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This insightful study delves into the intricate relationship between tourists, signs, and the urban 
landscape, examining the semiotics of culture within a city environment. It provides a fresh look at how 
cultural meanings are conveyed and interpreted by visitors, offering new directions in tourism analysis 
for understanding the complexities of contemporary urban tourism and its cultural implications.

Each paper contributes unique insights to the field it represents.
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Tourists, Signs and the City

Drawing upon the literature of landscape geography, tourism studies, cultural studies, visual studies 
and philosophy, this book offers a multi-disciplinary approach to understanding the interaction between 
urban environments and tourists. This is a necessary prerequisite for cities as they make themselves 
into enticing destinations and compete for tourists' attention. It argues that tourists make sense of, and 
draw meaningful conclusions about, the places in which they tour based upon the interpretation of the 
signs or elements encountered within the built environment, elements such as graffiti and lamp posts. 
The writings of the American pragmatist Charles S. Peirce on interpretation provide the theoretical 
model for explaining the way in which mind and world, or thoughts and objects, result in tourists 
interacting with place. This theoretical framework elucidates three applied studies undertaken with 
foreign visitors to the Hungarian capital of Budapest. Based upon extensive ethnographic field work, 
these studies focus on tourists' interpretation of the urban landscape, with particular attention paid to 
the encounters with national culture, the role of architecture and the importance of the prosaic in urban 
tourism.

Social Media in Travel, Tourism and Hospitality

Social media is fundamentally changing the way travellers and tourists search, find, read and trust, 
as well as collaboratively produce information about tourism suppliers and tourism destinations. 
Presenting cutting-edge theory, research and case studies investigating Web 2.0 applications and tools 
that transform the role and behaviour of the new generation of travellers, this book also examines the 
ways in which tourism organisations reengineer and implement their business models and operations, 
such as new service development, marketing, networking and knowledge management. Written by 
an international group of researchers widely known for their expertise in the field of the Internet and 
tourism, chapters include applications and case studies in various travel, tourism and leisure sectors.
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Tourism Enterprises and the Sustainability Agenda across Europe

With the emphasis on small enterprises, this book provides a comprehensive analysis of what is hap-
pening across Europe in terms of sustainable development objectives and sustainability in the context 
of tourism supply. Each contribution in this edited collection addresses specific aspects of tourism 
enterprise activity within the overall context of policy and practice aimed at improving environmental 
performance. A series of broader issues are examined such as EU environmental policy and initiatives 
as they relate to tourism, social issues such as equity and employment, and transport, followed by 
detailed examples of specific case studies. Well-informed and based on current research this book is 
informative and invaluable to any one studying tourism and hospitality today, particularly those involved 
directly or indirectly in the fields of policy, planning and development.

Emotion in Motion

What happens when tourists scream with fear, shout with anger and frustration, weep with joy and 
delight, or even faint in the face of revealed beauty? How can certain sites affect some tourists so 
deeply that they require hospitalisation and psychiatric treatment? What are the inner contours of tourist 
experience and how does it relate to specific emotional cultures? What are the consequences of the 
emotional cultures of tourists upon destinations? How are differences in emotional culture mobilized 
and played out in the transnational contact zones of international tourism? While many books have 
engaged with the structural frames of tourist practice and experience, this is the first to deal with 
the emotional dimensions of tourism, travel and contact and the ways in which they can transform 
tourists, destinations and travel cultures through emotional engagements. The book brings together 
an international array of scholars from anthropology, psychiatry, history, cultural geography and critical 
tourism studies to explore how the movement to, and through, the realms of exotic people, wild natures, 
subliminal art, spirit worlds, metropolitan cities and sexualised 'others' variably provoke emotions, peak 
experiences, travel syndromes and inner dialogues. The authors show how tourism challenges us to 
engage with concepts of self, other, time, nature, sex, the body and death. Through a set of ethnographic 
and historic cases, they demonstrate that such engagements usually have little to do with the actual 
destination but rather, are deeply anchored in personal memories, repressed fears and desires, and 
the collective imaginaries of our societies.

