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Unlock the secrets to winning at new products by significantly accelerating your development and 
launch process. Discover proven strategies and frameworks to foster effective product innovation, 
ensuring market success and sustained growth in a competitive landscape.

Readers can access thousands of original articles written by verified authors.

We sincerely thank you for visiting our website.
The document Accelerate Product Process is now available for you.
Downloading it is free, quick, and simple.

All of our documents are provided in their original form.
You don’t need to worry about quality or authenticity.
We always maintain integrity in our information sources.

We hope this document brings you great benefit.
Stay updated with more resources from our website.
Thank you for your trust.

Across countless online repositories, this document is in high demand.
You are fortunate to find it with us today.
We offer the entire version Accelerate Product Process at no cost.

Winning At New Products

Getting high-quality new products to market on time is one of the most crucial aspects of succeeding 
in business. It's also the most difficult to achieve. With Winning at New Products you will be better 
prepared to create and execute a winning game plan for launching innovative and market-driven new 
products. Successfully implemented by such companies as DuPont, Exxon, Proctor & Gamble, and 
Corning, the systematic game plan presented leads you step-by-step along the road to success, from 
generating product ideas to launching them to consumers.This second edition contains a major new 
section on the practicalities of implementing the game plan, drawn from years of putting the author's 
strategies to work. In addition, the book addresses present-day business conditions which require much 
faster development times and multinational perspective. You will learn how to: Get great new product 
ideas from your customers Screen and prioritize new product projects Incorporate customer input for 
design and development of products Conduct proper concept analyses and test markets Develop a 
market launch plan to generate new product sales Develop and implement a new product game plan 
Accelerate the process to speed you new products to market and much more. You will also discover 
the 15 key lessons for new product success, and be able to anticipate the many pitfalls.

Winning at New Products

For more than two decades, Winning at New Products has served as the bible for product developers 
everywhere. Robert G. Cooper demonstrates why consistent product development is vital to corporate 
growth and how to maximize your chances of success. Citing the author's most recent research, 
Winning at New Products showcases innovative practices by industry leaders to present a field-tested 
game plan for achieving product leadership. Cooper outlines specific strategies for making sound 
business decisions at every step-from idea generation to launch. This fully updated and expanded 
edition is an essential resource for product developers around the world. "This is a must read. There's 
so much new in this book, from how to generate the breakthrough ideas, picking the winners, and 
driving them to market successfully." -- Philip Kotler, Professor of International Marketing, Northwestern 
University, Kellogg School of Management

Winning at New Products
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Anyone involved in any phase of new product initiation will enjoy this step-by-step guide to generating 
product ideas, choosing the right project, dealing with risk, developing the market plan, testing the 
product and the strategy, and understanding timing.

Lean, Rapid and Profitable New Product Development

Although many companies have introduced product innovation processes, they are still struggling to 
achieve the financial results they expected. This book shows how to properly balance the need for speed 
with the drive for profitability. It demonstrates how to maximize the value of a new product portfolio, 
how to streamline the product innovation process, and how to achieve growth that is both profitable 
and sustainable. New product success is not simply about developing new products that sell; it's about 
getting them to market quickly with the lowest cost and the highest return. Dr. Robert G. Cooper and 
Dr. Scott J. Edgett use their latest research and draw upon their combined 60 years of experience 
in the field to show you what the companies that continuously win at new products are doing. Top 
performers have discovered how to properly balance the need for speed with profitability. With a new 
process they call NexGen(TM) Stage-Gate(R), Dr. Cooper and Dr. Edgett show precisely how you can 
ensure that your innovation is not only lean and rapid but profitable as well. For more information, visit: 
www.stage-gate.com

