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Explore the critical role of Public Health Communication Interventions in shaping community well-being 
and promoting positive health behaviors. These strategic communication efforts are designed to 
disseminate vital health information, foster awareness, and empower individuals to make informed 
decisions for disease prevention and overall health improvement through targeted campaigns and 
educational initiatives.
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Public Health Communication Interventions

The ethical dimensions of health communicators' interventions and campaigns are brought into 
question in this thought-provoking book. Examining the efforts to effect behavior change, the author 
questions how far health communication can and should go in changing people's values. The author 
broadens the current analysis of interventions and presents conceptual frameworks that help identify 
values and justifications that are embedded in health communication goals, strategies, and evaluation 
criteria. This critical approach helps explain how and why choices are made in design and implementa-
tion, and provides constructs and frameworks to examine them. It also widens the criteria for program 
evaluation and policymaking, and provides practitioners, planners, policy-makers, researchers, and 
students with practice-oriented questions.

Public Health Communication

This volume argues the case that public health communication has affected health behavior. It brings 
together 16 studies of large-scale communication in a variety of substantive health areas--tobacco, 
drugs, AIDS, family planning, heart disease, childhood disease, highway safety--prepared by the 
authors who did the original research. These studies show important effects and illustrate the central 
conditions for success. The book also includes complementary analytic chapters which provide a 
meta-analysis of published results, some approaches to developing communication interventions, 
and alternative methods for evaluation of public health communication projects. Including studies 
based on communication programs in the United States, as well as projects done elsewhere in the 
world, including Europe, Africa, Asia and Latin America, this book: *offers a broad presentation of the 
alternative research designs that have been used to evaluate public health communication programs; 
*includes a great range of approaches from field experiments and natural experiments to simple 
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before-after and complex time series designs, using data gathered from individuals and from archives; 
and *utilizes an innovative perspective on how to exercise public health communication from a leading 
and thoughtful practitioner. As such, it is required reading for scholars, students, practitioners, and 
policymakers in public health, health communication, health psychology, and related areas.

Health Communication

Now in its second edition, Health Communication: From Theory to Practice provides a comprehensive 
introduction to theory, intervention design, current issues, and special topics in health communication. 
The book also represents a hands-on guide to program development, implementation, and evalua-
tion. This second edition further emphasizes the importance of a people-centered and participatory 
approach to health communication interventions, which takes into account key social determinants of 
health as well as the interconnection of various health and social fields. While maintaining a strong 
focus on the importance of behavioral, social, and organizational results as key outcomes of health 
communication interventions, this second edition also includes new or updated information, theoretical 
models, resources, and case studies on: Health equity Urban health New media Emergency and 
risk communication Strategic partnerships in health communication Policy communication and public 
advocacy Cultural competence Health literacy The evaluation of health communication interventions 
To access a companion website with instructor resources (PowerPoint presentations for all chapters, 
sample assignments, and other resources), please visit www.wiley.com/go/schiavo2e This title is also 
available as a mobile App from MedHand Mobile Libraries. Buy it now from iTunes, Google Play or the 
MedHand Store.

Global Public Health Communication

Public health officials are constantly dispensing important health information to the masses through 
various media outlets. This comprehensive, practical new book teaches important skills and techniques 
to communicate public health issues effectively, including: health communication in emergency pre-
paredness; the importance of social marketing techniques; public-private partnerships; building direct 
links between communication and health service delivery by way of pragmatic strategies; maximizing 
information reach through interdisciplinary planning; and much more.

Public Health Communication

This volume argues the case that public health communication has affected health behavior. It brings 
together 16 studies of large-scale communication in a variety of substantive health areas--tobacco, 
drugs, AIDS, family planning, heart disease, childhood disease, highway safety--prepared by the 
authors who did the original research. These studies show important effects and illustrate the central 
conditions for success. The book also includes complementary analytic chapters which provide a 
meta-analysis of published results, some approaches to developing communication interventions, and 
altern.

