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Explore the profound tectonic shift currently reshaping globalizing markets, signifying a fundamental 
geoeconomic realignment that will redefine international trade and economic power structures world-
wide.
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Tectonic Shift

While the world is still coming to grips with the implications of globalization, Tectonic Shift: The Geoe-
conomic Realignment of Globalizing Markets investigates what the globe’s economic and geopolitical 
future looks like and discovers the unfolding of an unprecedented realignment of forces. Based on 
extensive study and analysis, the authors of this compelling book argue that regionalization will 
replace the much celebrated globalization, characterized by extensive North-South integration between 
developed and developing nations. Authors Jagdish N. Sheth and Rajendra S. Sisodia describe how 
the world is evolving into three huge economic and political unions, which will take shape by 2020, and 
make various predictions.

Why Do Good Companies Go Bad?

This is the eBook version of the printed book. This Element is an excerpt from The Self-Destructive 
Habits of Good Companies...and How to Break Them (9780131791138) by Dr. Jagdish N. Sheth. 
Available in print and digital formats. Why don’t “great,” “excellent” companies stay that way? Why do so 
many falter--and how can you keep it from happening to your company? Why do good companies go 
bad? Of the 62 “excellent” companies praised by Tom Peters and Robert Waterman in their early 1980s 
bestseller In Search of Excellence, many--including stalwarts like Sears, Xerox, IBM, and Kodak--have 
faced serious hardships in the 20-odd years since. Some recovered. Some are struggling mightily to 
recover. Some are dead or, in all likelihood, soon will be. Why?

The Global Rule of Three

In our increasingly digital, mobile, and global world, the existing theories of business and economics 
have lost much of their appeal with the phenomenal rise of Chindia, the reality of Brexit, the turmoil 
caused by the Covid-19 pandemic, and the seismic shifting of the global center of gravity from west to 
east. In the area of innovation, the traditional thinking that a developed country, often the US, will come 
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up with the next major innovation, launch at home first, and then take it to other markets does not ring 
true anymore. Similarly, the world where conglomerates go bargain-hunting for acquisitions in emerging 
markets has been turned upside-down. This book reveals and illustrates the Global Rule of Three 
phenomenon, which stipulates that in competitive markets only three companies (which the authors call 
"generalists") can dominate the market. All other players in the market are specialists. Further, whereas 
the financial performance of generalists improves as market share increases, specialist companies see 
a decrease in financial performance as their market share increases, as the latter are margin-driven 
companies. This theory powerfully captures the evolution of global markets and what executives must 
do to succeed. It is based on empirical analyses of hundreds of markets and industries in the US and 
globally. Competitive markets evolve in a predictable fashion across industries and geographies, where 
every industry goes through a similar lifecycle from beginning to end (or revitalization). From local to 
regional to national markets, the last stop in the evolution of markets is going global. The pattern is 
so consistent that it represents a distinct and natural market structure at every level. The authors offer 
strategies that generalists and specialist should follow to stay competitive as well as twelve expansion 
strategies for global companies from emerging markets. This book chronicles this global evolution and 
provides impactful managerial implications for executives and students of marketing and corporate 
strategy alike.

Entrepreneurial Marketing

This title presents important theoretical developments with regard to research at the entrepreneurship 
and marketing interface. The editors have invited acknowledged authors working in this exciting 
discipline, from around the world, to divulge and present in a comprehensive format, a book which 
addresses critical issues for businesses, both small and large, from a global perspective.

Global Babel

Globalization as we know it today would be unimaginable without the revolution in information and 
communication technologies of the last thirty years. Yet have we achieved “one world” as the promo-
tional hype for cellular and digital networks would have it? This collection of essays, Global Babel: 
Questions of Discourse and Communication in a Time of Globalization, explores the current state of 
communication and discourse in a globalized environment. The essays are united by an awareness 
that, whether understood technologically, economically, epistemologically, or culturally, globalization is 
a discursive field with discrepant assumptions, categories and conclusions. As such, globalization is 
double-edged, and complex. It can certainly enable the exploitation of the powerless by the powerful; 
in different contexts, or at different moments, it can also facilitate individual and collective agency. It 
is this doubleness, this complexity, that this collection seeks to bring into focus. This volume offers 
an interdisciplinary forum where technological, aesthetic, and ethical issues relating to globalization 
inhabit the same conceptual frame. Together the essays address the central issue of how the new 
knowledges of globalization are being articulated, and explore the cultural consequences and success 
of such communication and knowledge exchange.