Involving Customers in New Service Development

This book deals with how companies can involve customers or users in order to learn with them 
in the field of service-based business development. It presents a variety of customer-involvement 
approaches, methods for learning with customers, and the results of case studies conducted in 
both service and manufacturing companies focusing on value-creation through services. Based on 
research carried out by several research groups around the world, as well as on illustrative cases, 
the book creates new actionable knowledge regarding customer-involvement which will be useful 
for both practitioners and scholars. Benefits for readers include: an understanding of the business 
potential of learning with customers and other users; an overview of the fields of new service devel-
opment and customer-involvement with regard to concepts, theoretical frameworks, and models, in 
addition to strategies and techniques for involving users in fruitful ways during the innovation process; 
an illustration of the cases based on the results of empirical studies; and managerial implications 
and guidelines regarding how to manage customer-involvement during the different phases of the 
new service and business development process. Contents:Process of Customer Interaction in New 
Service Development (I Alam)The Role of the Customer in the Development Process (B Sandén et 
al.)Customers as Co-Innovators: An Initial Exploration of Its Strategic Importance (U Mannervik & R 
Ramirez)Customer-to-Customer Interaction in Service Development: A Many-to-Many Approach (E 
Gummesson)New Service Development: Learning from and with Customers (B Sandén et al.)Man-
aging Ideas that are Unthinkable in Advance: A Matter of How and Where You Ask (P Kristens-
son)Learning from Experiments Involving Users in Service Innovation (P R Magnusson)Customer 
Involvement — Lessons Learned: A Study of Three Customer Involvement Projects at Volvo Cars 
(F Dahlsten)Service Encounter Analysis Based on Customer Retrospection (P Echeverri)How to 
Better Learn from Users (H Björkman)Video-Based Methodology: Capturing Real-Time Perceptions 
of Customer Processes (P Echeverri)Customer-Oriented Service Engineering as a Success Fac-
tor — Findings of Case Studies of Customer Integration in the Service Development Process (R 
Nägele)Service Innovation, User Involvement and Intellectual Property Management (C Hipp & C 
Herstatt)Customer and Supplier Involvement in New Service Development (F Hull et al.) Readership: 
Researchers and professionals in the fields of marketing, business development, strategy as well 
as service and product development. Suitable as a textbook for postgraduate courses like quality 
management, marketing, service management, operations management, and product management. 
Keywords:Customer Involvement;User Involvement;Service Development;Product Development;Inno-
vation;Understanding CustomersKey Features:Several internationally-distinguished scholars present 
their latest findings concerning customer-involvementProvides readers with useful presentation and 
explanation of theories, augmented by illustrative examplesReviews:“This is a comprehensive text that 
addresses competently the general lack of knowledge regarding new service development and the 
different tools and approaches required … it is a high value resource for most in the NPD field interested 
in either new service development or even co-creation with customers applied to either products or 
services.”Journal of Product Innovation Management

The Palgrave Handbook of Multidisciplinary Perspectives on Entrepreneurship



Departing from the traditional approach of surveying current and future trends and developments, 
this unique Handbook brings phenomena, theories, and concepts from multiple disciplines together 
to advance entrepreneurship. With original contributions from authors who are experts in their fields, 
the collection offers state-of-the-art insights into generating new areas for research, new theories and 
concepts, and new questions for policy debates – all aimed at advancing entrepreneurship. Divided 
into four sections and covering perspectives such as neuroscience, theology, organisational behavior 
and education, The Palgrave Handbook of Multidisciplinary Perspectives on Entrepreneurship is a rich 
source of information for researchers, educators, entrepreneurs, leaders and managers.

Product Innovation

Increasing pressures to produce new products faster and cheaper are resulting in huge efforts to 
streamline and restructure the traditional new product development (NPD) process. The purpose of 
the book is to describe, assess and apply the latest constructs, methods, techniques and processes 
to enable managers, professionals, and practitioners to be more effective in designing, developing 
and commercializing new products and services. It provides guidance and support in formulating 
and executing NPD programs for business practitioners and MBA students. The book is written from 
an Integrated Product Development (IPD) perspective, linking all aspects of marketing, costing and 
manufacturing into the development process even before the first prototype is built. It covers the 
advanced tools necessary to achieve this such as virtual prototyping and fully integrated business 
systems, and explains the changes needed to organizational structure and thinking.