Health Communication Message Design

"This text illustrates the importance of effective communication in disease prevention and health 
promotion by building theory-based messages while being responsive to diverse audience needs. 
This book clearly explains core health communication principles and processes for designing effective 
messages for health communication interventions and campaigns while integrating perspectives from 
multiple areas including psychology, public health, and social marketing. Key features: &• theory-based 
message design links theory and practice by explaining how psychosocial theories of behaviour change 
can be used to design effective health communication messages &• audience-centered message 
design provides clarity on how diverse audiences' cultures, beliefs, barriers, and needs can be 
effectively addressed &• suggested further readings guide students through additional theory and 
research &• end-of-chapter discussion questions encourage critical thinking about the implication of 
each chapter on future theory, research, and practice relevant to health communication message 
design and evaluation "--Pubisher.

Health Communication Fundamentals

"The authors bring together a strong mix of theory, concepts, methods, practice, and research that come 
to life through multiple examples, experiences, and questions for reflections that any reader – whether 



seasoned or a newcomer into the public health communication field – should find extremely helpful and 
engaging. This book constitutes a significant contribution to the continuous fermentation and growth of 
the public health communication field."--Rafael Obregon, Country Representative, UNICEF Paraguay 
Health Communication Fundamentals: Planning, Implementation, and Evaluation in Public Health is a 
comprehensive, practice-based textbook designed to equip students with the tools needed to excel in 
the public health communication workforce. Using a mix of domestic and global examples, the book 
guides readers through the entire health communication process— from planning and implementation 
to research, monitoring, and evaluation. Interdisciplinary perspectives and contemporary public health 
topics are explored throughout the book via real-world examples, case studies, and spotlights on 
professionals and organizations currently working to bring about positive individual and social change. 
Contemporary public health topics include communication for pandemics, social justice, anti-racism, 
chronic disease prevention, environmental health and justice, and mental health, to name just a 
few. Each chapter features a podcast interview with a professional currently working in a health 
communication related field, to show health communication skills in action and illustrate the wide variety 
of careers available in this dynamic and growing sector. Health Communication Fundamentals is an 
essential resource for students in a variety of health professional and communication-based programs, 
and will help prepare them to make unique and valuable contributions to jobs in health departments, 
non-profit organizations, advocacy groups, private organizations, government, academia, the media, 
and more. Key Features: Focuses on evidence-based and theory-driven health communication practice 
Covers the entire communication campaign process – planning, implementation and evaluation of 
health communication initiatives that want to achieve social and behavior change Includes inter-
disciplinary perspectives and contemporary topics with a focus on health equity, social justice, and 
human rights Illustrates concepts using US and global examples, outcomes, and applications of 
health communication campaigns that span core public health topic areas Provides insight into career 
opportunities in health communication Audio podcasts highlight insights from leaders and experts with 
diverse careers in health communication Purchase includes digital access for use on most mobile 
devices or computers Qualified instructors have access to chapter PowerPoints, an Instructor’s Manual, 
Sample Syllabus, and Test Bank

Health Communication

Health communication is key to promoting good population and individual health outcomes. As the 
field has developed, there is a growing need for a critical appraisal of the ideologies and theories 
underpinning health communication in order to ensure effective practice. This book clearly situates 
health communication within its social context. It provides a critical overview of three key disciplinary 
areas – education, psychology and communication. Drawing on international examples throughout, 
the book challenges the underlying assumptions that drive the design and delivery of health promotion 
interventions. The authors argue that health communication is inherently political and pay close atten-
tion to issues of power, ethics and inequality throughout the text. This book will be valuable for those 
students at all levels who require a critical perspective, as well as practitioners in health communication 
and health promotion. With reference to detailed examples and annotated suggestions for further 
reading, the book is an accessible resource for analysing contemporary health communication.

