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This resource delves into managerial economics, offering an integrative approach to apply economic 
principles for effective business decision making. It bridges the gap between economic theory and 
practical business challenges, empowering professionals to optimize firm strategy and achieve orga-
nizational goals through sound analytical frameworks.
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Managerial Economics

The economic concepts presented in Managerial Economics show you how to use common sense 
to understand business and solve managerial problems. This innovative text helps you sharpen your 
economic intuition. With its unique integrative approach, the text demonstrates that important business 
decisions are interdisciplinary, illustrating how different functions work together. A basic valuation model 
is constructed and used as the underlying economic model of the firm; each topic is then related 
to an element of the value maximization model - a process that shows how management integrates 
accounting, finance, marketing, personnel and production functions. The text also provides an intuitive 
guide to marginal analysis and basic economic relations.

Managerial Economics

The sixteenth edition of Managerial Economics combines quantitative methods and economic analysis 
with a practical, problem solving approach to enable students to develop the skills required to make 
informed managerial decisions. The text's unique, integrative approach demonstrates the cohesive 
nature of organizations and how business decisions are interdisciplinary. Using economic concepts 
and tools applied to updated examples of real-world companies and management situations, the 
text provides a robust approach to the practical application of the academic principles of managerial 
economics.

Principles of Microeconomics

This text provides a comprehensive and unique introduction to modern microeconomics. It pursues an 
integrative approach by putting the main findings of economics into a broader perspective; theories 
are critically reflected on from a philosophical standpoint and by comparing them to approaches found 
in the social sciences, while implications for the design of the legal system and business practices 
are highlighted throughout. In addition, the book presents brief examples and comprehensive case 
studies to facilitate an understanding of the theories’ real-world implications. Starting from the question 
as to why and how societies organize economic activity, the book adopts an institutional perspective 
to analyze the potential and limitations of different market types with regard to alleviating scarcity 
and achieving distributive objectives. It not only covers traditional rational-choice models, but also 
systematically introduces readers to important findings from behavioral economics and psychology. 
A companion workbook is available which features a wide variety of exercises, ranging from basic 
multiple-choice questions to challenging mathematical problems and case study scenarios.
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This book bridges the disciplines of economics and marketing and brings them to bear on the 
analysis of contemporary business problems. The world has changed dramatically over the last four 
decades. Sociologically, technologically, economically and politically speaking the world is changing 
at an increasing pace. The spread of ideas and values are reinforcing the impact of globalization on 
various business operations and activities. As the late Peter Drucker once remarked: “while you were 
out the world changed.” To make sense of to the world we live in, we are compelled to draw from 
diverse disciplines and subjects.This book focuses on the contributions of economics and marketing. 
The basic principles, theories and issues of economics are selected and are integrated with key 
elements and principles of marketing. Marketers, in conventional as well as in digital markets, are 
encouraged to integrate marketing with economics in order to make successful and effective business 
decisions. Marketing and Economics are subjects dealing with business – business of private firms, 
not-for-profit organisations and that of government. Economics involves allocation of scarce resources. 
Scarcity in economics is relative scarcity, scarcity in relation to demand. Written in a casual, accessible 
language and taking very little for granted, this book is for anyone who is curious about economics and 
marketing. It provides the essential analytical framework necessary for thriving in today's business. In 
its diverse chapters it covers topics such as offshoring, the circular economy, benchmarking, mergers 
and acquisitions, knowledge and innovation, services industries, customer relationships, advertising 
and communication, among others. It is particularly well suited to undergraduates in business or 
economics and its fresh perspectives on today's challenges would be of interest to business managers 
and marketing professionals.

Fundamentals of Managerial Economics

The economic concepts presented in market-leading FUNDAMENTALS OF MANAGERIAL ECONOM-
ICS, 9e International Edition, show you how to use common sense to understand business and 
solve managerial problems without calculus. This innovative text helps you sharpen your economic 
intuition--an invaluable skill that helps you, as a future manager, decide which products to produce, 
costs to consider, and prices to charge, as well as the best hiring policy and the most effective style 
of organization. With its unique integrative approach, the text demonstrates that important business 
decisions are interdisciplinary, illustrating how different functions work together. A basic valuation model 
is constructed and used as the underlying economic model of the firm; each topic is then related 
to an element of the value maximization model--a process that shows how management integrates 
accounting, finance, marketing, personnel, and production functions. The text also provides an intuitive 
guide to marginal analysis and basic economic relations. Once you understand the importance of 
marginal revenue and marginal costs, the process of economic optimization becomes intuitively 
obvious. A wide variety of examples and simple numerical problems vividly illustrate the application 
of managerial economics to a vast assortment of practical situations. FUNDAMENTALS OF MAN-
AGERIAL ECONOMICS, 9e International Edition, teaches you to more effectively collect, organize, 
and analyze information, giving you powerful tools that can help you become more successful--and 
satisfied--in your career.

