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Explore essential financial accounting principles tailored for MBA students with the authoritative text by
Easton, Wild, Halsey, and McAnally. This resource provides a comprehensive understanding of financial
reporting, analysis, and decision-making crucial for aspiring business leaders, covering core concepts
with practical applications.
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Financial & Managerial Accounting for MBAs

Estimating the Cost of Capital Implied by Market Prices and Accounting Data focuses on estimating
the expected rate of return implied by market prices, summary accounting numbers, and forecasts

of earnings and dividends. Estimates of the expected rate of return, often used as proxies for the
cost of capital, are obtained by inverting accounting-based valuation models. The author describes
accounting-based valuation models and discusses how these models have been used, and how they
may be used, to obtain estimates of the cost of capital. The practical appeal of accounting-based
valuation models is that they focus on the two variables that are commonly at the heart of valuations
carried out by equity analysts -- forecasts of earnings and forecasts of earnings growth. The question
at the core of this monograph is -- How can these forecasts be used to obtain an estimate of the

cost of capital? The author examines the empirical validity of the estimates based on these forecasts
and explores ways to improve these estimates. In addition, this monograph details a method for
isolating the effect of any factor of interest (such as cross-listing, fraud, disclosure quality, taxes, analyst
following, accounting standards, etc.) on the cost of capital. If you are interested in understanding the
academic literature on accounting-based estimates of expected rate of return this monograph is for you.
Estimating the Cost of Capital Implied by Market Prices and Accounting Data provides a foundation for a
deeper comprehension of this literature and will give a jump start to those who have an interest in these
topics. The key ideas are introduced via examples based on actual forecasts, accounting information,
and market prices for listed firms, and the numerical examples are based on sound algebraic relations.

Financial Accounting for MBAs

Your voice as biometric data, and how marketers are using it to manipulate you Only three decades
ago, it was inconceivable that virtually entire populations would be carrying around wireless phones
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wherever they went, or that peoples’ exact locations could be tracked by those devices. We now take
both for granted. Even just a decade ago the idea that individuals’ voices could be used to identify and
draw inferences about them as they shopped or interacted with retailers seemed like something out
of a science fiction novel. Yet a new business sector is emerging to do exactly that. The first in-depth
examination of the voice intelligence industry, The Voice Catchers exposes how artificial intelligence is
enabling personalized marketing and discrimination through voice analysis. Amazon and Google have
numerous patents pertaining to voice profiling, and even now their smart speakers are extracting and
using voice prints for identification and more. Customer service centers are already approaching every
caller based on what they conclude a caller’s voice reveals about that person’s emotions, sentiments,
and personality, often in real time. In fact, many scientists believe that a person’s weight, height, age,
and race, not to mention any illnesses they may have, can also be identified from the sound of that
individual’s voice. Ultimately not only marketers, but also politicians and governments, may use voice
profiling to infer personal characteristics for selfish interests and not for the benefit of a citizen or

of society as a whole. Leading communications scholar Joseph Turow places the voice intelligence
industry in historical perspective, explores its contemporary developments, and offers a clarion call for
regulating this rising surveillance regime.

Custom Project

An authoritative and practical guide to business ethics, written in an accessible-question-and answer
format In today's turbulent business climate, business ethics are more important than ever. Surveys
of employees show that misconduct is on the rise. Cover stories reporting indictments, prosecutions,
and penalties imposed for unethical business conduct appear almost daily. Legislatures pass require-
ments elevating the levels of punishment and their enforcement against corporations and individuals.
Organizations face pressure to design and implement effective ethics and compliance programs. As a
result, businesses and businesspeople are increasingly worried that their conduct might cross lines that
put their wealth and reputations at risk. Business Ethics: What Everyone Needs to Know (R) explains
what those lines are, how not to cross them, and what to do when they are crossed. Written for both
businesspeople facing real-life dilemmas and students studying ethical questions, this succinct book
uniquely surveys materials from moral philosophy, behavioral science, and corporate law, and shares
practical advice. Experts J.S. Nelson and Lynn A. Stout cover a wide array of essential topics including
the legal status of corporations, major ethical traps in modern business, negotiations, whistleblowing
and liability, and best practices. Written in a short question-and-answer style, this resource provides
engaging and readable introductions to the basic principles of business ethics, and an invaluable guide
for dealing with ethical dilemmas.