Speaking of Health

We are what we eat. That old expression seems particularly poignant every time we have our blood 
drawn for a routine physical to check our cholesterol levels. And, it's not just what we eat that affects our 
health. Whole ranges of behaviors ultimately make a difference in how we feel and how we maintain 
our health. Lifestyle choices have enormous impact on our health and well being. But, how do we 
communicate the language of good health so that it is uniformly received-and accepted-by people from 
different cultures and backgrounds? Take, for example, the case of a 66 year old Latina. She has been 
told by her doctor that she should have a mammogram. But her sense of fatalism tells her that it is 
better not to know if anything is wrong. To know that something is wrong will cause her distress and 
this may well lead to even more health problems. Before she leaves her doctor's office she has decided 
not to have a mammogram-that is until her doctor points out that having a mammogram is a way to 
take care of herself so that she can continue to take care of her family. In this way, the decision to 
have a mammogram feels like a positive step. Public health communicators and health professionals 
face dilemmas like this every day. Speaking of Health looks at the challenges of delivering important 
messages to different audiences. Using case studies in the areas of diabetes, mammography, and 
mass communication campaigns, it examines the ways in which messages must be adapted to the 



unique informational needs of their audiences if they are to have any real impact. Speaking of Health 
looks at basic theories of communication and behavior change and focuses on where they apply and 
where they don't. By suggesting creative strategies and guidelines for speaking to diverse audiences 
now and in the future, the Institute of Medicine seeks to take health communication into the 21st century. 
In an age where we are inundated by multiple messages every day, this book will be a critical tool for 
all who are interested in communicating with diverse communities about health issues.

Public Health Communication

Introduction to public health communication / Claudia Parvanta -- Population health : a primer / Patrick 
L. Remington -- A public health communication planning framework / Claudia Parvanta -- How to 
communicate about data / David E. Nelson -- Understanding and reporting the science / David E. 
Nelson -- Communicating for policy and advocacy / Claudia Parvanta -- Health literacy and clear health 
communication / Erika M. Hedden -- Behavior change communication : theories, models and practice 
strategies / Claudia Parvanta -- Formative research / Claudia Parvanta -- Media vehicles, platforms 
and channels / Claudia Parvanta -- Implementating a communication intervention / Claudia Parvanta 
-- Evaluating a health communication program / May Grabbe Kennedy and Jonathan DeShazo -- 
Clinician-client communication / Richard N. Harner -- The role of communication in cancer prevention 
and care / Wen-ying Sylvia Chou, Danielle Blanch-Hartigan, Chan Le Thai -- Crisis and emergency 
risk communication : a primer / David W. Cragin and Claudia Parvanta -- Health communication in 
resource-poor countries / Carmen Cronin and Suruchi Sood

Essentials of Public Health Communication

The field of communications is increasingly recognized as a powerful tool in addressing the world's most 
imperative public health challenges. Effective communication in health campaigns fosters public debate 
and policy change, in addition to informing and empowering individuals and persuading them to adopt 
healthier lifestyles Featuring a full chapter on informatics, Essentials of Public Health Communication 
is devoted to the competencies in public health communication and informatics recommended by 
the Association of Schools of Public Health. This text introduces concepts and examples that will 
prepare students to enter a local health department, community organization, or government agency, 
and contribute to health communication research, patient counseling, materials design, program 
management, and media relations Essentials of Public Health Communication presumes no prior 
knowledge of the health communication or informatics fields, making it accessible to students from a 
broad range of disciplines. Concepts are presented in clear, jargon-free language, with terms defined 
throughout

Communication and Health in a Multi-ethnic Society

This book provides a rigorous and challenging review of recent research in the realms of communication 
and cultural diversity. Focusing on health communication interventions concerning service users who 
may lack fluency in English, it shows that meeting the needs of all health service users depends on 
both structures and processes of communication.

Strategic Urban Health Communication

Strategic Urban Health Communication Charles C. Okigbo, editor People are bombarded with mes-
sages continuously and sorting through them constantly. In this milieu, critical ideas about health 
promotion and illness prevention are forced to compete with distracting, conflicting, even contradictory 
information. To get vital messages through, communication must be effective, targeted, artful—in 
a word, strategic. Strategic Urban Health Communication provides a road map for understanding 
strategy, enhancing strategic planning skills, and implementing strategic communication campaigns. 
Deftly written chapters link the art and science of strategic planning to world health goals such as 
reducing health inequities and eradicating diseases. Flexibility is at the heart of these cases, which 
span developed and developing countries, uses of traditional and digital media, and chronic and 
acute health challenges. And the contributors ground their dispatches in the larger context of health 
promotion, giving readers useful examples of thinking globally while working locally. Included in the 
coverage: Urbanization, population, and health myths: addressing common misconceptions. Integrating 
HIV/family planning programs: opportunities for strategic communication. The role of sports in strategic 
health promotion in low-income areas. The Internet as a sex education tool: a case study from 
Thailand. Advertising and childhood obesity in China. Health communication strategies for sustainable 