Épistémologie des études touristiques

Drawing upon theories of landscape and performance, this work weaves together existing tourism 
literature with new scholarship to forge a geographically informed theory of tourism. Such a theory 
integrates the ways in which places are co-produced, circulated, interpreted, experienced, and per-
formed for and by tourists, tourism boards, and even as everyday spaces. Bringing together theories of 
ritual, Peircean semiotics, ideology, and performance, the authors blend the often separate literatures 
of tourism sites and touristic practices. Whereas most tourism texts focus on a part of the 'tourism 
equation'-the tourism site, or the tourist experience-a geographic theory of tourism brings these 
constituent parts together in thinking about notions of place. Place processes are central to geography 
as well as tourism studies because tourism facilitates encounters with distinct locations. As this book 
argues, considering tourism as performative draws disparate areas of tourism theory together to better 
understand the ways tourism happens in and across places.

Tourism, Performance, and Place

The Power of New Urban Tourism explores new forms of tourism in urban areas with their social, 
political, cultural, architectural and economic implications. By investigating various showcases of New 
Urban Tourism within its social and spatial frames, the book offers insights into power relations 
and connections between tourism and cityscapes in various socio-spatial settings around the world. 
Contributors to the volume show how urban space has become a battleground between local residents 
and visitors, with changing perceptions of tourists as co-users of public and private urban spaces and 
as influencers of the local economies. This includes different roles of digital platforms as resources 
for access to the city and touristic opportunities as well as ways to organise and express protest or 
shifting representations of urban space. With contemporary cases from a wide disciplinary spectrum, 
the contributors investigate the power of New Urban Tourism in Africa, Asia, the Americas, Europe 
and Oceania. This focus allows a cross-cultural evaluation of New Urban Tourism and its dynamic, and 
changing conception transforming and subverting cities and tourism alike. The Power of New Urban 
Tourism will be of great interest to academics, researchers and students in the fields of cultural studies, 



sociology, the political sciences, economics, history, human geography, urban design and planning, 
architecture, ethnology and anthropology.

The Power of New Urban Tourism

How do we re-theorize tourism? By drawing less on the Foucauldian notion of 'tourism as gazing' and 
instead focusing on the social construction of meaning in the landscape, this insightful book provides an 
innovative and compelling new approach to tourist studies. Arguing that in any view of the landscape 
and in tourism generally there is a multiplicity of insider and outsider meanings, the book grounds 
tourism studies within the framework of social theory, and particularly in the social theoretic approaches 
to landscape. Bringing together specialists in tourism and landscape studies to discuss the relationships 
between the two, it finds that issues of identity are a common thread and are raised with regard to the 
social construction of landscape and its portrayal through tourism. The international studies range in 
scale from regional to national, personal to political, and from local residents to international tourists, 
highlighting the multiplicity of interpretations and meanings between these scales.

Landscape, Tourism, and Meaning

Comparing the major Pacific Rim cities of Sydney, Hong Kong and Shanghai, this book examines world 
city branding. Whilst all three cities compete on the world's stage for events, tourists and investment, 
they are also at the centre of distinct film traditions and their identities are thus strongly connected with a 
cinematic impression. Using an interdisciplinary approach, this book not only analyses the city branding 
of these cities from the more widely researched perspectives of tourism, marketing and regional 
development, but also draws in cultural studies and psychology approaches which offer fresh and useful 
insights to place branding and marketing in general. The authors compare and contrast qualitative and 
quantitative original data as well as critically analyzing current texts and debates on city branding. 
In conclusion, they argue that city branding should contribute not only to regional development and 
identity, but also to sustainable economic well-being and public happiness.

Tourism and the Branded City

Maria Gravari-Barbas is Professor of Geography at the University of Paris 1 Pantheon-Sorbonne. She 
is also in charge of the IREST (Institute of Research and Higher Studies on tourism) and EIREST 
(Interdisciplinary Research Group on Tourism Studies). She leads the UNESCO Chair "Culture, 
Tourism, Development" and coordinates the UNESCO UNITWIN network of the same name. Nelson 
Graburn is Professor Emeritus of Anthropology at the University of California Berkeley. He is a founding 
member of the International Academy for the Study of Tourism, the Research Committee on Tourism 
(RC-50) of the International Sociological Association, and the Tourism Studies Working Group at U C 
Berkeley, and serves on the editorial board (for anthropology) of Annals of Tourism Research.