Economics for Business

Offering an integrative approach, this book uses references to real-world examples to demonstrate 
how modern economics can illuminate the problems that businesses face every day. Thus, the text 
emphasizes economic reasoning as the solution to business problems.

Business

This is an integrative introduction to business. It is built around how business works. The authors start 
with the mission and vision, look at indicators of success, the assessment of environmental influences, 
the decisions business leaders must make, and the evaluation of those decisions. Thus, the book 
parallels how people think in business.

Managerial Economics

The economic concepts presented in MANAGERIAL ECONOMICS, 12e, show students how to use 
common sense to understand business and solve managerial problems. This innovative text helps 
students develop and sharpen their economic intuition--an invaluable skill that helps students, as future 
managers, decide which products to produce, costs to consider, and prices to charge, as well as the 
best hiring policy and the most effective style of organization. With its unique integrative approach, the 



text presents the firm as a cohesive, unified organization and demonstrates that important business 
decisions are interdisciplinary. A basic valuation model is constructed and used as the underlying 
economic model of the firm; each topic is then related to an element of the value maximization 
model--a process that shows how management integrates accounting, finance, marketing, personnel, 
and production functions. The text also provides an intuitive guide to marginal analysis and basic 
economic relations. Once students grasp the importance of marginal revenue and marginal costs, the 
process of economic optimization becomes intuitively obvious. In addition, a wide variety of examples 
and simple numerical problems vividly illustrate the application of managerial economics to a vast 
assortment of practical situations. By studying the material in MANAGERIAL ECONOMICS, 12e, those 
seeking to further their business careers learn how to more effectively collect, organize, and analyze 
information. They gain powerful tools that can help them become more successful--and satisfied--in 
their careers. Important Notice: Media content referenced within the product description or the product 
text may not be available in the ebook version.

Managerial Economics

Managerial Economics, 9th Edition, introduces undergraduates, MBAs, and executives to the complex 
decision problems today’s managers face, providing the knowledge and analytical skills required 
to make informed decisions and prosper in the modern business environment. Going beyond the 
traditional academic approach to teaching economic analysis, this comprehensive textbook describes 
how practicing managers use various economic methods in the real world. Each in-depth chapter 
opens with a central managerial problem—challenging readers to consider and evaluate possible 
choices—and concludes by reviewing and analyzing the decision through the lens of the concepts 
introduced in the chapter. Extensively updated throughout, the text makes use of numerous extended 
decision-making examples to discuss the foundational principles of managerial economics, illustrate 
key concepts, and strengthen students' critical thinking skills. A range of problems, building upon 
material covered in previous chapters, are applied to increasingly challenging applications as students 
advance through the text. Favoring practical skills development over complicated theoretical discussion, 
the book includes numerous mini-problems that reinforce students' quantitative understanding without 
overwhelming them with an excessive amount of mathematics.

Economic Foundations of Strategy

Economic Foundations of Strategy provides not only the essential basic tenets of strategy, it also shows 
the inter-relationships of five major theories of the firm: the behavioral theory; transaction costs theory; 
property rights theory; agency theory; and dynamic resource-based theory. Even though technological, 
organizational and institutional change advances breathlessly, the theories of the firm provided in this 
research book are durable principles that have stood, and the author maintains will continue to stand, 
the test of time. Economic Foundations of Strategy emphasizes the complementarities among these 
five theories of organization, and the potential for integrating these theories in the evolving science of 
organization. Applications of these theories to business practice are emphasized throughout the book.

Business Economics and Managerial Decision Making

Written primarily for students taking courses in managerial economics in Britain and Europe, The 
Business Economics and Managerial Decision Making analyses the growth and development of 
privately owned firms and also the decisions made by firms operating in both private and public 
sector enterprises. Coverage is clear and concise, and avoids specialist techniques such as linear 
programming, which in a European context tend to belong in courses dealing with operations research. 
The book also avoids straying into areas of industrial economics, instead retaining a sharp focus on 
relevant issues such as the theory of the firm and the varying objectives that may be adopted in practice. 
Key sections are supported by case studies of real firms and actual decisions made.

Toward an Integrative Explanation of Corporate Financial Performance

This volume is a milestone on our journey toward developing a more comprehensive understanding 
of the underpinnings of corporate financial performance. Weare concerned with both the factors that 
cause the financial performance of some firms to be better than others at a point in time and those 
factors that influence the trajectory of firm financial performance over time. In addressing these issues, 
we consider theoretical and empirical work on financial performance, drawn from several literatures, as 
well as present the results from our own empirical study. The review of the theoretical and empirical work 



is contemporary; the major portion of data comprising the empirical study was collected in the early 
1980s as part of the Columbia Business School project on corporate strategic planning, but some data 
sequences extend into the mid-1980s and early 1990s. Our goals are to improve understanding of firm 
financial performance by developing a more integrated framework and to develop a research agenda 
based on what we have learned. This volume consists of four chapters, 12 appendices that provide 
detailed technical support and development for various portions of the discussion and an extensive set 
of references. It interweaves results from published literature in various fields with our original empirical 
work and develops an integrative approach to the study of firm fmancial performance.