development in a globalized world. Balancing depth of understanding of audiences and methods of 
reaching them, Strategic Urban Health Communication is a forward-looking resource geared toward 
professionals and researchers in urban health, global health, and health communication.

Communicating Health

Full of practical advice, this book bridges the gap between communication theory and the implemen-
tation of policy. Responding to recent developments in health communication and campaigns, it is 
essential reading for all students and health care professionals who wish to reflect upon and develop 
their practice.

The Routledge Handbook of Health Communication

The Routledge Handbook of Health Communication brings together the current body of scholarly 
work in health communication. With its expansive scope, it offers an introduction for those new to 
this area, summarizes work for those already learned in the area, and suggests avenues for future 
research on the relationships between communicative processes and health/health care delivery. This 
second edition of the Handbook has been organized to reflect the goals of health communication: 
understanding to make informed decisions and to promote formal and informal systems of care linked to 
health and well-being. It emphasizes work in such areas as barriers to disclosure in family conversations 
and medical interactions, access to popular media and advertising, and individual searches online for 
information and support to guide decisions and behaviors with health consequences. This edition also 
adds an overview of methods used in health communication and the unique challenges facing health 
communication researchers applying traditional methods to efforts to gain reliable and valid evidence 
about the role of communication for health. It introduces the promise of translational research being 
conducted by health communication researchers from multiple disciplines to form transdisciplinary 
theories and teams to increase the well-being of not only humans but the systems of care within 
their nations. Arguably the most comprehensive scholarly resource available for study in this area, the 
Routledge Handbook of Health Communication serves an invaluable role and reference for students, 
researchers, and scholars doing work in health communication.

Transparent Communication of Health Risks

Recent research in health decision making has shown that many patients, even those with a college ed-
ucation, have difficulties grasping a host of numerical concepts, including percentages and probabilities. 
Yet, basic numeracy and graph literacy are essential for understanding information relevant to making 
decisions about health, such as the incidence and prevalence of different diseases, risk reductions from 
medical screenings and treatments, and risk increases from side effects of treatments and unhealthy 
behaviors. Patients who have problems understanding such numerical concepts are often prone to 
errors in risk perception and medical choices. Importantly, informed medical decision making, heavily 
reinforced these days by the legal requirement for informed consent, depends critically on communi-
cation of quantitative medical information. Meeting the challenge of effectively communicating medical 
information to patients with different levels of numeracy and graph literacy has become more important 
than ever. Transparent Communication of Health Risks describes a series of cross-cultural studies 
investigating how people in countries with different medical and educational systems understand 
numerical and graphical information, what they know about existing medical treatments and screenings, 
which presentation formats help them better understand the relevant information, and how they use the 
data to make medical decisions. Focusing on the careful measurement of necessary knowledge and 
skills, the book also includes validated numeracy and graph literacy scales in English, Spanish, and 
German. Some of the topics covered in the book are: numeracy and graph literacy for health; measuring 
risk comprehension in educated samples; communicating information about medical treatment and 
screening; reducing the effect of framed messages about health; the effect of individual differences on 
shared decision making; and transparent health information in the media. Transparent Communication 
of Health Risks emphasizes the importance and value of working toward the development of tailored 
risk communication interventions and clarifies the tasks ahead for health psychologists, public health 
professionals, pharmaceutical and medical education companies, medical physicists, and nurses.