Tourism Imaginaries at the Disciplinary Crossroads

With the exponential rise in leisure mobility, tourism has increasingly become of great economic 
significance. Cultural heritage, such as museums, churches, historical landscapes, urban parks, and 
exhibitions attract many visitors and countries, regions and cities which house such historic-cultural 
amenities have seen increasingly large waves of tourists. While an avalanche of tourists has a positive 
impact on the local economy, such modern mass tourism also brings about negative externalities 
such as congestion, decline in quality of life, low access to cultural amenities and loss of local 
identity; to the extent that the sustainability conditions of a locality might be endangered. This tourism 
dilemma is particularly pronounced in cities with a rich cultural past, such as Venice, Naples and 
Amsterdam. Bringing together an interdisciplinary team of leading scholars from North America and 
Europe, this book examines the interface of local cultural resources and modern mass tourism from 
a sustainability perspective. It puts forward innovative methodologies and best case practice for future 
cultural conservation policies.

Cultural Tourism and Sustainable Local Development

Despite the formidable growth of urban tourism there has been little of the critical engagement that 
one would expect from the social sciences: the rich potential of contemporary social science for urban 
tourism has yet to be realized. Martin Selby's textbook makes available to practitioners and students 
seeking to understand the phenomenon of tourism in towns and cities the methods and concepts that 



are currently enhancing and transforming our understanding of society in other areas of the social 
sciences. With an emphasis on image, culture and experience, the author draws upon the "cultural 
turn" to explains the human aspects of the urban tourism phenomenon. The discussions emphasize 
the significance of urban tourism within debates upon the contemporary city, postmodernity and the 
pursuit of social science. Clearly written, with case studies and further reading, this book should be 
welcomed by students and lecturers in geography, tourism, planning and sociology.

Understanding Urban Tourism

The collection of papers in this ebook addresses many questions that are vital for city tourism. In this 
sense, the ability of cultural regeneration projects and creative clusters to increase the attractiveness 
of the city for tourism is questioned. Furthermore, the selected articles also query the experiences of 
the tourists and discuss the implications of providing authentic experiences that extend to all spaces 
within the city, including the accommodation units.

Creative Cities and Cultural Spaces

This book critically explores the interconnections between tourism and the contemporary city from a 
policy-oriented standpoint, combining tourism perspectives with discussion of urban models, issues, 
and challenges. Research-based analyses addressing managerial issues and evaluating policy impli-
cations are described, and a comprehensive set of case studies is presented to demonstrate practices 
and policies in various urban contexts. A key message is that tourism policies should be conceived 
as integrated urban policies that promote tourism performance as a means of fostering urban quality 
and the well-being of local communities, e.g., in terms of quality spaces, employment, accessibility, 
innovation, and learning opportunities. In addition to highlighting the significance of urban tourism 
in relation to key urban challenges, the book reflects on the risks and tensions associated with its 
development, including the rise of anti-tourism movements as a reaction to touristification, cultural 
commodification, and gentrification. Attention is drawn to asymmetries in the costs and benefits of the 
city tourism phenomenon, and the supposedly unavoidable trade-off between the interests of residents 
and tourists is critically questioned.

Tourism in the City

This edited collection will examine the way in which cities are imagined, experienced and shaped by 
those who reside within them, those who manage or govern them, and those who, as visitor, tourist or 
traveller, pass through them. Attention will be paid to the influence that these various inhabitants have 
on city life and living and the dialectic that exists between their sometimes collective and sometimes 
divergent, perceptions and uses of city space. In conjunction with this, the collection will explore the 
ways in which local culture and cultural policy are used by public and private interests as the framework 
for changing the image and amenity of the city in order to raise its profile and attract tourists. The 
book contributes to discussions of the increasingly high profile place that cultural programs have in 
urban regeneration initiatives and explore the tensions, conflicts and negotiations that emerge in urban 
spaces as a result of policy and culture coming together. Papers will be sought from researchers around 
the world with a view to examining the nexus between tourism, leisure and cultural programming from 
a number of perspectives and with reference to a range of international case studies. This book was 
published as a special issue of the Journal of Policy Research in Tourism, Leisure and Events.