Integrative Economic Ethics

Integrative Economic Ethics is a highly original work that progresses through a series of rational and 
philosophical arguments to address foundational issues concerning the relationship between ethics 
and the market economy. Rather than accepting market competition as a driver of ethical behaviour, the 
author shows that modern economies need to develop ethical principles that guide market competition, 
thus moving business ethics into the realms of political theory and civic rationality. This book was in its 
fourth edition in the original German in 2008, this English translation of Peter Ulrich's development of a 
fresh integrative approach to economic ethics will be of interest to all scholars and advanced students 
of business ethics, economics, and social and political philosophy.

Marketing & Economics

The Eleventh Edition of this market-leading text continues its tradition of providing a solid foundation 
of economic understanding for use in managerial decision making. It offers a practical treatment of 
economic theory and analysis in an intuitive, calculus-based format. Its focus is on presenting those 
aspects of economic theory and analysis that are most relevant to students of business administration, 
and a wide variety of examples and simple numerical problems are used to illustrate the application of 
managerial economics to a vast assortment of practical situations. The nature of the decision process 
and the role that economic analysis plays in that process are emphasized throughout. This major 
revision is designed to maximize accessibility for a student audience with little or no background in 
economics, and no previous training in calculus.

Managerial Economics

Traditional microeconomic theory has much to offer a manager. It suggests ways to increase profits by 
setting prices and packaging services, using advertising to increase demand and shows how internet 
auction sites like eBay affect competition and profitability. By using game theory to present and solve a 
manager's decision-making problems and by focusing on the strategic nature of these problems, this 
text makes microeconomic theory much more intuitive and relevant for the business student. The text 
is separated into four sections: I. Basic microeconomic theory of the firm and the basic tools of game 
theory. H. Problems related to the strategic interaction between firms, including price and quantity 
competition and product differentiation. III. Issues arising from strategic interactions within the firm, 
including vertical and horizontal integration, training and motivating workers, and labour unions. IV. 
Marketing economics including information problems, advertising, durable goods and the product life 
cycle. This book will be suitable for any student with a background of introductory economics. The 
authors include a variety of international examples and case studies from the business world to expand 
and illustrate key concepts, and provide end-of-chapter exercises to test students' grasp of the material. 
An online supplement comprising of problems and solutions as well as PowerPoint slides is available 
for lecturers. Visit the companion website at: www. routledge.com/textbooks/9780415495172

Managerial Economics

Nicole Zacharias identifies four different types of innovation orientation and shows that the most 
innovative companies are financially not the most successful. Furthermore, he investigates positive 
and negative customer responses to different dimensions of innovativeness as well as contingencies 
that might alter these linkages.

An Integrative Approach to Innovation Management

This book, originally published in 1975, is an attempt to bridge the gap between economic theory 
and business practice by relating the tools of economic analysis to the decision making process itself. 



It is written from a decision making systems analysis viewpoint. This approach enables the reader 
to perceive the integrative nature of the subject matter in relation to the functioning of the business 
enterprise. Although the unifying theme of ‘decision making’ is at the heart of the book, where necessary 
some of the theoretical underpinnings of traditional neo-classical theory of the firm are covered.

Managerial Decision Making

The Encyclopedia of Applied Ethics, Second Edition, Four Volume Set addresses both the physiological 
and the psychological aspects of human behavior. Carefully crafted, well written, and thoroughly 
indexed, the encyclopedia helps users - whether they are students just beginning formal study of the 
broad field or specialists in a branch of psychology - understand the field and how and why humans 
behave as we do. The work is an all-encompassing reference providing a comprehensive and definitive 
review of the field. A broad and inclusive table of contents ensures detailed investigation of historical and 
theoretical material as well as in-depth analysis of current issues. Several disciplines may be involved 
in applied ethics: one branch of applied ethics, for example, bioethics, is commonly explicated in 
terms of ethical, legal, social, and philosophical issues. Editor-in-Chief Ruth Chadwick has put together 
a group of leading contributors ranging from philosophers to practitioners in the particular fields in 
question, to academics from disciplines such as law and economics. The 376 chapters are divided into 
4 volumes, each chapter falling into a subject category including Applied Ethics; Bioethics; Computers 
and Information Management; Economics/Business; Environmental Ethics; Ethics and Politics; Legal; 
Medical Ethics; Philosophy/Theories; Social; and Social/Media. Concise entries (ten pages on average) 
provide foundational knowledge of the field Each article will features suggested readings pointing 
readers to additional sources for more information, a list of related websites, a 5-10 word glossary and 
a definition paragraph, and cross-references to related articles in the encyclopedia Newly expanded 
editorial board and a host of international contributors from the US, Australia, Belgium, Canada, France, 
Germany, Ireland, Israel, Japan, Sweden, and the United Kingdom The 376 chapters are divided into 
4 volumes, each chapter falling into a subject category including Applied Ethics; Bioethics; Computers 
and Information Management; Economics/Business; Environmental Ethics; Ethics and Politics; Legal; 
Medical Ethics; Philosophy/Theories; Social; and Social/Media