Collaborative Communication Processes and Decision Making in Organizations

Although organizational decision-making can be very complex, the understanding of technology 
applications is significant in not only determining the usefulness of virtual groups in organizations, but 
also in the designing of electronic collaborative activities. Collaborative Communication Processes and 
Decision Making in Organizations focuses on the role of technology in organizational decision-making 
processes and activities, providing academics and management teams with current research in the field 
of virtual teams in organizations. This publication is an essential resource for instructors and students 
of organization and group communication, and institutions that have networks of offices and employees 
in multiple geographical locations.

Handbook of Research on Knowledge-Intensive Organizations

Provides an international collection of studies on knowledge-intensive organizations with insight into 
organizational realities as varied as universities, consulting agencies, corporations, and high-tech 
start-ups.

Product Design for the Environment

In recent years the increased awareness of environmental issues has led to the development of new 
approaches to product design, known as Design for Environment and Life Cycle Design. Although still 
considered emerging and in some cases radical, their principles will become, by necessity, the wave 
of the future in design. A thorough exploration of the subject, Product Design for the Environment: A 
Life Cycle Approach presents key concepts, basic design frameworks and techniques, and practical 
applications. It identifies effective methods and tools for product design, stressing the environmental 
performance of products over their whole life cycle. After introducing the concepts of Sustainable 
Development, the authors discuss Industrial Ecology and Design for Environment as defined in the 
literature. They present the life cycle theory and approach, explore how to apply it, and define its main 
techniques. The book then covers the main premises of product design and development, delineating 
how to effectively integrate environmental aspects in modern product design. The authors pay particular 
attention to environmental strategies that can aid the achievement of the requisites of eco-efficiency in 
various phases of the product life cycle. They go on to explore how these strategies are closely related 
to the functional performance of the product and its components, and, therefore, to some aspects of 
conventional engineering design. The book also introduces phenomena of performance deterioration, 
together with principles of design for component durability, and methods for the assessment of residual 
life. Finally, the book defines entirely new methods and tools in relation to strategic issues of Life Cycle 
Design. Each theme provides an introduction to the problems and original proposals based on the 
authors’ experience. The authors then discuss the implementation of these new concepts in design 



practice, differentiating between levels of intervention and demonstrating their use and effectiveness 
in specific case studies. The book not only presents evidence of the potential of the approach and 
methods proposed, but also analyzes some of the problems involved in developing eco-compatible 
products in the company context.

Innovation Leadership in Practice

Innovation Leadership in Practice provides a unique source of new insights on the role of innovation 
leadership and effective practices through conceptual models, empirical case studies, development 
interventions, and tools.

Technology Valuation Solutions

A better way to value the profitability and risk of R&D projects New technology and R&D initiatives affect 
companies in both the service and manufacturing sector. It's estimated that half a trillion dollars is spent 
worldwide each year on such efforts. Technology Valuation Solutions + website offers a methodology 
along with illustrative cases for valuing the profitability and risk of R&D projects. A companion to Boer's 
earlier work, The Valuation of Technology (978-0-471-31638-1), this book provides additional material 
that will help readers assess a wide variety of projects and business scenarios. In addition to the 
in-depth case studies, this book includes a website featuring valuation templates that readers can 
customize for their own individual needs.

Growth and Development of Computer Aided Innovation

This volume constitutes the refereed proceedings of the Third IFIP WG 5.4. Working Conference on 
Computer Aided Innovation, CAI 2009, held in Harbin, China, in August 2009. The papers deal with 
advanced approaches in education and training; data mining; text mining; semantic Web; optimization 
and innovation, shape and topology generators; design automation; integration of CAI methods and 
tools into engineering; innovation process and engineering information pipeline; innovation in collabo-
rative networks of enterprises; professional virtual communities as well as engineering design.

Management Control and Creativity

Innovation is an essential growth lever for organizations. Like any strategic element, it must be managed 
to ensure the right decision is made at the right time. When we talk about management, we naturally 
also consider management control. However, using management tools can be a danger to developing 
creativity – an essential element of innovation. This book examines the interdependencies between 
management control and creativity. By comparing two organizational contexts, we highlight the vital 
role of organizations as generators of creativity. We also underline the acceptance of an imbalance 
between the elements in tension, which can lead to the questioning and fostering of innovation; and 
the role of senior management as mediators between organizations and local actors.