Culture and the City

This book explores the phenomena of the urban everyday and new urban tourism. It provides a 
systematic framework and draws on a mix of theoretical and empirical work to look at the increasing 
intermingling of ‘tourists’ and ‘residents’. Tourism and urban everyday life are deeply connected in a 
mutually constitutive way. Tourism has become a key momentum of urban development and affects 
cities beyond its economic dimension. Urban everyday life itself can turn into a matter of tourist 
interest for people searching for experiences off the beaten track. Even living in a city as a resident 
involves moments, activities and practices which could be labelled as ‘touristic’. These observations 
demonstrate some of the various layers in which urban tourism and everyday city life are intertwined. 
This book gathers multiple interdisciplinary approaches, a diversity of topics and methodological variety 
to examine this complex relationship. It presents a systematic framework for the dynamic research field 
of new urban tourism along three dimensions: the extraordinary mundane, encounters and contact 
zones, and urban co-production. This book will be of interest to students and researchers across fields 



such as Tourism and Mobility Studies, Urban Studies, Leisure Studies, Tourism Geography, and Tourism 
Sociology.

Tourism and Everyday Life in the Contemporary City

The authors of this book use regulation theory to bring theoretical focus and analytic clarity to the study 
of urban tourism. Provides a unifying analytic framework for the study of urban tourism. Brings urban 
tourism into focus as an important political, economic and cultural phenomenon. Presents original 
essays written by established scholars, including studies of Venice, Mexico, Montreal, New York, Los 
Angeles, London, Barcelona, Berlin, Amsterdam, Paris, and Australia's Gold Coast.

Cities and Visitors

The multiplicity of tourism encounters provide some of the best available occasions to observe the 
social world and its making(s). Focusing on ontological politics of tourism development, this book 
examines how different versions of tourism are enacted, how encounters between different versions of 
tourism orderings may result in controversies, but also on how these enactments and encounters are 
entangled in multiple ways to broader areas of development, conservation, policy and destination man-
agement. Throughout the book, encounters and controversies are investigated from a poststructuralist 
and relational approach as complex and emerging, seeing the roles and characteristics of related actors 
as co-constituted. Inspired by post-actor-network theory and related research, the studies include the 
social as well as the material, but also multiplicity and ontological politics when examining controversial 
matters or events.

Tourism Encounters and Controversies

Around the world, tourists are drawn to visit murals painted on walls. Whether heritage asset, legacy 
leftover, or contested art space, the mural is more than a simple tourist attraction or accidental aspect 
of tourism material culture. They express something about the politics, heritage and identity of the 
locations being visited, whether a medieval fresco in an Italian church, or modern political art found in 
Belfast or Tehran. This interdisciplinary and highly international book explores tourism around murals 
that are either evolving or have transitioned as instruments of politics, heritage and identity. It explores 
the diverse messaging of these murals: their production, interpretation, marketing and – in some cases 
– destruction. It argues that the mural is more than a simple tourist attraction or accidental aspect of 
tourism material culture. Murals and Tourism will be valuable reading for those interested in cultural 
geography, tourism, heritage studies and the visual arts.

Murals and Tourism

This book looks at the making and the consuming of places in the contemporary world. Illustrated 
through various case-studies from Denmark, it considers how places, performances and peoples 
intersect. It examines the fascinating circumstances through which visitors to a place, in part, produce 
that place through their performances. Places are intertwined with people through various systems 
that generate and reproduce performances in and of that place. These systems comprise networks 
of ’hosts, guests, buildings, objects and machines’ that contingently realize particular performances of 
specific places. The studies featured here develop an exciting ’new mobility’ paradigm emerging within 
the social sciences.

Performing Tourist Places

For many in the West, Romania is synonymous with Count Dracula. Since the publication of Bram 
Stoker's famous novel in 1897 Transylvania (and by extension, Romania) has become inseparable in 
the Western imagination with Dracula, vampires and the supernatural. Moreover, since the late 1960s 
Western tourists have travelled to Transylvania on their own searches for the literary and supernatural 
roots of the Dracula myth. Such 'Dracula tourism' presents Romania with a dilemma. On one hand, 
Dracula is Romania's unique selling point and has considerable potential to be exploited for economic 
gain. On the other hand, the whole notion of vampires and the supernatural is starkly at odds with 
Romania's self-image as a modern, developed, European state. This book examines the way that 
Romania has negotiated Dracula tourism over the past four decades. During the communist period (up 
to 1989) the Romanian state did almost nothing to encourage such tourism but reluctantly tolerated it. 
However, some discrete local initiatives were developed to cater for Dracula enthusiasts that operated 



at the margins of legality in a communist state. In the post-communist period (after 1989) any attempt 
to censor Dracula has disappeared and the private sector in Romania has been swift to exploit the 
commercial possibilities of the Count. However, the Romanian state remains ambivalent about Dracula 
and continues to be reluctant to encourage or promote Dracula tourism. As such Romania's dilemma 
with Dracula remains unresolved.