Encyclopedia of Applied Ethics

The concept of transformation has long been known to the sciences and has been around in the popular 
vocabulary for several decades. Because it has never been fully developed as a managed process and 
applied to our organizations, the way in which we have been trying to deal with the complex issues we 
face today is looking increasingly inadequate. Transformation management, argue the authors of this 
inspirational book, now provides the opportunity for the application of the first significant world-wide 
innovation in the way we manage since Drucker put management itself on the map in the 1950s. In a 
book that draws on seminal theses and practical examples from the four corners of the world, Ronnie 
Lessem and Alexander Schieffer provide leaders, students of leadership, managers and change agents 
with a trans-culturally tested, integrated approach to leadership and management. Only through a 
redefinition of what leadership, management and entrepreneurship amount to, say the authors, can 
organizations be transformed into sustainable enterprises capable of dealing with the burning issues 
of our time. Leaders are coming to realise that it is no longer possible for organizations to operate in any 
sort of isolation from the society and the wider world in which they exist, but paying lip service to notions 
of either social responsibility or globality is not good enough. From this indispensable book, those 
whose enterprises are to have any hope of becoming authentically socially responsible or authentically 
global will learn to understand and activate the process that dynamically links any organization with the 
society in which it is embedded and that links the local with the global. The practice of transformation 
management is about creating real value... for organizations, people, and society. This book, from the 
Transformation and Innovation Series, makes that practice possible.

Transformation Management

In a highly competitive global market, companies need to equip themselves with best practices and 
strategies to survive. Strategic management, innovative managerial thinking, and a clear decision-mak-
ing process must be utilized to boost company performance and ultimately drive the company’s 
success. The Handbook of Research on Managerial Thinking in Global Business Economics identifies 
the importance of strategic decision making in competitive environments and analyzes the impacts 
of managerial thinking on global financial economics. The content within this publication examines 



globalization, consumer behavior, and risk management. It is designed for researchers, academicians, 
policymakers, government officials, and managers, and covers topics centered on innovation and 
development within organizations.

Handbook of Research on Managerial Thinking in Global Business Economics

Harvard professor, Michael Porter has been one of the most influential figures in strategic management 
research over the last three decades. He infused a rigorous theoretical framework of industrial 
organization economics with the then still embryonic field of strategic management and elevated it 
to its current status as an academic discipline. Porter's outstanding career is also characterized by its 
cross-disciplinary nature. Following his most important work on strategic management, he then made 
a leap to the policy side and dealt with a completely different set of analytical units. More recently he 
has made a foray into inner city development, environmental regulations, and health care services. 
Throughout these explorations Porter has maintained his integrative approach, seeking a road that 
links management case studies and the general model building of mainstream economics. With expert 
contributors from a range of disciplines including strategic management, economic development, 
economic geography, and planning, this book assesses the contribution Michael Porter has made to 
these respective disciplines. It clarifies the sources of tension and controversy relating to all the major 
strands of Porter's work, and provides academics, students, and practitioners with a critical guide for 
the application of Porter's models. The book highlights that while many of the criticisms of Porter's 
ideas are valid, they are almost an inevitable outcome for a scholar who has sought to build bridges 
across wide disciplinary valleys. His work has provided others with a set of frameworks to explore in 
more depth the nature of competition, competitive advantage, and clusters from a range of vantage 
points.

Competition, Competitive Advantage, and Clusters

With two distinct objectives, this text's approach to managerial economics takes models from recent 
economics research and applies the research to the internal structure of a firm. After teaching basic 
applied economics, the authors look inside the firm and apply this analysis to management decision 
making. Authors Brickley, Smith, and Zimmerman contend that organizational architecture consists of 
three aspects of corporate organization: the assignment of decision rights within the company; methods 
of rewarding individuals; the structure of systems to evaluate the performance of both individuals and 
business units. These three components can be likened to a stool with three legs. If one of the legs is 
shorter, the stool is out of balance. These three elements must be in balance in the organization as 
well.