Proceedings of the 9th European Conference on Innovation and Entrepreneurship

The proceeding is a collection of research papers presented at the 11th International Conference 
on Robotics, Vision, Signal Processing & Power Applications (RoViSP 2021). The theme of RoViSP 
2021 “Enhancing Research and Innovation through the Fourth Industrial Revolution (IR 4.0)” served 
as a platform for researchers, scientists, engineers, academicians as well as industrial professionals 
from all around the globe to present and exchange their research findings and development activities 
through oral presentations. The book covers various topics of interest, including: Robotics, Control, 
Mechatronics and Automation Telecommunication Systems and Applications Electronic Design and 
Applications Vision, Image and Signal Processing Electrical Power, Energy and Industrial Applications 
Computer and Information Technology Biomedical Engineering and Applications Intelligent Systems 
Internet-of-things Mechatronics Mobile Technology

Proceedings of the 11th International Conference on Robotics, Vision, Signal Processing and Power 
Applications
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While innovation is widely recognised as being critical to organisational success and the well-being of 
societies, it requires careful management to ensure that innovation processes have the best possible 
impact. This volume provides a wide range of perspectives on the nature of innovation management 
and its influences.

The Oxford Handbook of Innovation Management

The collection of papers in this book comprises the proceedings of the 23rd CIRP Design Conference 
held between March 11th and March 13th 2013 at the Ruhr-Universität Bochum in Germany. The 
event was organized in cooperation with the German Academic Society for Product Development 
– WiGeP. The focus of the conference was on »Smart Product Engineering«, covering two major 
aspects of modern product creation: the development of intelligent (“smart”) products as well as the 
new (“smart”) approach of engineering, explicitly taking into account consistent systems integration. 
Throughout the 97 papers contained in these proceedings, a range of topics are covered, amongst 
them the different facets and aspects of what makes a product or an engineering solution “smart”. 
In addition, the conference papers investigate new ways of engineering for production planning and 
collaboration towards Smart Product Engineering. The publications provide a solid insight into the 
pressing issues of modern digital product creation facing increasing challenges in a rapidly changing 
industrial environment. They also give implicit advice how a “smart” product or engineering solution 
(processes, methods and tools) needs to be designed and implemented in order to become successful.

ICICKM2015-12th International Conference on Intellectual Capital Knowledge Management & Or-
ganisational Learning

Leontin Karl Grafmüller explores how companies can better manage co-creation in the B2B high-tech 
domain. Co-creation is an active, creative and social collaboration process between customers and 
providers, in which customers become active participants in innovation processes of a firm to jointly 
develop new products. The co-creation of high-tech products poses several challenges related to high 
product complexity such as the time intensity or incorrect specifications. The author investigates this 
topic from different angles and showcases how the challenges involved are faced to enhance both the 
efficiency and efficacy of the co-creation of high-tech products in the B2B domain.

Smart Product Engineering

Continuous improvements in project portfolio management have allowed for optimized strategic plan-
ning and business process improvement. This not only leads to more streamlined processes, methods, 
and technologies, but it increases the overall productivity of companies. Project Portfolio Management 
Strategies for Effective Organizational Operations is a key resource on the latest advances and 
research regarding strategic initiatives for portfolio and program management. Highlighting multidis-
ciplinary studies on value creation, portfolio governance and communication, and integrated circular 
models, this publication is an ideal reference source for professionals, researchers, business managers, 
consultants, and university students in economics, management, and engineering.

Co-Creation of High-Tech Products in the B2B Domain

This volume features the proceedings of the 14th ISPE Conference on Concurrent Engineering, held in 
São José dos Campos, São Paulo, Brazil, on the 16th – 20th of July 2007. It highlights the application 
of concurrent engineering to the development of complex systems.