The Dracula Dilemma

The study of tourism as a complex social phenomenon, beyond simply business, is increasing in 
importance. Providing an examination of perceptions of culture and society in tourism destinations 
through the tourist's eyes, this book discusses how destinations were, and are, created and perceived 
through the 'lens' of the tourist's gaze.

Tourism and Visual Culture Methods and cases

Across the globe, from established tourist destinations such as Venice or Prague to less traditional 
destinations in both the global North and South, there is mounting evidence that points to an increasing 
politicization of the topic of urban tourism. In some cities, residents and other stakeholders take 
issue with the growth of tourism as such, as well as the negative impacts it has on their cities; while 
in others, particular forms and effects of tourism are contested or deplored. In numerous settings, 
contestations revolve less around tourism itself than around broader processes, policies and forces 
of urban change perceived to threaten the right to ‘stay put’, the quality of life or identity of existing 
urban populations. This book for the first time looks at urban tourism as a source of contention and 
dispute and analyses what type of conflicts and contestations have emerged around urban tourism 
in 16 cities across Europe, North America, South America and Asia. It explores the various ways in 
which community groups, residents and other actors have responded to – and challenged – tourism 
development in an international and multi-disciplinary perspective. The title links the largely discrete 
yet interconnected disciplines of ‘urban studies’ and ‘tourism studies’ and draws on approaches and 
debates from urban sociology; urban policy and politics; urban geography; urban anthropology; cultural 
studies; urban design and planning; tourism studies and tourism management. This ground breaking 
volume offers new insight into the conflicts and struggles generated by urban tourism and will be of 
interest to students, researchers and academics from the fields of tourism, geography, planning, urban 
studies, development studies, anthropology, politics and sociology.

Protest and Resistance in the Tourist City

Tourism gentrification is a critical shaping force of socio-economic and contemporary urban land-
scapes. This book aims to be the first substantive text on this subject, explaining the multiple and 
complex relationships between tourism and gentrification and their outcomes and manifestations 
in contemporary metropolises. This is achieved by drawing on in-depth case analyses addressing 
the different issues at stake. Part I deals with the manifestations of tourism gentrification and the 
ways it affects urban landscapes through heritagization and urban regeneration strategies. Part II 
looks at the correlations between tourism gentrification and culture. Finally, the last two parts aim to 
identify and examine forms and expressions of tourism gentrification, distinguishing among the actors, 
beneficiaries, and victims of the phenomenon while looking at its implications for intra-metropolitan 
territories and metropolitan governance. The book approaches these issues in an innovative way, by 
looking at a variety of metropolises in a diverse range of countries and by dealing with the different 
relations and management issues generated by gentrification in relation to tourism. Through interdis-
ciplinary approaches, this groundbreaking text sheds light on the role tourism plays in contemporary 
metropolises, furthering knowledge of urban tourism. For these reasons, it will be of particular interest 
to scholars and students of tourism, urban studies, geography, anthropology and sociology.



Tourism and Gentrification in Contemporary Metropolises

This book brings together new ideas about how communities, creative producers, and visitors can 
productively engage with competing notions of experience and authenticity in the tourist environment. It 
investigates how community interests intersect the desire for more intimate engagements with cultural 
experiences. Focusing on the way in which communities and visitors 'perform' new forms of cultural 
tourism, Performing Cultural Tourism is aimed at undergraduate students, researchers, academics, 
and a diverse range of professionals at both private and government levels that are seeking to develop 
policies and business plans that recognize and respond to new interests in contemporary tourism.