God and Nature

Two scholars who embrace contemporary insights from science and religion give shape to a compelling 
account of God's relation to nature.

Handbook on the Geopolitics of Business

ÔGlobal economic challenges and political upheavals underscore the importance of geopolitical 
understanding in the management of the contemporary corporation. Handbook on the Geopolitics of 
Business assembles a global cast of thought leaders in the geopolitical arena. The insights offered 
are highly valuable to students, corporate executives, entrepreneurs, government officials, and policy 
makers. This serves as a compass that would help you find your bearings in the complex world of 
international business.Õ Ð Ilan Alon, Rollins College, US In recent years, rapid globalization, novel 
technologies and business models, as well as economic and political changes have transformed the 
international business landscape. This pioneering volume offers a comprehensive discussion of the 
new global terrain and makes a strong case for the consideration of geopolitics in both the study 
and practice of modern-day business. Featuring original contributions from experts across the world, 
this Handbook provides a solid foundation for both understanding and responding to recent changes 
and trends in global economics, politics, and business. Topics discussed include the shifting nature 



of international trade, economic growth in emerging economies, voluntary sustainability codes, man-
agement in international corporations, organization of mega-events, entrepreneurship and geopolitical 
risk, and investment law and firm behavior. This volume offers important implications for both the 
academic and corporate communities. It will appeal to professors and students of international business 
and management, economics and political sciences. Offering groundbreaking perspectives that drive 
contemporary business strategy, this book is also highly valuable to global managers, entrepreneurs 
and policymakers.

China and the Global Economy in the 21st Century

As China continues to ride out the global economic crisis while still retaining year on year GDP growth 
it is increasingly important to understand how this 'new' economic giant, with its communist-capitalist 
model operates its economic and business environments. This book is designed to scientifically exam-
ine the contextual variables that foster sustainably dynamic economic growth in China. In particular, 
the contributors provide an incisive analysis of the contextual bases underlying such a dramatic rising 
economic power and the immense implications for enterprises and countries involved in dealing with 
China. Drawing on the latest studies and cutting edge research findings, this book analyses FDI, project 
management, internationalisation, the continued role of state-owned enterprises and doing business 
in China. As such it will be essential reading for all students of Chinese business and economics, as 
well as businesses seeking to develop a critical understanding of the driving global economic force 
which is China.

Review of Marketing Research

This special issue of Review of Marketing Research is unique in that it contains chapters by marketing 
legends in their own words. Bagozzi, Hunt, Kotler, Kumar, Malhotra, Monroe, Sheth, Wind and Zaltman 
summarize not only their research but also the salient aspects of their academic life journeys.

Outsourcing and Offshoring of Professional Services: Business Optimization in a Global Economy

"This book discusses the considerations and implications surrounding the outsourcing and offshoring 
of professional services, such as software development computer-aided design, and healthcare, from 
multiple global perspectives. This book, offers industry professionals, policymakers, students, and 
educators with a balance between a broad overview and detailed analysis of offshore outsourcing, 
would make an invaluable addition to any reference library"--Provided by publisher.

The Self-Destructive Habits of Good Companies

Why do so many good companies engage in self-destructive behavior? This book identifies seven 
dangerous habits even well-run companies fall victim to–and helps you diagnose and break these 
habits before they destroy you. Through case studies from some of yesterday’s most widely praised 
corporate icons, you’ll learn how companies slip into “addiction” and slide off the rails...why some 
never turn around...and how others achieve powerful turnarounds, moving on to unprecedented levels 
of success. You’ll learn how an obsession with volume leads inexorably to rising costs and falling 
margins...how companies fall victim to denial, myth, ritual, and orthodoxy... how they start wasting vital 
energy on culture confl ict and turf wars...how they blind themselves to emerging competition...how 
they become arrogant, complacent, and far too dependent on their traditional competences. Most 
important, you’ll find specific, detailed techniques for “curing”–or, better yet, preventing–every one of 
these self-destructive habits. The “cocoon” of denial Find it, admit it, assess it, and escape it The stigma 
of arrogance Escape this fault that “breeds in a dark, closed room” The virus of complacency Six 
warning signs and five solutions The curse of incumbency Stop your core competencies from blinding 
you to new opportunities The threat of myopia Widen your view of your competitors–and the dangers 
they pose The obsession of volume Get beyond “rising volumes and shrinking margins” The territorial 
impulse Break down the silos, factions, fiefdoms, and ivory towers

Intellectual Shamans

Based on the lives of 28 well-known management academics, this book describes what it means to be 
an intellectual shaman.