Health Communication and Mass Media

Health Communication and Mass Media is a much-needed resource for those with a professional 
or academic interest in the field of health communication. The chapters engage and expand upon 



significant theories informing efforts at mediated health communication and demonstrate the practical 
utility of these theories in on-going or completed projects. They consider how to balance the ethical 
and efficacy demands of mediated health communication efforts, and discuss both traditional media 
and communication systems and new web-based and mobile media. The book's treatment is broad, 
reflecting the topical and methodological diversity in the field. It offers an integrated approach to 
communication theory and application. Readers will be able to appreciate the ways that theory shapes 
health communication applications and how those applications inform the further construction of theory. 
They will find practical examples of mediated health communication that can serve as models for their 
own efforts. While the book serves as an introduction to mediated health communication for students, 
professionals, and practitioners with limited experience, researchers and advanced practitioners will 
also appreciate the exemplars and theoretical insights offered by the chapter authors. This book will be 
of interest to anyone involved in health communication programs or more generally with communication 
and allied studies, as well as to those in the health professions and their related fields.

Health Communication

Promotion of healthy behaviors and prevention of disease are inextricably linked to cultural under-
standings of health and well-being. Health communication scholarship and practice can substantially 
and strategically contribute to people living safer, healthier, and happier lives. This book represents a 
concrete step in that direction by establishing a strategic framework for guiding global and local health 
practices. Taking a multi-disciplinary approach, the volume includes state-of-the-art theories that can be 
applied to health communication interventions and practical guidelines about how to design, implement, 
and evaluate effective health communication interventions. Few books have synthesized such a broad 
range of theories and strategies of health communication that are applicable globally, and also provided 
clear advice about how to apply such strategies. This volume combines academic research and 
field experience, guided by past and future research agendas and on-the-ground implementation 
opportunities.

Health Communication

This volume is based upon a review of available literature and intervention experiences selected from 
modern and traditional societies. It is augmented by the lessons learned through the editors2 experience 
in teaching courses on health communication and foundation of health behavior in graduate public 
health programs at several leading universities in the United States and abroad over two decades. 
Examples and implications are also drawn from extensive involvement in diverse health and health 
communication projects, such as the on-going community-based public health project in South Central 
Los Angeles sponsored by UCLA and the Kellogg Foundation. This particular project is designed to 
develop health promotion communication interventions from a multicultural perspective and provides 
unmatched opportunities to focus on the dynamics of a multicultural community as they affect health 
communication interventions.

Working on Health Communication

Good communication is at the heart of strategies for effective health promotion and public health. At a 
time when lifestyle and preventable diseases are still on the rise, practitioners are in need of the skills 
to deliver effective health messages to the right audience, at the right time. Responding to this demand, 
Working on Health Communication provides a practical guide to the process of designing, implementing 
and evaluating campaigns. The book follows the campaign design process step-by-step. It covers every 
stage from selecting theoretical models and identifying the message and target audience, right through 
to running the campaign and evaluating its success. "Real-life examples" of actual campaigns are used 
throughout to show how theoretical ideas work in practice. Working on Health Communication is ideal 
for students and practitioners in public health, health promotion and other health-related areas who are 
working on health campaigns.

Health Communication

Health Communication: From Theory to Practice is a much needed resource for the fast-growing 
field of health communication. It combines a comprehensive introduction to current issues, theories, 
and special topics in health communication with a hands-on guide to program development and 
implementation. While the book is designed for students, professionals and organizations with no 



significant field experience, it also includes advanced topics for health communication practitioners, 
public health experts, researchers, and health care providers with an interest in this field.

The Handbook of Global Health Communication

International in scope, The Handbook of Global Health Communication offers a comprehensive and 
up-to-date analysis of the role of communication processes in global public health, development and 
social change Brings together 32 contributions from well-respected scholars and practitioners in the 
field, addressing a wide range of communication approaches in current global health programs Offers 
an integrated view that links communication to the strengthening of health services, the involvement of 
affected communities in shaping health policies and improving care, and the empowerment of citizens 
in making decisions about health Adopts a broad understanding of communication that goes beyond 
conventional divisions between informational and participatory approaches

Health Communication

Health Communication: Strategies and Skills for a New Era provides a practical process model for 
developing a health communication intervention. The book also explores exposure to media and how 
it shapes our conceptions of health and illness. Using a life stages and environments approach, the 
book touches on the patient role and how we 'hear' information from health care providers as well as 
guidance on how to be a thoughtful consumer of health information.