Organization Theory

As the "backbone of the economy," small- and medium-sized enterprises (SMEs) are key players in the 
dynamics of local, regional, and global markets, and are often obliged to provide timely responses to the 
increasingly fierce cross-border competition. However, SMEs internationalisation has temporarily been 
subject to a wait-and-see policy under the numerous uncertainties and global systemic disruptions. 
Despite the "new normal" brought about by the COVID-19 pandemic, recent studies show that the 
future still holds the potential to avail business performance opportunities to SMEs, and the hopes 
of managers for the years to come are reasonably high. Adopting a relationship-centric perspective, 
the book proposes a deeper analysis of the role of managerial relationship building and development 
and SMEs internationalization. In the networked economy, relationships are the invisible threads of the 
highly interconnected world. Either we call them connections, ties, bonds, or links, they are present 
everywhere marking the very essence of our lives, therefore claiming for wide consideration. Giving 
way to a stepwise screening of relationships and SMEs internationalization, the book is simultaneously 
addressed to scholars from different fields of study (i.e., international management, international 
business, international relationship marketing, etc.) and worldwide decision-makers (i.e., entrepreneurs 
and managers) interested in conducting smart business abroad.

Management: an Integrated Approach

This book consolidates under one roof the latest research investigating the various technological 
advances and new managerial approaches driving innovation within wine tourism. Competition in 
wine tourism intensifies at a global scale, while wine tourism demand continuously evolves, diversifies 
and becomes more sophisticated. The book highlights that innovation and technology exploitation 



have become not only a way to differentiate but also a survival necessity for wine tourism operators 
and wine destinations alike. This book includes cutting edge research about the latest technological 
developments and advances that revolutionise the wine tourism sector and transform the way wine 
tourism experiences are designed and delivered. In addition, the book includes case studies and 
research findings showing how wine tourism operators and destinations can nurture, support and 
implement innovation at various levels, including the experience, the process, the business model 
and/or the ecosystem level.

Managerial Economics and Organizational Architecture

This is the companion workbook for the textbook Principles of Microeconomics. Each chapter features 
a wide variety of exercises, ranging from basic multiple-choice questions to challenging mathematical 
problems and case study scenarios. The textbook pursues an integrative approach to modern micro-
economics by critically reflecting on the main findings of economics from a philosophical standpoint 
and comparing them to approaches found in the social sciences. It adopts an institutional perspective 
to analyze the potential and limitations of different market types, and highlights implications for the 
design of the legal system and business practices throughout. In addition to traditional rational-choice 
models, important findings from behavioral economics and psychology are also presented.

Managerial Relationships and SMEs Internationalization

In a global and increasingly competitive world, companies must be aware of important drivers. 
Entrepreneurship and innovation are important contributions to the development of economies and 
creation of employment, gaining relevance in the business context due to a more complex market 
and needs for higher differentiation. The Handbook of Research on Entrepreneurship, Innovation, and 
Internationalization provides key data to business managers on dealing with entrepreneurship, as well 
as for creating networks and complementarities for leveraging the firm’s activity in order to help plan 
and control innovation and internationalization processes to avoid risk and increase the firm’s value. 
The content within this publication includes topics such as family business, economics, and business 
education. It is designed for entrepreneurs, managers, researchers, academicians, and students.

Technology Advances and Innovation in Wine Tourism

This book is a collection of high-impact papers accepted and presented at the 2019 Vietnam’s 
Business and Economics Research Conference (VBER2019) organised by Ho Chi Minh City Open 
University held on 18th–20th July 2019. The Special Issue is associated with a broad coverage of the 
contemporary issues in Business and Economics in Vietnam and other emerging markets reflecting 
a key theme of VBER2019: Vietnam’s Place in the Asia Pacific Region. A total of 14 papers were 
published from more than the 120 submissions to the VBER2019 Conference. Published papers 
had been undergone a rigorous reviewing process conducted by the Journal of Risk and Financial 
Management. The papers incorporated in this book address contemporary issues in business and 
economics from Vietnam and other emerging markets in the Asian region from various angles such 
as economics, finance, and statistics to management science. At the time of writing this note, some of 
the papers have attracted more than 1000 downloads in 3 months. In particular, a paper on “Foreign 
Direct Investment and Economic Growth from Developing Countries in the Short Run and Long Run” by 
Trang Thi-Huyen Dinh and her team has attracted almost 6000 downloads in 3 months. These statistics 
indicate that the papers published in this Special Issue have attracted the wide interest of readers. 
Among these 14 published papers, three main areas of important contemporary issues in Business and 
Economics in the Asian region can be identified. First, a block of papers deals with various important 
and fundamental issues in the emerging markets the Asian region, from exchange rate regime, financial 
inclusion, and financial development to energy consumption and environmental degradation. On the 
issue of CO2 emissions, energy consumption and economic growth in the ASEAN, Vo, Vo, and Le 
utilized various time series econometrics approaches. Key findings from this paper indicate that there 
are no long-run relationships among carbon dioxide (CO2) emissions, energy consumption, renewable 
energy, population growth, and economic growth in the Philippines and Thailand, but a relationship 
does exist in Indonesia, Myanmar, and Malaysia. Loo, in his paper on financial inclusion for the ASEAN, 
concluded that advancing internet capability and availability present investors an opportunity to offer 
financial technology or Fintech to meet the need for financial services in this digital era. Second, a 
challenge in quantitative studies for a single country, such as Vietnam, with limited data is generally 
noted. However, various empirical studies on Vietnam’s business and economics issues have been 



