emails in your inbox? Your readers – the 
people you communicate with at work – are no different. So how can you make your communication 
stand out from the pile and get the job done? Whether you’re crafting a short and sweet email or bidding 
for a crucial project, Business Writing For Dummies is the only guide you need. Inside you’ll find: The 
basic principles of how to write well How to avoid the common pitfalls that immediately turn a reader 
off Crucial tips for self-editing and revision techniques to heighten your impact Lots of practical advice 
and examples covering a range of different types of communication, including emails, letters, major 
business documents such as reports and proposals, promotional materials, web copy and blogs - even 
tweets The global touch - understand the key differences in written communication around the world, 
and how to tailor your writing for international audiences

Business Writing For Dummies

Writing for Digital Media teaches students how to write effectively for online audiences—whether they 
are crafting a story for the website of a daily newspaper or a personal blog. The lessons and exercises in 
each chapter help students build a solid understanding of the ways that the Internet has introduced new 
opportunities for dynamic storytelling as digital media have blurred roles of media producer, consumer, 
publisher and reader. Using the tools and strategies discussed in this book, students are able to use 
their insights into new media audiences to produce better content for digital formats and environments. 
Fundamentally, this book is about good writing—clear, precise, accurate, filled with energy and voice, 
and aimed directly at an audience. Writing for Digital Media also addresses all of the graphical, 
multimedia, hypertextual and interactive elements that come into play when writing for digital platforms. 
Learning how to achieve balance and a careful, deliberate blend of these elements is the other primary 
goal of this text. Writing for Digital Media teaches students not only how to create content as writers, but 
also how to think critically as a site manager or content developer might about issues such as graphic 
design, site architecture, and editorial consistency. By teaching these new skill sets alongside writing 
fundamentals, this book transforms students from writers who are simply able to post their stories 
online into engaging multimedia, digital storytellers. For additional resources and exercises, visit the 
Companion Website for Writing for Digital Media at: www.routledge.com/textbooks/9780415992015.

Writing for Digital Media

"This book provides a useful reference to the latest advancements in the area of educational technology 
and e-learning"--Provided by publisher.

Collective Intelligence and E-Learning 2.0: Implications of Web-Based Communities and Networking



Becoming a Public Relations Writer is a comprehensive guide to the writing process for public relations 
practice. Using straightforward, no-nonsense language, realistic examples, easy-to-follow steps and 
practical exercises, this text introduces the various formats and styles of writing you will encounter as 
a public relations practitioner. A focus on ethical and legal issues is woven throughout, with examples 
and exercises addressing public relations as practiced by corporations, non-profit agencies, and other 
types of organizations both large and small. In addition, the book offers the most comprehensive list of 
public relations writing formats to be found anywhere---from the standard news release to electronic 
mail and other opportunities using a variety of technologies and media. The fourth edition has been 
updated to reflect significant developments in the public relations field, including: New chapter on 
multimedia and social media releases New chapter on websites, blogs, and wikis Expansion of the 
chapter on direct mail and online appeals Updated examples of actual pieces of public relations writing 
A companion website including writing exercises, PowerPoint presentations, and relevant links Through 
its comprehensive and accessible approach, Becoming a Public Relations Writer is an invaluable 
resource for future and current public relations practitioners.

Becoming a Public Relations Writer

Exercises in Media Writing offers you multiple opportunities to practice your writing skills in-class or 
as take-home assignments. Each chapter includes review questions and writing-prompt activities to 
help you master the concepts and skills presented in Vincent F. Filak’s second edition of Dynamics of 
Media Writing. Additional exercises built around the unique demands of online newswriting will prepare 
you to meet the demands of a changing media landscape. Key Features: Review Questions help 
you recall and master core chapter concepts Writing Exercises enable you to recall and demonstrate 
your understanding of various elements found in each chapter in Dynamics of Media Writing, Second 
Edition.

Exercises in Media Writing

Written for journalists by journalists, Working with Words provides the examples, exercises, and 
rhetorical advice the Associated Press Stylebook does not. The ideal reference for journalism students, 
the sixth edition focuses on improving grammar and style by offering more grammar help, more on 
ethics, and more on writing for online media.