Encyclopedia of Health Communication

From the dynamics of interpersonal communication between health professionals and clients to global 
command-and-control during public health emergencies that cross international borders, the field of 
health communication bridges many disciplines and involves efforts from the micro to the macro. It 
involves navigating personal, cultural, and political complexities and an ability to distill complex technical 
science into quickly and easily understood terms for ready distribution by the mass media--or to an 
individual patient or to the parent of an ailing child. Despite an abundance of textbooks, specialized 
monographs, and academic handbooks, this is the first encyclopedic reference work in this area, 
covering the breadth of theory and research on health communication, as well as their practical 
application. Features: Nearly 600 original articles are organized A-to-Z within a three-volume set to 
provide comprehensive coverage of this exciting field, including such topics as theories and research 
traditions; evaluation and assessment; cultural complexities; high risk and special populations; message 
design and campaigns; provider/patient interaction issues; media issues; and more. All articles were 
specifically commissioned for this work, signed and authored by key figures in the field, and conclude 
with cross reference links and suggestions for further reading. Appendices include a Resource Guide 
with annotated lists of classic books and articles, journals, associations, and web sites; a Glossary of 
specialized terms; and a Chronology offering an overview and history of the field. A thematic Reader’s 
Guide groups related articles by broad topic areas as one handy search feature on the e-Reference 
platform, which also includes a comprehensive index of search terms. This A-to-Z three-volume 
reference is available in both print and online formats and is a must-have for libraries and researchers 
who seek comprehensive coverage of the theory, research, and applications of health communication.

Rethinking Culture in Health Communication

Rethinking Culture in Health Communication An interdisciplinary overview of health communication 
using a cultural lens—uniquely focused on social interactions in health contexts Patients, health 
professionals, and policymakers embody cultural constructs that impact healthcare processes. Re-
thinking Culture in Health Communication explores the ways in which culture influences healthcare, 
introducing new approaches to understanding social relationships and health policies as a dynamic 
process involving cultural values, expectations, motivations, and behavioral patterns. This innovative 
textbook integrates theories and practices in health communication, public health, and medicine to 
help students relate fundamental concepts to their personal experiences and develop an awareness 
of how all individuals and groups are shaped by culture. The authors present a foundational framework 
explaining how cultures can be understood from four perspectives—Magic Consciousness, Mythic 
Connection, Perspectival Thinking, and Integral Fusion—to examine existing theories, social norms, 
and clinical practices in health-related contexts. Detailed yet accessible chapters discuss culture and 
health behaviors, interpersonal communication, minority health and healthcare delivery, cultural con-
sciousness, social interactions, sociopolitical structure, and more. The text features examples of how 



culture can create challenges in access, process, and outcomes of healthcare services and includes 
scenarios in which individuals and institutions hold different or incompatible ethical views. The text also 
illustrates how cultural perspectives can shape the theoretical concepts emerged in caregiver-patient 
communication, provider-patient interactions, social policies, public health interventions, and other 
real-life settings. Written by two leading health communication scholars, this textbook: Highlights the 
sociocultural, interprofessional, clinical, and ethical aspects of health communication Explores the 
intersections of social relationships, cultural tendencies, and health theories and behaviors Examines 
the various forms, functions, and meanings of health, illness, and healthcare in a range of cultural 
contexts Discusses how cultural elements in social interactions are essential to successful health 
interventions Includes foundational overviews of health communication and of culture in health-related 
fields Discusses culture in health administration, moral values in social policies, and ethics in medical 
development Incorporates various aspects and impacts of the COVID-19 pandemic as a cultural 
phenomenon through the lens of health communication Rethinking Culture in Health Communication 
is an ideal textbook for courses in health communication, particularly those focused on interpersonal 
communication, as well as in cross-cultural communication, cultural phenomenology, medical sociolo-
gy, social work, public health, and other health-related fields.