conducted. Nguyen, Quan, and Pham examined the cultural distance and entry mode of foreign direct 
investment in Vietnam. A key finding from their paper is that when there is a great cultural difference 
between Vietnam and their home country, foreign-invested firms prefer wholly owned subsidiaries over 
equity joint ventures. Within the Vietnamese market, Pham, Vo, Ho, and McAleer conducted a study 
on the issue of corporate financial distress. The authors conclude that the corporate financial distress 
prediction model, which includes accounting factors with macroeconomic indicators, performs much 
better than alternative models. In addition, the evidence confirms that the global financial crisis (GFC) 
had a damaging impact on each sector, with the Health & Education sector demonstrating the most 
impressive recovery post-GFC, and the utilities sector recording a dramatic increase in bankruptcies 
post-GFC. At another extreme of the spectrum, Van and Nguyen considered that competitive context, 
social influences, the understanding of managers about corporate social responsibility (CSR), and the 
internal environment of companies are the four drivers of CSR. The authors also argued that in the 
four drivers, competitive context has the strongest impact on adopting CSR. Third, last but not least, 
various papers focus on an important aspect of public finance. For an example, Pham, Pham, and 
Ly documented the effect of double taxation treaties on the bilateral trade of Vietnam with ASEAN 
member states, thereby making an extensive comparison with its EU partner countries. Their findings 
indicate the significant contributions of the tax treaties to Vietnam’s trade performance, not exclusively 
with ASEAN but also with EU partner countries. In addition, regarding public finance for Vietnam, 
Nguyen, Vo, Ho, and Vo investigated the contribution of fiscal decentralisation to economic growth 
across provinces in Vietnam. For the first time in Vietnam, the fiscal decentralisation index together its 
two subcomponents, including fiscal importance and fiscal autonomy, are developed. Findings from this 
paper indicate that while fiscal importance and an overall level of fiscal decentralisation have provided 
negative impact on provincial economic growth, fiscal autonomy has a positive impact on economic 
growth across provinces in Vietnam.

Workbook for Principles of Microeconomics

As more companies shift their operations between countries to take advantage of lower costs and 
greater profit, the global market continues to change rapidly, resulting in global hypercompetition that 
can be detrimental to a business. Firms must remain updated with the latest research as they navigate 
cultural differences, communication challenges, and inconsistent standards in order to thrive. Advanced 
Perspectives on Global Industry Transitions and Business Opportunities is an essential, comprehensive 
reference book that explores the current global business environment and the challenges that have 
arisen due to contemporary globalization and the resulting global hypercompetition. With a broad 
scope, the book covers the implications of industry transitions from small and medium-sized com-
panies to multinational businesses and large enterprises and discusses opportunities for both born 
global and born-again global firms. Featuring topics that deal with innovation, digitalization, disruptive 
technologies, and international collaboration, this is an ideal source for executives, managers, entre-
preneurs, global businesses and businesses looking to transition to the global market, academicians, 
researchers, and students.

Handbook of Research on Entrepreneurship, Innovation, and Internationalization

These Proceedings represent the work of contributors to the 11th European Conference on Man-
agement Leadership and Governance held this year at the Military Academy, Lisbon, Portugal on 
the 12-13 November 2015 The Conference Chair is Major-General Joao Vieira Borges from and the 
Pro-gramme Chair is Lieutenant-Colonel Jose Carlos Dias Rouco, both from the Mili-tary Academy, 
Lisbon, Portugal. Keynote presentations are given by Colonel Nuno Lemos Pires from the Military 
Academy and Lt Col Paulo Fernando Viegas Nunes from the National Defence Institute, Lisbon, 
Portugal. The Conference offers an opportunity for scholars and practitioners interested in the issues 
related to Management, Leadership and Governance to share their thinking and research findings. 
These fields of study are broadly described as including issues related to the management of the 
organisations' resources, the interface between senior management and the formal governance of 
the organi-sation. This Conference provides a forum for discussion, collaboration and intel-lectual 
exchange for all those interested in any of these fields of research or practice. With an initial submission 
of 163 abstracts, after the double blind, peer review process there are 64 Academic research Papers, 
8 PhD Research Papers and 2 Masters research paper in these Conference Proceedings. These 
papers reflect the truly global nature of research in the area with contributions from Belgium, Canada, 
China, Colombia, Czech Republic, Denmark, Finland, Germany, Italy, Japan, Kazakhstan, Lithuania, 



Netherlands, New Zealand, Poland, Portugal, Republic of Korea, Romania, Russia, Scotland, South 
Africa, Syria, The Netherlands, Turkey, UAE, UK, United Arab Emirates, USA."