Working with Words

A Balanced Approach for the Modern Writer and Editor Whether working in a traditional newsroom or 
as a one-person blogging operation, every good writer needs to become his or her own best editor. 
Editing for the Digital Age provides editors and writers with the tools necessary to ensure that published 
material is accurate, readable, and complete. Author Thom Lieb provides guidance in copy editing 
fundamentals, including correcting grammar, conforming the writing to a style guide, and revising 
material so that it is tightly written and clear. The text is designed for today’s digital publishing landscape 
and addresses the many issues writers and editors now face on a daily basis—handling legal issues 
such as liability, copyright, and libel; writing headlines that will attract readers; creating multimedia 
packages to support an article or post; and using various forms of social media to curate content and 
connect with audience members. Chapters focus on key areas and themes for editing in the digital age, 
and "Write Right" writing and grammar exercises are woven into every chapter to progressively build 
students’ editing skills.

Editing for the Digital Age

Accessible and engaging, this book is an invaluable resource for students planning to enter the dynamic 
and changing world of media writing. Drawing on a wealth of real-world examples and featuring helpful 
"How To" boxes throughout, MediaWriting explains the various styles of writing for print, broadcast, 
online, social media, public relations, and multimedia outlets. Expanded and updated throughout, this 
sixth edition features: A look at how journalists and PR practitioners use and write for social media 
platforms such as X and Facebook; Tips for better web writing, research, interviewing, and headline 
writing across multiple media platforms, including covering breaking news in the digital world; Coverage 
of public relations writing for digital media, publications, and other organizational media; Updates on 
current ethical issues faced by communicators; Information on spotting "fake news" and "deep fakes"; 
Strategies for integrating sound bites into broadcast scripts; New "It Happened to Me" anecdotes 



from the authors' experiences as journalists and PR professionals; Updated discussion questions 
and writing exercises. Designed to meet the needs of students of digital, print, and broadcast media, 
public relations, or a wannabe jack-of-all trades in the online media environment, this reader-friendly 
primer will equip beginners with all the skills necessary to succeed in their chosen writing field. Online 
Instructor and Student Resources are available for this book, including sample syllabi, quizzes and 
answer keys, chapter overviews, and links to further resources.

Mediawriting

This is a book for all writers - authors, journalists, copywriters and bloggers. It shows how you can 
use social media to help you attract more writing work. Through practical, easy to follow advice, you'll 
learn how social media can become part of your income stream as a writer. Best-selling authors and 
successful freelance journalists also share the secrets of how they use and manage their social media. 
It includes chapters on Twitter, Facebook, LinkedIn, Google Plus, Pinterest, Tumblr and Instagram. 
Social Media for Writers also covers what your writer's website needs to contain, and how to set up a 
successful blog. You'll learn how not to let social media become a terrible time suck, and how to make 
it work for you.

Social Media for Writers

Brief, Concise, and Clear: The Basics of Writing for Public Relations and Communications is a primer 
text that helps students transition from academic writing to writing that will help them succeed pro-
fessionally. The text includes information about the craft of professional writing for general businesses 
as well as strategies used specifically for public relations audiences. Students are first introduced to 
the practice of public relations along with models, approaches, and career options. The text discusses 
writing mechanics, the need for good writing, and writing tone, as well as the importance of word choice, 
grammar, punctuation, and the process of editing, refining, and rewriting. The final chapter provides 
templates for business letters, press releases, web copy, and social media outlets. Successfully 
combining instruction on writing mechanics with an understanding of the demands of writing for public 
relations, Brief, Concise, and Clear is well suited to courses in the field, as well as those in advertising, 
marketing, and general business.

Writing for Public Relations

Dynamics of Media Writing Third Edition gives students transferable skills that can be applied across 
all media platforms--from traditional mass media formats like news, public relations, and advertising to 
emerging digital media platforms. Whether issuing a press release or tweeting about a new app, today's 
media writers need to adapt their message for each specific media format in order to successfully 
connect with their audience. Throughout this text, award-winning teacher and college media adviser 
Vincent F. Filak introduces fundamental writing skills that apply to all media, while also highlighting 
which writing tools and techniques are most effective for specific media formats and why. User-friendly 
and loaded with practical examples and tips from professionals across mass media, this is the perfect 
guide for any student wanting to launch a professional media writing career.