The China Race



Following its two prequels, The China Order (2017) and The China Record (2023), this book analyzes 
the China Race, the global competition for power and leadership between the US-led West and the 
People's Republic of China. Considering the organizational options and optimality with respect to 
human civilization, Fei-Ling Wang discusses two alternative world orders: the Westphalian System 
of international relations and a centralized world political unification. Both are feasible and existed 
before, but with drastically different desirability. The rising power of the PRC state has consistently and 
methodically sought to recenter and reorganize the world to safeguard and promote its autocracy and, 
ultimately, build a world empire. Examining the nature, aims, means, accomplishments, pitfalls and 
failures of Beijing's foreign policy and the state of and developments in Sinology and the West's China 
policy, Wang focuses on the existential PRC-USA rivalry and proposes a holistic strategic framework, 
discussing three ranked objectives, for the West and the world, including the Chinese people, to 
manage, benefit from, and prevail in the China Race.

The Business School in the Twenty-First Century

Questions about the status, identity and legitimacy of business schools in the modern university 
system continue to stimulate debate amongst deans, educational policy makers and commentators. 
In this book, three world experts share their critical insights on management education and new 
business school models in the USA, Europe and Asia, on designing the business school of the 
future, and how to make it work. They look at how the business school is changing and focus in 
particular on emergent global challenges and innovations in curricula, professional roles, pedagogy, 
uses of technology and organisational delineations. Set within the context of a wider discussion about 
management as a profession, the authors provide a systematic, historical perspective, analysing major 
trends in business school models, and reviewing a wealth of current literature, to provide an informed 
and unique perspective that is firmly grounded in practical and experimental analysis.

Firms of Endearment

Today’s best companies get it. From Costco® to Commerce Bank, Wegmans to Whole Foods®: 
they’re becoming the ultimate value creators. They’re generating every form of value that matters: 
emotional, experiential, social, and financial. And they’re doing it for all their stakeholders. Not because 
it’s “politically correct”: because it’s the only path to long-term competitive advantage. These are 
the Firms of Endearment. Companies people love doing business with. Love partnering with. Love 
working for. Love investing in. Companies for whom “loyalty” isn’t just real: it’s palpable, and driving 
unbeatable advantages in everything from marketing to recruitment. You need to become one of 
those companies. This book will show you how. You’ll find specific, practical guidance on transforming 
every relationship you have: with customers, associates, partners, investors, and society. If you want 
to be great—truly great—this is your blueprint. We’re entering an Age of Transcendence, as people 
increasingly search for higher meaning in their lives, not just more possessions. This is transforming 
the marketplace, the workplace, the very soul of capitalism. Increasingly, today’s most successful 
companies are bringing love, joy, authenticity, empathy, and soulfulness into their businesses: they are 
delivering emotional, experiential, and social value–not just profits. Firms of Endearment illuminates 
this, the most fundamental transformation in capitalism since Adam Smith. It’s not about “corporate 
social responsibility”: it’s about building companies that can sustain success in a radically new era. It’s 
about great companies like IDEO and IKEA®, Commerce Bank and Costco®, Wegmans and Whole 
Foods®: how they earn the powerful loyalty and affection that enables truly breathtaking performance. 
This book is about gaining “share of heart,” not just share of wallet. It’s about aligning stakeholders’ 
interests, not just juggling them. It’s about building companies that leave the world a better place. Most 
of all, it’s about why you must do all this, or risk being left in the dust... and how to get there from 
wherever you are now.

The Marketing Book

The 6th edition of the best-selling Marketing Book has been extensively updated to reflect changes and 
trends in current marketing thinking and practice. Taking into account the emergence of new subjects 
and new authorities, Michael Baker and the new co-editor Susan Hart have overhauled the contents 
and contributor lists of the previous edition to ensure this volume addresses all the necessary themes 
for the modern marketer. In particular, the 'Marketing Book' now looks at broader range of international 
issues with a broader group of international contributors. Based, as in previous editions, on seminal 
articles form thought leaders in each subject the 'Marketing Book 6th edition' is bursting with salient 



articles. It amounts to an all-embracing one-volume companion to modern marketing thought, ideal for 
all students of marketing.