Creative Cities and Cultural Spaces

This book presents new research on the capacity of big cities to generate new tourism areas as visitors 
discover and help create new urban experiences off the beaten track. It examines similarities and 
differences in these processes in a group of established world cities located in the global circuits of 
tourism. The cities featured are Berlin, New York, London, Paris, and Sydney. In these cities experienced 
city visitors are contributing to the ‘discovery’ of new places to visit. Many neighbourhoods close to 
the historic centre and to traditional attractions offer the mix of cultural difference and consumption 
opportunities that can create new experiences for distinctive groups of city users. Each of the cities 
included in the book offers rich experiences of the re-imagining and re-branding of neighbourhoods 
off the beaten track, and informative stories of the complex relationships between visitors, residents 
and others and of the ambitions of public policy to reproduce these new tourism experiences in other 
parts of the city. World Tourism Cities brings together current research in each of the cities and relates 
the often separate field of tourism research to some of the mainstream themes of debate in urban 
studies addressing topics such as consumption, markets and spaces. Drawing on original research 
in this important group of cities this book has significant messages for public policy. In addition the 
book engages directly with a range of important current academic debates – about world cities, about 
cities as sites of consumption and about the smaller scales at which urban neighbourhoods are being 
transformed. The range of cities and the messages about the making of attractive places provides a 
timely resource for those focused in this area and the book will also have an appeal among those 
experienced and sophisticated city users that it focuses on.

Performing Cultural Tourism

Over the last decade, commentaries and research on urban tourism precincts have predominantly 
focused on: their role in the tourism attractions mix; their physical and functional forms; their economic 
significance; their role as a catalyst for urban renewal; their evolution and associated development 
processes; and, perhaps more broadly, their role, locality and function within the context of urban 
planning. City Spaces – Tourist Places both consolidates and develops the extant knowledge of 
urban tourism precincts into a coherent research driven contemporary work. It revisits and examines 
the foundational literature but, more importantly, engages with aspects of precinct development that 
have previously been either underdeveloped or received only limited consideration, such as the 
psychological and socio-cultural dimensions of the precinct experience. Written by an international 
team of contributors it provides the reader with: * A comprehensive analysis of foundational theory and 
cutting-edge advances in the knowledge of the precinct phenomenon * An examination of previously 
underdeveloped topics and themes based on contemporary and ground-breaking research * Typolog-
ical and theoretical frameworks in which to locate precinct form, function and experience Brilliantly 
edited to ensure theoretical continuity and coherence City Spaces – Tourist Places is vital reading for 
anyone involved in the study or planning of urban tourism precincts.

World Tourism Cities

The Tourist Gaze, Third Edition restructures, reworks and remakes the groundbreaking previous 
versions making this successful book even more relevant for tourism students, researchers and 
designers in the new century. The tourist gaze remains an agenda setting theory, incorporating new 
principles and research. Packed full of fascinating insights this new edition is fresh and contemporary, 
intelligently broadening its theoretical and geographical scope and providing a nuanced account which 
responds to various critiques. The book has been significantly revised to include up-to-date empirical 
data, many new case studies and fresh concepts. Three new chapters have been added which explore 
photography and digitization, embodied performances, risks, and alternative futures. Innovative and 



informative, this book is essential reading for all involved in contemporary tourism, leisure, cultural 
policy, design, economic regeneration, heritage and the arts.

City Spaces - Tourist Places

This book strives to understand the social and cultural dynamics in Mediterranean tourist destinations 
through ethnographic examples from Greece, Spain, Egypt, France, Malta and Crete. It observes and 
examines the social, cultural and relational processes involved as migrants, tourists and new residents 
converge with locals in daily life.

The Tourist Gaze 3.0

Planning and management for tourism growth is becoming essential in the context of sustainable 
development. Particularly so since many tourist destinations are facing severe pressures from tourist 
flows and activities. Such pressures are evidenced in terms of dysfunctions (congestion, environmental 
degradation, etc) which ultimately affect the attraction and competitiveness of tourism destinations. 
The development of tourism should be considered in accordance with sustainability principles. In this 
context respecting the capacity of the local system to sustain growth becomes a key challenge. This 
book examines the use of various tools to define, measure and evaluate tourism carrying capacity 
(TCC) - a tool aiming to impose limits for entering certain tourist destinations or using certain activities. 
Drawing on case studies from France, Spain, Italy, Greece, the UK, the Netherlands, Ireland, Belgium, 
Austria, Germany and Finland, it presents practical experiences of implementing TCC in various 
tourist destinations (i.e. historic towns, coastal zones, islands, etc). It draws conclusions regarding 
the measurement and implementation of TCC assessment and provides further guidelines towards a 
comprehensive methodological framework for assessing tourism sustainability in the future.