Project Portfolio Management Strategies for Effective Organizational Operations

Marketplace complexity and dynamics create an environment that increases the uncertainty of in-
novation activities. In this context systematic management of innovation and product management 
are increasingly important for company success. This book presents the fundamentals of innovation 
and product management and introduces the reader to a holistic process model with particular focus 
on innovation and uncertainty. This integrated consideration of innovation management and product 
innovation within an interdisciplinary approach represents a unique characteristic of this book. The 
book is designed to address the needs of managers who want a practical but well-researched guide 
to innovation and product management. Graduate and advanced undergraduate students would also 
find the chapters in this book particularly useful.



Complex Systems Concurrent Engineering

This book shows the patterns of the fuzzy front end of innovation and how it can be managed 
successfully. Topics in this book cover traditional instruments and processes such as technology 
monitoring, market-oriented research management, lead-user developments, but also modern ap-
proaches such as frontloading, user community-driven innovation, crowdsourcing, anthropological 
expeditions, technological listening posts in global R&D settings, cross-industry innovation processes, 
open innovation, and IP cycle management. Contributions are based on latest research and cases 
studies on this new paradigm. The authors investigate this phenomenon, linking the practice of the early 
innovation phase to the established body of innovation research. Conceptional articles complement 
case studies to provide the reader with insight on managing the fuzzy front end of innovation. Lessons 
learned with success factors and checklists complement each chapter.�

Innovation and Product Management

This book gathers a selection of refereed papers presented at the 4th International Symposium and 
26th National Conference of the Hellenic Operational Research Society. It highlights recent scientific 
advances in operational research and management science (OR/MS), with a focus on linking OR/MS 
with other areas of quantitative methods in a multidisciplinary framework. Topics covered include 
areas such as business process modeling, supply chain management, organization performance and 
strategy planning, revenue management, financial applications, production planning, metaheuristics, 
logistics, inventory systems, and energy systems.

Management of the Fuzzy Front End of Innovation

Volume CCIS 1654 is part of the refereed proceedings of the 24th International Conference on 
Human-Computer Interaction, HCII 2022, which was held virtually during June 26 to July 1, 2022. A total 
of 5583 individuals from academia, research institutes, industry, and governmental agencies from 88 
countries submitted contributions, and 1276 papers and 275 posters were included in the proceedings 
that were published just before the start of the conference. Additionally, 296 papers and 181 posters 
are included in the volumes of the proceedings published after the conference, as “Late Breaking Work” 
(papers and posters). The contributions thoroughly cover the entire field of human-computer interaction, 
addressing major advances in knowledge and effective use of computers in a variety of application 
areas.

Operational Research in Business and Economics

Written primarily for directors and managers of food design and development, food scientists, technolo-
gists, and product developers, this book explains all the necessary information in order to help meet the 
increasing demands for innovation in an industry that is providing fewer resources. This updated edition, 
by a group of seasoned food industry business professionals and academics, provides a real-world 
perspective of what is occurring in the food industry right now, offers strategic frameworks for problem 
solving and R&D strategies, and presents methods needed to accelerate and optimize new product 
development. Accelerating New Food Product Design and Development, Second Edition features five 
brand new chapters covering all the changes that have occurred within the last decade: A Flavor 
Supplier Perspective, An Ingredient Supplier Perspective, Applying Processes that Accelerate New 
Product Development, Looking at How the University Prepares Someone for a Career in Food, and 
Innovative Packaging and Its Impact on Accelerated Product Development. Offers new perspectives 
on what really goes on during the development process Includes updated chapters fully describing the 
changes that have occurred in the food industry, both from a developer’s point of view as well as the 
consumer requirements Features a completely rewritten chapter covering the importance of packaging 
which is enhanced through 3D printing All of this against the impact on speed to market Filled with 
unique viewpoints of the business from those who really know and a plethora of new information, 
Accelerating New Food Product Design and Development, Second Edition will be of great interest to 
all professionals engaged in new food product design and development.