SSM for Financial Accounting for MBAs

For intermediate and financial accounting courses at the MBA and undergraduate level, or a supple-
ment to financial statement analysis texts. This collection of financial accounting cases is designed

to help students become financial statement users. Each case utilizes financial statement information
(balance sheet, income statement, statement of cash flow and/or footnotes) and a number of topical
guestions. Students use the financial statement information to infer and interpret the economic events
underlying the numbers. Related articles taken from business publications accompany some cases,
and information from the articles is incorporated into the case question material. Also available the
Pearson Custom Case Program.

Financial Accounting for MBAs

This book is a study of earnings management, aimed at scholars and professionals in accounting,

finance, economics, and law. The authors address research questions including: Why are earnings so
important that firms feel compelled to manipulate them? What set of circumstances will induce earnings
management? How will the interaction among management, boards of directors, investors, employees,
suppliers, customers and regulators affect earnings management? How to design empirical research
addressing earnings management? What are the limitations and strengths of current empirical models?

Solution Manual to Accompany Financial Accounting for MBAs, 3rd Edition

Combines topics from two traditionally distinct quantitative subjects, probability/statistics and manage-
ment science/optimization, in a unified treatment of quantitative methods and models for management.
Stresses those fundamental concepts that are most important for the practical analysis of management



decisions: modeling and evaluating uncertainty explicitly, understanding the dynamic nature of deci-
sion-making, using historical data and limited information effectively, simulating complex systems, and
allocating scarce resources optimally.

Student Solutions Manual to Accompany Financial Accounting for MBAs, 3rd Edition

This is the latest edition of the world's best-selling textbook on bookkeeping and accounting. It contains
a large number of questions and answers and worked examples.

Financial Accounting for MBAs, 2nd Edition with Appendix B

Weygandt's Managerial Accounting, Third Canadian Edition retains the same features that made

it popular in the previous editions: it gives students all the necessary techniques and concepts of
managerial accounting in a focused, concise framework with an excellent pedagogy that's been praised
by instructors. It does this by focusing on the tools students need to succeed, whether as accountants
or in other career paths. Incorporating the unique Decision Toolkit learning system, and developed
around a framework of decision-making, Weygandt Managerial is the perfect fit for any one-semester
undergraduate managerial accounting course. However, the authors understand that many students in
this course are not accounting majors and will need to understand how managerial accounting is used
as a management tool. Therefore, Weygandt Managerial focuses on building decision-making skills,
understanding how to use accounting information to make quality business decisions, and developing
tools that can be used by future managers.

Special Package

"A core credential topic of the NRAEF certificate program"--Cover.

Financial & Managerial Accounting for MBAs

This textbook emphasizes bridging the gap between understanding legal doctrines that impact the
business environment and how business owners and managers use legal insight to limit liability and
manage risk. Its distinct approach focuses on using teaching features, simulations, case studies,
examples, and case law that is accessible and engaging because it is specifically tailored for business
students.

Financial and Managerial Accounting Form MBA's

This book is intended to be used as a textbook in Financial Accounting for Executive MBA's candidates.
This book has simplifies the subject matter and gives understanding that can be easily applied by

Executives as they try to manage their organizations. The author believes that this book will meet the
needs of Executives who study Financial Accounting as a module in their course. The book is presented
in a simple language which will make the subject not only interesting but also enjoyable for the learners.