Culture and Society in Tourism Contexts

Ambiance, Tourism and the City considers how tourism and urban development affect the lived 
ambiances of contemporary cities around the world. As most of the existing literature on sensory 
atmospheres says little about the intersection between tourism and atmospheric production, this book 
affirms the centrality of the notion of ambiance as a mode of inquiry into the making and remaking 
of urban places for tourist consumption. The book takes the reader into the sensory worlds of a 
traditional Italian marketplace, a jungle park in Kuala Lumpur, a slum in the Colombian city of Medellín, 
or the "sun and sand" tourism destinations in Southern Spain, among other case studies. It offers 
new insights into the impact of tourism on the urban environment from multidisciplinary perspectives 
and a wide range of geographical regions across Europe, North America, Asia, and South America. 
Through these contemporary case studies, the book further deepens our understanding of the ways in 
which "ambiances" and "atmospheres" pervade the physical regeneration and sensory transformation 
of contemporary tourist destinations. Conversely, this book offers insights on the effects of tourism 
on everyday urban experience. By bringing together a diverse group of scholars and case studies to 
present a global perspective on the atmospheric production of the tourist city, this book is to serve as a 
valuable reference tool for researchers and undergraduate and postgraduate students with an interest 
in urban ambiances, tourism, cultural geography, and urban planning.

The Challenge of Tourism Carrying Capacity Assessment

Locating Imagination in Popular Culture offers a multi-disciplinary account of the ways in which popular 
culture, tourism and notions of place intertwine in an environment characterized by ongoing processes 
of globalization, digitization and an increasingly ubiquitous nature of multi-media. Centred around 
the concept of imagination, the authors demonstrate how popular culture and media are becoming 
increasingly important in the ways in which places and localities are imagined, and how they also 
subsequently stimulate a desire to visit the actual places in which people’s favourite stories are set. 
With examples drawn from around the globe, the book offers a unique study of the role of narratives 
conveyed through media in stimulating and reflecting desire in tourism. This book will have appeal in 
a wide variety of academic disciplines, ranging from media and cultural studies to fan- and tourism 
studies, cultural geography, literary studies and cultural sociology.

Ambiance, Tourism and the City



Urban life and mobility have been greatly affected by globalization and postmodernization. This interna-
tional collection of essays investigates a number of significant issues in urban research, including urban 
governance, city branding and commodification, urban fears and safety, and the conservation of the 
urban ecosystem. Also explored are the changing lifestyles in the urban environment, the increasing 
importance of tourism in the economy of metropolitan areas, and the interdependence of tourism, 
cultural heritage and local communities. The volume offers a range of case studies exploring New York, 
Orlando, Paris, Barcelona, Lisbon, Venice and the imitations of the latter in Boston, Los Angeles, Las 
Vegas, and various Chinese towns. A specific section is devoted to other Italian cities, such as Rome, 
Florence, Naples, and Turin. It also provides an appendix detailing the “success story” of tourism degree 
programmes in European universities. The book is dedicated to the memory of Guido Martinotti, a 
leading Italian scholar widely known for his seminal contributions to urban sociology.

Locating Imagination in Popular Culture

Destinations across the world are beginning to replace or supplement culture-led development strate-
gies with creative development. This book critically analyzes the impact and effectiveness of creative 
strategies in tourism development and charts the emergence of 'creative tourism'. Why has ‘creativity’ 
become such an important aspect of development strategies and of tourism development in particular? 
Why is this happening now, apparently simultaneously, in so many destinations across the globe? 
What is the difference between cultural tourism and creative tourism? These are among the important 
questions this book answers. It critically examines the developing relationship between tourism and 
creativity, the articulation of the ‘creative turn’ in tourism, and the impact this has on theoretical 
perspectives and practical approaches to tourism development. A wide range of examples from Europe, 
North America, Asia, Australia and Africa explore the interface between tourism and creativity including: 
creative spaces and places such as cultural and creative clusters and ethnic precincts; the role of the 
creative industries and entrepreneurs in the creation of experiences; creativity and rural areas; the 
'creative class' and tourism; lifestyle, creativity and tourism and marketing creative tourism destinations. 
The relationship between individual and collective forms of creativity and the widely differing forms of 
modern tourism are also discussed. In the concluding section of the book the contribution of creativity 
to tourism and to development strategies in general is assessed, and areas for future research are 
outlined. The diverse multidisciplinary contributions link theory and practice, and demonstrate the 
strengths and weaknesses of creativity as a tourism development strategy and marketing tool. It is the 
first exploration of the relationship between tourism and creativity and its consequences for tourism 
development in different parts of the world.