Economic and Political Weekly

Metaphors are widely used within marketing literature, yet so far have remained unacknowledged. This 
book aims to redress that omission. Such widely known topics such as globalization of markets, viral 
marketing and many others are in fact metaphors; moreover, marketing itself may be a metaphor, 
underlying many exchanges and relationships.

The Book Review

We are in an era of massive disruptions in markets, media, management approaches and business 
models. These disruptions are being caused by rapid technological changes on the one hand and 
tectonic shifts in customer preferences and societal behaviour on the other. Marketing knowledge and 
practices have to advance at a significantly higher pace to address the changing context of market 
behaviour. Handbook of Advances in Marketing in an Era of Disruptions is meant to share ideas and 
new knowledge that are relevant to this world of disruptions. Leading scholars from around the world, 
who have keenly observed the changing market environment, business policies, parameters, theories, 
methods and practices, have put forth their theses on how marketing thinking needs to evolve to keep 
pace with the market reality. This book is dedicated to Professor Jagdish N. Sheth and honours his 
sustained contribution as a management thinker, scholar, academician and corporate adviser in an 
illustrious career spanning over five decades.

Marketing Metaphors and Metamorphosis

"This book explores the decline in female involvement in technology and other discrimination related 
to the industry"--Provided by publisher.

Handbook of Advances in Marketing in an Era of Disruptions

Rural Education in America provides a comprehensive framework for understanding the diversity 
and complexity of rural communities in the United States and for helping rural educators implement 
and evaluate successful place-based programs tailored for students and their families. Written by 
educators who grew up in rural America and returned there to raise their children, the book illustrates 
how efficacy is determined by the degrees to which instruction, interventions, and programs address 
the needs and strengths of each unique rural community. Geoff and Sky Marietta weave research, 
compelling case studies, and personal experience to illustrate effective approaches along the P-16 
pipeline. Emphasizing the value and vitality of these communities, the authors advocate for solutions 
that fit the sociocultural and historical reality of the community, rather than strategies that fundamentally 
support out-migration. They also provide tools that can be used to evaluate rural educational initiatives 
and implement place-based strategies that are aligned with the strengths of a particular community. 
Rural Education in America includes examples from a range of geographic locations, including Eastern 
Washington, Montana, Ohio, northern Minnesota, North Carolina, Mississippi, Kentucky, and the Nava-
jo Nation. Core chapters focus on critical issues for advancing rural education including early literacy, 
STEM education, and college completion while highlighting successful programs and partnerships in 
these areas. This book presents a vision of what rural education can be and how it can attend to the 
well-being of the people, places, and regions that it serves.

The World is Flat?

In this wide-ranging book, Wall Street legend Henry Kaufman recounts the events surrounding the 
catastrophic collapse of Lehman Brothers from his then vantage point on the board. He explains how, 
ironically, the Federal Reserve's shortcomings contributed to its growing power. And he argues that 
Dodd-Frank - by sanctioning rather than truly addressing the too�big�to�fail dilemma - squandered a rare 
opportunity for essential reform. Whether sparring in print with Citicorp's mercurial Walter Wriston, 
consulting with British Prime Minister Margaret Thatcher, spurning a deal with junk bond king Michael 
Milken, or reflecting on his long-time friend Paul Volcker, Kaufman brings readers inside post-war Wall 
Street. Looking ahead, he dissects major national and global trends and the likely future of credit 
markets, financial institutions, and leading economies. As we search for bearings in the wake of the 



2008 financial debacle, Henry Kaufman offers sage and penetrating analysis of today's superheated 
and - he argues - still�fragile financial world.

Gender and Information Technology: Moving Beyond Access to Co-Create Global Partnership

Name any industry and more likely than not you will find that the three strongest, most efficient 
companies control 70 to 90 percent of the market. Here are just a few examples: McDonald's, Burger 
King, and Wendy's General Mills, Kellogg, and Post Nike, Adidas, and Reebok Bank of America, Chase 
Manhattan, and Banc One American, United, and Delta Merck, Johnson & Johnson, and Bristol-Myers 
Squibb Based on extensive studies of market forces, the distinguished business school strategists and 
corporate advisers Jagdish Sheth and Rajendra Sisodia show that natural competitive forces shape 
the vast majority of companies under "the rule of three." This stunning new concept has powerful 
strategic implications for businesses large and small alike. Drawing on years of research covering 
hundreds of industries both local and global, The Rule of Three documents the evolution of markets 
into two complementary sectors -- generalists, which cater to a large, mainstream group of customers; 
and specialists, which satisfy the needs of customers at both the high and low ends of the market. 
Any company caught in the middle ("the ditch") is likely to be swallowed up or destroyed. Sheth 
and Sisodia show how most markets resemble a shopping mall with specialty shops anchored by 
large stores. Drawing wisdom from these markets, The Rule of Three offers counterintuitive insights, 
with suggested strategies for the "Big 3" players, as well as for mid-sized companies that may want 
to mount a challenge and for specialists striving to flourish in the shadow of industry giants. The 
book explains how to recognize signs of market disruptions that can result in serious reversals and 
upheavals for companies caught unprepared. Such disruptions include new technologies, regulatory 
shifts, innovations in distribution and packaging, demographic and cultural shifts, and venture capital 
as well as other forms of investor funding. Years in the making and sweeping in scope, The Rule of 
Three provides authoritative, research-based insights into market dynamics that no business manager 
should be without.