Financial and Managerial Accounting for MBAs

ALERT: The Legacy WileyPLUS platform retires on July 31, 2021 which means the materials for this
course will be invalid and unusable. If you were directed to purchase this product for a course that runs
after July 31, 2021, please contact your instructor immediately for clarification. This package includes a
registration code for the WileyPLUS course associated with Managerial Accounting: Tools for Business
Decision Making 8E along with a three-hole punched, loose-leaf version of the text. Please note that
the loose-leaf print companion is only sold in a set and is not available for purchase on its own. Before
you purchase, check with your instructor or review your course syllabus to ensure that your instructor
requires WileyPLUS. For customer technical support, please visit http://www.wileyplus.com/support.
WileyPLUS registration cards are only included with new products. Used and rental products may

not include WileyPLUS registration cards. Managerial Accounting provides students with a clear
introduction to fundamental managerial accounting concepts. One of the major goals of this product is
to orient students to the application of accounting principles and techniques in practice. By providing
students with numerous opportunities for practice with a focus on real-world companies, students are
better prepared as decision makers in the contemporary business world.

Financial and Managerial Accounting for MBAs



* Binder Ready Loose-Leaf Text (0077437608) - This full featured text is provided as an option to the
price sensitive student. It is a full 4 color text that’s three whole punched and made available at a
discount to students. Also available in a package with Connect Plus (0077437527).

Advanced Accounting

Real Estate Finance & Investments is today's most indispensable, hands-on look at the increasingly
vital arena of real estate partnerships, secondary mortgage markets, and fixed- and adjustable- rate
mortgages. Updates to this edition include completely revised coverage of REITs, expanded coverage
of CMBS, more detail on how underlying economic factors affect property value, and short readings
based on current events.

Estimating the Cost of Capital Implied by Market Prices and Accounting Data

Measuring and managing the performance of a business is one of the main requirements of the
management of any organization. This book introduces new contexts and themes of application and
presents emerging research areas related to business performance measurement and management.
It draws authors from all around the globe from a variety of functional disciplines, all of whom are
working in the field of business performance measurement and management, thus resulting in a variety
of perspectives on performance measurement from various functional areas — accounting, finance,
economics, marketing, and operations management — in a single volume.

Solution Manual to Accompany Financial and Managerial Accounting for MBAs, 1st Edition

Preface to Marketing Management, 15e, by Peter and Donnelly, is praised in the market for its

clear and concise presentation of the basic principles of marketing in such a way that the core
concepts and ideas are covered in sufficient depth to ensure understanding. By offering an engaging,
clear, and conceptually sound text, this book has been able to maintain its position as a leading
marketing management text. The fifteenth edition serves as an overview for critical issues in marketing
management. Its brief, inexpensive, paperback format makes it a perfect fit for instructors who assign
cases, readings, simulations or offer modules on marketing management for MBA students. The text
also works in courses that implement a cross-functional curriculum where the students are required to
purchase several texts.

The Voice Catchers

What is it about the top tech product companies such as Amazon, Apple, Google, Netflix and Tesla
that enables their record of consistent innovation? Most people think it's because these companies
are somehow able to find and attract a level of talent that makes this innovation possible. But the real
advantage these companies have is not so much who they hire, but rather how they enable their people
to work together to solve hard problems and create extraordinary products. As legendary Silicon Valley
coach--and coach to the founders of several of today’s leading tech companies--Bill Campbell said,
“Leadership is about recognizing that there's a greatness in everyone, and your job is to create an
environment where that greatness can emerge.” The goal of EMPOWERED is to provide you, as a
leader of product management, product design, or engineering, with everything you’ll need to create
just such an environment. As partners at The Silicon Valley Product Group, Marty Cagan and Chris
Jones have long worked to reveal the best practices of the most consistently innovative companies in
the world. A natural companion to the bestseller INSPIRED, EMPOWERED tackles head-on the reason
why most companies fail to truly leverage the potential of their people to innovate: product leadership.
The book covers: what it means to be an empowered product team, and how this is different from

the “feature teams” used by most companies to build technology products recruiting and coaching
the members of product teams, first to competence, and then to reach their potential creating an
inspiring product vision along with an insights-driven product strategy translating that strategy into
action by empowering teams with specific objectives—problems to solve—rather than features to build
redefining the relationship of the product teams to the rest of the company detailing the changes
necessary to effectively and successfully transform your organization to truly empowered product
teams EMPOWERED puts decades of lessons learned from the best leaders of the top technology
companies in your hand as a guide. It shows you how to become the leader your team and company
needs to not only survive but thrive.

Business Ethics



Cases in Financial Reporting
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