Contemporary Issues in Business and Economics

This textbook provides a comprehensive and unique introduction to modern microeconomics. It adopts 
an integrative approach, positioning the main findings of economics in a broader context. It critically 
reflects on theories from a philosophical standpoint and compares them to approaches found in the 
social sciences, while at the same time highlighting the implications for the design of legal systems 
and business practices. Intended for undergraduate students, the book presents brief examples and 
comprehensive case studies to help them grasp the real-world implications of the theories. As such, it 
is suitable for an applied, yet technically precise approach to teaching microeconomics, as well as for 
a critical review of the economic mainstream. Starting from the question as to why and how societies 
organize economic activity, it analyzes the potential and limitations of various types of market with 
regard to alleviating scarcity and achieving distributive objectives, from an institutional perspective. This 
second edition systematically expands on decision theory by including chapters on traditional decision 
theory under risk and uncertainty, and on behavioral economics, as well as a chapter presenting 
findings from the neurosciences, evolutionary psychology, and narrative psychology. Furthermore, 
there are theoretical additions, along with updated case studies and examples – from trade wars to 
pandemics and the climate crisis. A new edition of the companion workbook features a wealth of 
exercises, ranging from basic multiple-choice questions to challenging mathematical problems and 
case studies, is also available.

Advanced Perspectives on Global Industry Transitions and Business Opportunities

Entrepreneurs are exceptionally gifted individuals capable of spotting projects, marshaling resources, 
inventing ideas, taking risks, and forming businesses. Prospective entrepreneurs must be inspired and 
motivated to pursue self-employment businesses in today’s volatile business environment and highly 
sophisticated information technologies. However, governments have been attempting to promote en-
trepreneurship by assisting the growth of small and medium-sized enterprises (SMEs). SMEs’ primary 
challenges are lack of working capital and marketing challenges. Entrepreneurship is a combination of 
difficult-to-teach skills, attitudes, and knowledge that can be developed. Entrepreneurship Ecosystems 
and Their Opportunities and Challenges explores and examines the importance of these factors in 
establishing a virtuous cycle of long-term sustainability in countries worldwide. The book promotes 
global communities to acquire an entrepreneurial mindset. Covering topics such as crowdfunding 
experiences, financial solutions, and social enterprises, this premier reference source is an excellent 
resource for entrepreneurs, business leaders, government officials, students and educators of higher 
education, researchers, and academicians.

ECMLG2015-11th European Conference on Management Leadership and Governance

This encyclopedia spans the relationships among business, ethics and society, with an emphasis on 
business ethics and the role of business in society.

Principles of Microeconomics

This volume is excellent. Students who are interested in Asian business should read it and will find the 
comprehensive bibliography offered by the different contributors very helpful. In light of the recent global 
financial crises, it is time to re-examine the Asian miracles, as well as the Western models of business 
organizations and regulations. This volume offers great insights not just on Asian business but also 
on Western economies and business. It is also time to adopt an integrative approach recommended 
by Yeung through comparative research of businesses and economies in different institutions and 
cultures. Yifei Sun, Economic Geography An absolute must-have for college library reference shelves, 
filled cover-to-cover with keen analyses that any businessperson seeking to make inroads in an Asian 
market needs to study at length! Midwest Book Review This book serves as an important guide to 
the many fascinating research questions about Asian business waiting to be addressed. The study 
of Asian business has reached equality in importance to the study of business in Europe and North 
America. Researchers who study any of these regions have an incentive to follow the study of business 
in the other regions, if for no other reason than that many global firms from each region operate in all 
regions now. Nonetheless, the more important reason for knowledge transfer among researchers of 
each region is that these exchanges can only advance everyone s research. Henry Yeung and the 



contributors are to be thanked for setting out a rich agenda for research on Asian business that will 
elevate this study to equality with research elsewhere in the world. Eurasian Geography and Economics 
This book is extremely comprehensive and well researched. It will be of particular interest to scholars 
in the fields of international business, development studies, economic geography, regional studies as 
well as international and national policymakers. Science Technology & Society The rise of Asia as 
an important region for global business has been widely recognized as one of the most significant 
economic phenomena in the new millennium. This accessible and comprehensive Handbook brings 
together state-of-the-art reviews of Asian business in an expansive range of areas including: business 
organizations strategic management marketing state business relations business and development 
business policy issues. It is argued that whilst academic studies on Asian business have been in 
existence for over two decades, there is relatively little systematic integration of our knowledge and 
research on Asian business. The contributors, drawn from a variety of disciplines within the social 
sciences, aim to redress the balance with their lively, cutting-edge discussion. Serving as a timely 
overview of more than two decades of scholarly research, this Handbook will be an essential resource 
for academics, students and researchers interested in Asian business.