Rural Education in America

This book examines the evolution and major elements of China’s Belt-and-Road Initiative (BRI), a 
trillion-dollar project for the revival and refinement of ancient terrestrial and maritime trade routes. 
The author analyses the foreign policy and economic strategy behind the initiative as well as the 
geoeconomic and geopolitical impact on the region. Furthermore, he assesses whether the BRI has 
to be considered as a challenge to the US-led order, leading to a Sinocentric order in the 21st 
century. Offering two case studies on the China-Pakistan Economic Corridor (CPEC) and the 21st 
Century Maritime Silk Road (MSR), the book reveals the drivers motivating China and its partners in 
executing BRI projects, such as security of commodity-shipments, energy supplies, and explores trade 
volumes as well as the anxiety these trigger among critics. The book juxtaposes these to non-Chinese, 
specifically multilateral institutional and Western corporate, inputs into Beijing’s developmental plan-
ning-processes. It also identifies the role of combined Chinese-foreign stimuli in generating the policy 
priorities precipitating the BRI vision, and the geoeconomic essence of BRI’s implementation.

Voice & Data

In this bold new look at the recent uncontrolled spread of global capitalism, John McMurtry, professor 
of philosophy at the University of Guelph, develops the metaphor of modern capitalism as a cancer. 
Its invasive growth, he argues, threatens to break down our society's immune system and--if not soon 
restrained--could reverse all the progress that has been made toward social equity and stability. On 
every continent, in every state, there are indicators of profound economic and environmental collapse. 
From the lands of indigenous communities to the currency markets of Asia, from the ocean floors 
to the ozone layer, the collapse is all-encompassing and deep-reaching. John McMurtry traces the 
causes of this global disorder back to the mutating assumptions of market theory that now govern the 
world’s economy. He diagnoses the malaise as a pathologist would a biological cancer, tracking the 
delinked circuits of the global system’s monetised growth as a carcinogenic disorder at the social level 
of life-organization. In the wide-lensed tradition of Adam Smith, Marx and Keynes, McMurtry cuts across 
academic disciplines and boundaries to penetrate the inner logic of the system’s problems. Far from 
pessimistic, he argues that the way out of the global crisis is to be found in an evolving substructure of 
history which provides a common ground of resolution across ethnic and national divisions. Reaching 



beyond conventional textbooks, this fascinating study offers a new paradigm which is accessible to 
intelligent citizens the world over.

Tectonic Shifts in Financial Markets

9 Europe at the periphery of Greater Eurasia -- The geoeconomic ascendance of the EU -- The EU's 
geoeconomic decline -- The failing geoeconomics of wider Europe -- EU bargaining power in Greater 
Eurasia -- 10 Conclusion: Towards a new Russian grand strategy -- Bibliography -- Index.

American Book Publishing Record

The book explores elections, and social history of women in elections in India. The author outlines the 
history of women's participation in electoral politics and discusses the political realignment that is taking 
place today.

Choice

In 2020, the way we define “insecurity” has drastically changed. Insecurity can now also be invisible 
and all around us, in the shape of a virus that disrupts people’s lives, upends the economy, subverts the 
core functions of national governments and jeopardises the foundations of international cooperation. 
At the same time, the SARS-CoV-2 pandemic has not made traditional security challenges disappear, 
especially in and around Asia.This Report presents short- and long-term scenarios for each of the 
hotspots that challenge peace and stability in Asia, a region that, after the pandemic, has become 
even more crucial for a swift global recovery.
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Many marketers fear that the field's time-worn principles are losing touch with today's realities. "Does 
Marketing Need Reform?" collects the insights of a select group of leading marketing thinkers and 
practitioners who are committed to restoring marketing's timeless values. The book sets the agenda 
for a new generation of marketing principles. As the editors note in their introduction; "Marketing is a 
powerful force backed up by huge resources. It must be entrusted only to those with the wisdom to use it 
well." The contributors seek to understand and explain how and why marketing has veered significantly 
off course in order to steer it back in the right direction. The concepts and perspectives presented in 
this book will inspire a renewed commitment to the highest ideals of marketing - serving customers 
individually and society as a whole by synergistically aligning company, customer, and social interests.