HCI International 2022 – Late Breaking Posters

The Third International Conference on Product Focused Software Process Improvement (PROFES 
2001) continued the success of the PROFES’99 and PROFES 2000 conferences. PROFES 2001 
was organized in Kaiserslautern, Germany, September 10 13, 2001. The PROFES conference has 



its roots in the PROFES Esprit project (http://www.ele.vtt.fi/profes/), but it quickly evolved into a full 
fledged general purpose conference in 1999 and since then it has gained wide spread international 
popularity. As in previous years, the main theme of PROFES 2001 was professional software process 
improvement (SPI) motivated by product and service quality needs. SPI is facilitated by software 
process assessment, software measurement, process modeling, and technology transfer and has 
become a practical tool for quality software engineering and management. The conference addresses 
both the solutions found in practice as well as relevant research results from academia. The purpose 
of the conference is to bring to light the most recent findings and results in the area and to stimulate 
discussion between the researchers, experienced professionals, and technology providers for SPI.

Accelerating New Food Product Design and Development

eBook: New Products Management 11e

Product Focused Software Process Improvement

Market-Oriented Product Innovation differs from most other titles, written either from a marketing or 
technical perspective, by giving a holistic view of the product innovation process. It has a product 
perspective, written from a managerial point of view, recognizing that product innovation, or new product 
development, is a discipline of its own. It is concerned with managing the products (goods and services) 
through their life cycle, integrating marketing knowledge and technological expertise, with the aim 
of getting satisfied customers. The book also gives a thorough treatment of the human and cultural 
aspects of product innovation by focusing on the change processes needed for the development of a 
market-oriented culture.

eBook: New Products Management 11e

Innovation, in economic activity, in managerial concepts and in engineering design, results from cre-
ative activities, entrepreneurial strategies and the business climate. Innovation leads to technological, 
organizational and commercial changes, due to the relationships between enterprises, public institu-
tions and civil society organizations. These innovation networks create new knowledge and contribute 
to the dissemination of new socio-economic and technological models, through new production and 
marketing methods. Innovation Economics, Engineering and Management Handbook 2 is the second 
of the two volumes that comprise this book. The main objectives across both volumes are to study 
the innovation processes in todays information and knowledge society; to analyze how links between 
research and business have intensified; and to discuss the methods by which innovation emerges and 
is managed by firms, not only from a local perspective but also a global one. The studies presented 
in these two volumes contribute toward an understanding of the systemic nature of innovations and 
enable reflection on their potential applications, in order to think about the meaning of growth and 
prosperity

Market Oriented Product Innovation

A growing heterogeneity of demand, the advent of "long tail markets\

Innovation Economics, Engineering and Management Handbook 2

It’s no secret that some of the most successful companies, such as 3M, Procter & Gamble, Microsoft, 
and Mercedes-Benz, are also known for their new product development strategies. Creating and 
Marketing New Products and Services teaches the key business and marketing principles needed 
to successfully design and launch new products and services in today’s global market. It begins by 
providing the foundation required to understand the role of new product development in the innovating 
organization. The book emphasizes marketing research techniques that can help firms identify the 
voice of the customer and incorporate these findings into their new product development process. 
It addresses the role of sustainability in innovation, open innovation strategies, and international 
co-development efforts of new products and services. Explaining how to manage the development and 
marketing of new products and services, this book will teach you how to: Select a new product strategy 
that matches the needs of your organization Set up a disciplined process for new product development 
Define target market opportunities and search out high potential ideas Understand customer needs, 
structure them, and prioritize the needs to clearly define the benefits and values that your product 
will deliver Integrate marketing, engineering, R&D, and production resources to design a high-quality 



product that satisfies customer needs and delivers value Forecast sales before market launch based 
on testing of the product and the marketing plan The concepts discussed in the book can help to 
boost innovation and improve the performance of any type of organization. Some of the concepts 
presented are generic and others must be modified for each application. Together, they can lead to 
greater profitability and reduced risk in the new product development activities within your organization.