Entrepreneurship Ecosystems and Their Opportunities and Challenges

Business knowledge has been evolving ever since the emergence of the first economic book, The 
Wealth of Nations, written by Adam Smith. A profound load of business management theories, con-
cepts, notions, techniques and tools have been developed. However, pragmatic applications of those 
“good stuffs” to business in practice seem not quite satisfactory. Many evidences show that the majority 
of senior managers are still reactive (instead of proactive) to the environmental changes, myopia in 
strategic planning, inconsistent in managing and bias in analyzing. Those are obviously the handicaps 
in the treacherously changing business environment. On the other hand, the under-performance of 
MBA graduates somehow reveals that there might be a need to renovate and supplement the current 
education system in management. Those problems will be well defined and addressed in this book 
through introducing a new approach in thinking and effective methods that can readily help resolve 
these problems. Unlike the pure academic writings, our principles, systems, methods and tools are 
developed based upon not only academic theories, but also the practical experiences through being 
practiced and testified in numerous business cases in reality. Furthermore, our principles and systems 
are designed to be readily applicable to business in practice.Business in its nature is a holistic and 
indivisible piece of matter, and it is also a complex, volatile and conceptual matter as well. The former 
characteristics hinder the business practitioners from managing and making decisions effectively while 
the latter ones hinder the students from acquiring the mastery of its overall rationale. Image that, 
without a holistic and integrative framework and engineering mindset, the tasks of business planning 
and implementation might end up like constructing a cross-sea bridge without an overall blueprint 
and engineering concepts and practices. Unfortunately, there is by far no such a single framework 
that provides a holistic view systematically and visually that allows people to concisely capture the 
essence of business.Conceptualization is deemed to be one of the crucial abilities in strategic planning 
and decision making for senior executive level and usually becomes a bottleneck for many middle 
managers to move up along their career ladder. One of the challenges of conceptualizing business lies 
in the complexity and vagueness of the relationship among numerous business elements. For removing 
this difficulty to a considerable extent, we take the systematic approach to provide the framework 
that holistically captures the panorama of business environment and logically integrates the essential 
business elements in seamless manner, from financial status and performance to management 
functions to strategy to market environment to macro environment. Essentially, our system serves 
as a frame of mind in the field of business, called Business “MindFrame”, in which people can be 
aided in better modeling business contexts, reasoning the business decisions out, and charting the 
effective courses of actions rationally.Published by SCPG Publishing Corporation and distributed by 
World Scientific for all markets except China

Encyclopedia of Business Ethics and Society

Business transactions and partnerships across borders have become easier than ever due to global-
ization and global digital connectivity. As part of this shift in the business sphere, managers, executives, 
and strategists across industries must acclimate themselves with the challenges and opportunities for 
conducting business globally. International Business: Concepts, Methodologies, Tools, and Applica-
tions presents the latest research innovations focusing on cross-cultural communications and training, 
international relations, multinational enterprises, outsourcing, international business strategies, and 



competitive advantage in the global marketplace. This publication is an exhaustive multi-volume work 
essential to academic and corporate libraries who serve researchers, scholars, business executives 
and professionals, and graduate-level business students.

Handbook of Research on Asian Business

Business and management education has an important impact on business practice throughout the 
world. To a very large extent, possession of the MBA degree is a passport into the upper reaches 
of management, and CEOs of many major corporations have earned an MBA. It is a reasonable 
inference that the education received by these leaders and managers during their MBA experience 
has an important impact on the way that businesses throughout the world are led and managed and 
that major corporate decisions are made. The heart of the MBA education is the curriculum, and 
curriculum design is perhaps the most important strategic function for a business school faculty to 
undertake. In order to understand the many issues concerning this contemporary curriculum review, 
this book examines three related contextual domains. First, it details the long-term growth of business 
and management education. Second, it examines the major theoretical and empirical literatures on 
organizational evolution and decision making, paying special attention to decision making in institutions 
of higher education. Finally, the book describes the previous major curriculum review at Columbia 
Business School in the late 1950s and the subsequent changes that formed the curriculum that 
was changed in 1992. This book demonstrates what can be achieved by an institution that sets high 
standards for its business education, and assists faculty and administrators in other schools of business 
and management as they contemplate revision of their curricula. In addition, it provides a prime example 
of curriculum design effort in one of the leading institutions worldwide. Finally, it will be of interest to 
scholars in several different fields, notably, higher education curriculum review, organizational decision 
making and long-run organizational evolution.

Business Mindframe, The: The General Truth Of Business Redefining Business Management Knowl-
edge

International Business: Concepts, Methodologies, Tools, and Applications
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