Dynamics of Media Writing

Click here to find out more about the 2009 MLA Updates and the 2010 APA Updates. "Rules for 
Writers" succeeds because it has always been grounded in classroom experience. By looking at her 
own students' needs, Diana Hacker created an affordable and practical classroom tool that doubles as 
a quick reference. Developed with the help of instructors from two- and four-year schools, the sixth 
edition gives students quick access to the information they need to solve writing problems in any 
college course. In the Hacker tradition, the new contributing authors -- Nancy Sommers, Tom Jehn, 
Jane Rosenzweig, and Marcy Carbajal Van Horn -- have crafted solutions for the writing problems of 
today's college students. Together they give us a new edition that provides more help with academic 
writing and research and one that works better for a wider range of multilingual students. Flexible 
content options -- in print and online -- allow students to get more than they pay for.

Rules for Writers 6th Ed With 2009 Mla and 2010 Apa Updates + Videocentral for English

Click here to find out more about the 2009 MLA Updates and the 2010 APA Updates. "Rules for 
Writers" succeeds because it has always been grounded in classroom experience. By looking at her 



own students' needs, Diana Hacker created an affordable and practical classroom tool that doubles as 
a quick reference. Developed with the help of instructors from two- and four-year schools, the sixth 
edition gives students quick access to the information they need to solve writing problems in any 
college course. In the Hacker tradition, the new contributing authors -- Nancy Sommers, Tom Jehn, 
Jane Rosenzweig, and Marcy Carbajal Van Horn -- have crafted solutions for the writing problems of 
today's college students. Together they give us a new edition that provides more help with academic 
writing and research and one that works better for a wider range of multilingual students. Flexible 
content options -- in print and online -- allow students to get more than they pay for.

Rules for Writers 6th Ed With 2009 Mla and 2010 Apa Updates + E-book

"Deserves to be on every journalism student’s reading list and every tutor’s book shelf. It is clear, 
straightforward and scholarly in a very accessible way... bursting with good advice and insight which 
should benefit all who all read it." - Kate Jenner, School of Journalism and Digital Communication, 
University of Central Lancashire "A first-class no-nonsense guide to news writing... Anna McKane's 
wealth of experience both as a journalist and a lecturer in journalism gives News Writing the edge 
over similar tomes." - Kate Shanahan, Lecturer in Journalism, School of Media, Dublin Institute of 
Technology The ability to hone and craft an eye-catching news story is fundamental to good journalism. 
It is an essential skill that the young journalist of today must carry with them. The growth of online 
journalism and the use of social media has meant that the skills required in news writing are evolving, 
opening up fresh challenges and exciting new possibilities. Anna McKane's News Writing takes you 
step-by-step through the key aspects of writing news on both print and online platforms, equipping 
you with all that you need to become an articulate, accurate and engaging journalist. Crucially, the 
book will show you how to: • create an attention-grabbing intro or first paragraph • structure the 
content of your story effectively • use the appropriate language. Fully updated to account for the role 
of online journalism, this second edition guides you through the essentials of website presentation, 
from headlines and standfirsts to the use of smartphone images and links. An all-new chapter shows 
you how to use Twitter and online blogs to piece together a winning story, and up-to-date examples 
and exercises throughout encourage you to pick apart and analyse the techniques used in a variety 
of recent news stories across a range of platforms. This is the essential workbook to take you through 
your studies in Journalism and News Writing.

Rules for Writers 6th Ed With 2009 Mla and 2010 Apa Updates + I-cite

This text focuses student-learning on the key communication competencies recommended by the 
National Communication Association. With applied examples and a vibrant and engaging design, this 
text covers all the expected topics in an introductory course (foundations of communication, interper-
sonal communication, small group communication, and public speaking - plus a special appendix on 
interviewing). Scenarios begin each chapter with a problem to which students can relate and then 
solve as they learn about the concepts discussed in each chapter. A concentrated focus on careers 
in communication, highlighted in a two-page spread near the end of each chapter, brings home the 
relevance of communication outside the classroom and helps students learn more about how studying 
communication can help them throughout their lives. Additional emphasis on topics such as ethics, 
culture, gender, and technology is found throughout the text.

News Writing

Resources in Education
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