The Rule of Three

ePDF and ePUB available Open Access under CC-BY-NC licence. In recent years, the ‘city region’ has 
seen a renaissance as the de facto spatial centre of governance for economic and social development. 
Rich in case study insights, this book provides a critique of city-region building and considers how 
governance restructuring shapes the political, economic, social and cultural geographies of devolution. 
Reviewing the Greater Manchester, Sheffield, Swansea Bay City Regions, Cardiff Capital Region and 
the North Wales Growth Deal, the authors address the tensions and opportunities for local elites and 
civil society actors. Based on original empirical material, situated within cutting edge academic and 
policy debates, this book is a timely and lively engagement with the shifting geographies of economic 
and social development in Britain.

China’s Belt and Road Vision

This book examines the foundations of China’s grand strategy as it is critical to any assessment 
of current and future Chinese regional and global strategic behavior, especially Beijing’s policies 
toward the USA. This eclectic study aims to analyze the current Chinese and American flexible grand 
strategies, based on present complexity and disorder. It identifies the major building blocks of both 
strategies, their major material, and ideational drivers and assesses how they might evolve in the future. 
Additionally, the author looks at China’s relations with important international players such as Russia, 
ASEAN, UN, EU, and BRICS.

The Cancer Stage of Capitalism



Far from creating a borderless world, contemporary globalization has generated a proliferation of 
borders. In Border as Method, Sandro Mezzadra and Brett Neilson chart this proliferation, investigating 
its implications for migratory movements, capitalist transformations, and political life. They explore the 
atmospheric violence that surrounds borderlands and border struggles across various geographical 
scales, illustrating their theoretical arguments with illuminating case studies drawn from Europe, Asia, 
the Pacific, the Americas, and elsewhere. Mezzadra and Neilson approach the border not only as a 
research object but also as an epistemic framework. Their use of the border as method enables new 
perspectives on the crisis and transformations of the nation-state, as well as powerful reassessments 
of political concepts such as citizenship and sovereignty.

Russia's Geoeconomic Strategy for a Greater Eurasia

India faces a defining period. Its status as a global power is not only recognized but increasingly 
institutionalized, even as geopolitical shifts create both opportunities and challenges. With critical 
interests in almost every multilateral regime and vital stakes in emerging ones, India has no choice but 
to influence the evolving multilateral order. If India seeks to affect the multilateral order, how will it do so? 
In the past, it had little choice but to be content with rule taking—adhering to existing international norms 
and institutions. Will it now focus on rule breaking—challenging the present order primarily for effect and 
seeking greater accommodation in existing institutions? Or will it focus on rule shaping—contributing 
in partnership with others to shape emerging norms and regimes, particularly on energy, food, climate, 
oceans, and cyber security? And how do India's troubled neighborhood, complex domestic politics, 
and limited capacity inhibit its rule-shaping ability? Despite limitations, India increasingly has the ideas, 
people, and tools to shape the global order—in the words of Jawaharlal Nehru, "not wholly or in full 
measure, but very substantially." Will India emerge as one of the shapers of the emerging international 
order? This volume seeks to answer that question.

'A Constituency Suitable For Ladies'

This book places the presidency of Donald Trump as well as the brewing Sino-American Cold War 
within the broader historical context of American hegemony in Asia, which traces its roots to Alfred 
Thayer Mahan’s call for a naval build up in the Pacific, the subsequent colonization of the Philippines 
and, ultimately, reaching its apotheosis after the defeat of Imperial Japan in the Second World War. 
The book, drawing on visits from Cairo to California and Perth to Pyongyang as well as interviews and 
exchanges with heads of state and senior officials from across the Indo-Pacific, provides an overview 
of the arc of American primacy in the region for scholars, journalists, and concerned citizens.

Post-Pandemic Asia

Does Marketing Need Reform?: Fresh Perspectives on the Future
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