Mobilities and Hospitable Cities

This book is a fast-paced and thorough re-evaluation of what heritage tourism means to the people 
who experience it. It draws on contemporary thinking in human geography and heritage studies, and 
applies it to a sector of tourism that is both pervasive yet poorly researched in terms of the perspective 
of tourists themselves. In a series of lucid and tightly argued chapters, it traces the use of semiotics as 
an analytical tool from its theoretical origins in text, through the all-important dynamics of visuality into 
an expanded realm of feeling and sensuality. Challenging assumptions about the way that heritage is 
experienced, this book uses examples from around the world to explore the semiotic landscape that 
surrounds heritage sites, linking what is represented about the past and how it feels to be there.

Tourism, Creativity and Development

Within the framework of tourism companies and tourist destinations, the question of sustainability is 
gaining importance. Tourists are increasingly aware of the importance of sustainability criteria, awarding 
greater value to sustainable destinations. Sustainability refers to a wide range of aspects related to 
climate change, the economic organization of tourism, social values or questions, job creation, and the 
necessary protection of the culture of destinations and the environment. Therefore, there is a need 
for studies that consider these aspects in order to achieve the sustainable development of tourist 
destinations. Fundamental to this is discovering to what degree tourism companies and destinations 
approach these questions in the strategies they use to deal with problems stemming from their attempts 
to be more sustainable. Conceptual papers and empirical research on the economic, social, cultural, 
and environmental aspects related to tourism companies and destinations are welcome. Studies that 
analyze how these questions and the concept of sustainability are included in tourism companies 
and destinations are necessary in these modern times. This book was established for these reasons, 



dedicated to examining sustainability in tourism. The papers included in this Special Issue can help us 
to determine the new directions being addressed in the research on sustainability tourism.

The Semiotics of Heritage Tourism

Written by an international group of researchers widely known for their expertise in the field of the 
Internet and tourism, this book presents cutting-edge theory, research and case studies. It investigates 
web 2.0 applications and tools that transform the role and behaviour of the new generation of travellers, 
as well as examining the ways in which firms reengineer and implement their business models and 
operations, such as new service development, marketing, networking and knowledge management.

Sustainable Directions in Tourism

Tourism studies and media studies both address key issues about how we perceive the world. They 
raise acute questions about how we relate local knowledge and immediate experience to wider global 
processes, and they both play a major role in creating our map of national and international cultures. 
Adopting a multidisciplinary approach, this book explores the interactions between tourism and media 
practices within a contemporary culture in which the consumption of images has become increasingly 
significant. A number of common themes and concerns arise, and the contributions included are divided 
between those: written from media studies awareness perspective, concerned with the way the media 
imagines travel and tourism written from the point of view of the study of tourism, considering how 
tourism practices are affected or altered by the media that attempt a direct comparison between the 
practices of tourism and the media. Incorporating case study material from the UK, the Caribbean, 
Australia, the US, France and Switzerland, this significant text - ideal for students of culture, media and 
tourism studies - discusses tourism and the media as separate processes through which identity is 
constructed in relation to space and place.

Social Media in Travel, Tourism and Hospitality

This book provides an in-depth analysis of language and tourist mobility within an adventure tourism 
context. It uses a critical and ethnographic approach, contributing to poststructuralist perspectives of 
social life that are currently undergoing considerable changes on social, political, cultural and linguistic 
levels. Drawing upon an array of data sources collected over five years on two continents, it examines 
and compares the way language and communication (e.g. speech, written texts, visual resources) 
are used within the production of place-making practices in two of the world’s top adventure tourism 
destinations: Interlaken, Switzerland and Queenstown, New Zealand. It centres on issues such as 
cross-cultural discourses, transcultural texts, and semiotic landscapes.

The Media and the Tourist Imagination

Labour Policies, Language Use and the ‘New’ Economy
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