Transparent Communication of Health Risks

Recent research in health decision making has shown that many patients, even those with a college ed-
ucation, have difficulties grasping a host of numerical concepts, including percentages and probabilities. 
Yet, basic numeracy and graph literacy are essential for understanding information relevant to making 
decisions about health, such as the incidence and prevalence of different diseases, risk reductions from 
medical screenings and treatments, and risk increases from side effects of treatments and unhealthy 
behaviors. Patients who have problems understanding such numerical concepts are often prone to 
errors in risk perception and medical choices. Importantly, informed medical decision making, heavily 
reinforced these days by the legal requirement for informed consent, depends critically on communi-
cation of quantitative medical information. Meeting the challenge of effectively communicating medical 
information to patients with different levels of numeracy and graph literacy has become more important 
than ever. Transparent Communication of Health Risks describes a series of cross-cultural studies 
investigating how people in countries with different medical and educational systems understand 
numerical and graphical information, what they know about existing medical treatments and screenings, 
which presentation formats help them better understand the relevant information, and how they use the 
data to make medical decisions. Focusing on the careful measurement of necessary knowledge and 
skills, the book also includes validated numeracy and graph literacy scales in English, Spanish, and 
German. Some of the topics covered in the book are: numeracy and graph literacy for health; measuring 
risk comprehension in educated samples; communicating information about medical treatment and 
screening; reducing the effect of framed messages about health; the effect of individual differences on 
shared decision making; and transparent health information in the media. Transparent Communication 
of Health Risks emphasizes the importance and value of working toward the development of tailored 
risk communication interventions and clarifies the tasks ahead for health psychologists, public health 
professionals, pharmaceutical and medical education companies, medical physicists, and nurses.

Communicating to Advance the Public's Health

The Institute of Medicine's Roundtable on Population Health Improvement brings together individuals 
and organizations that represent different sectors in a dialogue about what is needed to improve 
population health. On September 22, 2014, the roundtable held a workshop to discuss some of the 
science of health communication, audiences, and messaging, and to explore what it will take to 
generate widespread awareness, acceptance, and action to improve health, including through the 
entertainment media, the news media, and social media. This report summarizes the presentations 
and discussion of the workshop.

eHealth Applications

eHealth Applications: Promising Strategies for Behavior Change provides an overview of technological 
applications in contemporary health communication research, exploring the history and current uses 
of eHealth applications in disease prevention and management. This volume focuses on the use of 
these technology-based interventions for public health promotion and explores the rapid growth of 
an innovative interdisciplinary field. The chapters in this work discuss key eHealth applications by 



presenting research examining a variety of technology-based applications. Authors Seth M. Noar and 
Nancy Grant Harrington summarize the latest in eHealth research, including a range of computer, 
Internet, and mobile applications, and offer observations and reflections on this growing area, such 
as dissemination of programs and future directions for the study of interactive health communication 
and eHealth. Providing a timely and comprehensive review of current tools for health communication, 
eHealth Applications is a must-read for scholars, students, and researchers in health communication, 
public health, and health education.

Public Health Communication

Designed for master’s level study, Public Health Communication: Critical Tools and Strategies will pre-
pare new graduates for any entry level position in public health policy/advocacy, health communication, 
health promotion, social marketing, or community health education. Filled with practical examples, 
the book is also a valuable resource for those preparing for the CPH or CHES exams. Students will 
learn core concepts for planning a communication framework as well key strategies for educating the 
public about health issues including understanding and reporting science, communicating for policy 
and advocacy, and health literacy and numeracy. The book thoroughly explores classic theories of 
persuasion in communication such as Extended Parallel Process Model, Inoculation, Sensation Value, 
and Cognitive Value. The most current forms of digital/multimedia/interactive channels of communica-
tion are examined.