Handbook of Research in Mass Customization and Personalization

The Marketing Book is everything you need to know but were afraid to ask about marketing. Divided 
into 25 chapters, each written by an expert in their field, it's a crash course in marketing theory and 
practice. From planning, strategy and research through to getting the marketing mix right, branding, 
promotions and even marketing for small to medium enterprises. This classic reference from renowned 
professors Michael Baker and Susan Hart was designed for student use, especially for professionals 
taking their CIM qualifications. Nevertheless, it is also invaluable for practitioners due to its modular 
approach. Each chapter is set out in a clean and concise way with plenty of diagrams and examples, 
so that you don't have to dig for the information you need. Much of this long-awaited seventh edition 
contains brand new chapters and a new selection of experts to bring you bang up to date with the latest 
in marketing thought. Also included are brand new content in direct, data and digital marketing, and 
social marketing. If you're a marketing student or practitioner with a question, this book should be the 
first place you look.

Creating and Marketing New Products and Services

“An Industrial Product-Service System is characterized by the integrated and mutually determined 
planning, development, provision and use of product and service shares including its immanent 
software components in Business-to-Business applications and represents a knowledge-intensive 
socio-technical system.” – Meier, Roy, Seliger (2010) Since the first conference in 2009, the CIRP 
International Conference on Industrial Product-Service Systems has become a well-established inter-
national forum for the review and discussion of advances, research results and industrial improvements. 
Researchers from all over the world have met at previous IPS2 conferences in Cranfield (2009), 
Linköping (2010), Braunschweig (2011) and Tokyo (2012). In 2013, the 5th CIRP International Con-
ference on Industrial Product-Service Systems is held in Bochum. Important topics of IPS2 research 
presented at the conference are: planning and development, sustainability, business models, operation, 
service engineering, knowledge management, ICT, modeling and simulation, marketing and economic 
aspects as well as the role of the human in IPS2.

The Marketing Book

Hospitality Business Development analyzes and evaluates the different aspects of business growth 
routes and development processes in the international hospitality industry. It considers the essential 
features of the strategic business context, in which any hospitality organization operates, and: • explores 
the essential requirements and challenges of hospitality business development, and the implications 
which these present for hospitality operators. • explains how differentiation and innovation can become 
key to organizational success and provides you with the all of the skills you need to implement 
your own business development • examines the shifting nature of demand, evaluating consumers’ 
behaviour and relating the principles of customer centricity to the business development function • 
is packed with case studies and industry related examples, which cover a broad range of hospitality 
sectors including in-flight catering, holiday homes, guest houses, licensed retail, catering, international 
restaurants and hotels, ensuring you have a thorough understanding of the international hospitality 
business development . Hospitality Business Development equips students and aspiring hospitality 
managers with the necessary knowledge, expertise and skills in business development. This book is a 
must-read for any one studying or working in the hospitality industry.

Product-Service Integration for Sustainable Solutions

This book constitutes the refereed proceedings of the 13th International Working Conference on 
Requirements Engineering: Foundation for Software Quality, REFSQ 2007, held in Trondheim, Norway. 
It covers goal-driven requirements engineering (RE), products and product-lines, value-based RE and 
the value of RE, requirements elicitation, requirements specification, industrial experience of RE, and 
requirements quality and quality requirements.



Hospitality Business Development

This volume constitutes the refereed proceedings of the 4th IFIP WG 5.4. Working Conference on 
Computer- Aided Innovation, CAI 2011, held in Strasbourg, France, in June/July 2011. The 14 revised 
papers presented were carefully reviewed and selected from numerous submissions. They cover a 
broad range of topics from basic research to industrial applications of computer-aided innovation 
systems.

Requirements Engineering: Foundation for Software Quality

Forestry has long been in a rather favourable position in offering a valuable raw material source in high 
demand. However, with rapidly changing end-user demands and cost competitiveness within the forest 
and wood chain as a whole, the industry is needing to adapt. Explaining entrepreneurial action as part 
of a chain of comprehensive value-added processes leads to a new perception of forest production 
and wood processing. This book applies the main concepts of modern managerial science to the world 
of forestry and is the perfect book for students studying forestry and wood processing, as well as 
entrepreneurs and managers within the sector. Topics are covered from an entrepreneurial perspective 
and include perspectives from accounting, finance, economics, supply chain management, marketing 
and strategy.

Building Innovation Pipelines Through Computer-Aided Innovation

Entrepreneurship and Management in Forestry and Wood Processing
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