Health Communication

This thoroughly revised second edition covers the major areas of research, theory, and practical 
application in health communication. This textbook takes an in-depth approach to health communication 
by analyzing and critically evaluating research conducted across multiple paradigmatic perspectives 
and focusing on translational application of research findings. Using the story of the Montgomery 
family, a biracial, multigenerational family, and their health experiences as a case study, chapters 
explore topics including patient–provider communication, health communication in the media, ethical 
issues, and public health crises. New chapters cover the potential for communication to address 
discrimination in healthcare settings, health information seeking, social support and caregiving, and the 
relationship between health and environmental communication. Chapters offer pedagogical features 
that will prove useful to students and instructors of health communication, such as summary boxes, 
theory tables, suggestions for in-class activities, discussion questions, and lists of additional resources. 
Developed for use in advanced undergraduate and master’s level health communication and public 
health courses, this text represents the breadth and depth of health communication theory and research 
as it exists today. Online resources for instructors including additional theory tables, PowerPoint slides, 
test questions and assignments, sample syllabi, and lists of additional resources are available at 
https://www.routledge.com/9781032100470.

Vaccine Communication in a Pandemic

This book addresses the global need for effective, ethical and evidence-based health communication, 
against the backdrop of the COVID-19 pandemic. It highlights how health communication can facilitate 
effective responses to disease threats, build vaccine literacy and strengthen the public's trust in 
governments and health institutions. The volume offers a variety of communication perspectives from 
leading international experts, with particular attention to the interrelated subjects of vaccine literacy and 
trust. Chapters present conceptual frameworks, research evidence, and novel ideas about ways to build 
trust, craft and target communication interventions, leverage digital technologies, integrate public health 
and health systems, apply health diplomacy, engage multiple sectors, and foster a vaccine-protected 
world. Vaccine Communication in a Pandemic will be an invaluable resource for scholars, researchers 
and practitioners of communication studies, public health and health literacy, health and public policy, 
media advocacy, media studies and mass communication. This book was originally published as a 
special issue of the Journal of Health Communication: International Perspectives.

Health Communication in the New Media Landscape

"This is a timely discussion of using new information technologies and media for communicating diverse 
health information to diverse audiences. This book is useful, readable, current, well organized, and 
seems to be a unique contribution." --Doody's "In this volume there are examples of how advances in 
technology not only empower individuals in their interactions with a health system but also enable health 



professionals to better tailor their work and time for the benefit of patients and clients." -Paul R. Gully, 
MB, ChB, FRCPC, FFPH,World Health Organization, Geneva Switzerland (From the Foreword) To 
date, little guidance exists for health care professionals who want and need new ways to communicate 
health information with each other, their patients, and the general public. To address this need, 
Health Communication in the New Media Landscape presents innovative, media-based methods of 
communication to graduate students, educators, health care professionals, public health officials, and 
communication experts. Health Communication in the New Media Landscape demonstrates the extent 
to which modern, digital technology can serve as the most practical and efficient form of distributing 
health-related information. The authors are confident that, if implemented wisely, technology can and 
will transform the face of health communication as we know it. This unique book addresses the following: 
The role technology can and will play in health communication How new media can be used to 
improve health literacy How patients can learn about health-related issues and health care New ways 
practitioners will be able to communicate with their patients How persons with chronic diseases learn 
about resources, support systems, and rehabilitation The impact of the new media landscape on health 
care providers, insurance companies, and health care policies

Health Communication Models and Practices in Interpersonal and Media Contexts: Emerging Re-
search and Opportunities

Successful communication can help to prevent health problems, promote healthy behaviors and 
lifestyles, and overcome health challenges. However, various issues have created obstacles for the 
promotion of health communication, including low health literacy, the reluctance of patients to admit 
their lack of understanding, the overestimation by health professionals of a patient’s level of under-
standing, and insufficient health literacy tools, to name a few. It is thus essential to convey the latest 
communication models and practices being used to increase health literacy and provide adequate 
health information to society. Health Communication Models and Practices in Interpersonal and Media 
Contexts: Emerging Research and Opportunities explores and analyzes the fundamentals, models, 
and dimensions of health communication and offers practical solutions for better communications with 
direct outcomes in the optimization of citizens’ health literacy. The book also discusses and proposes 
more effective health communication models and practices as a tool for the construction of more 
solid and evident health outcomes. Covering topics such as cancer prevention, health professionals’ 
communication, and models of health communication, this text is essential for health professionals, 
communication professionals, professors, teachers, researchers, academicians, and students.

The Knowledgeable Patient

Learn how to place communication and participation at the heart of evidence-based healthcare 
The Knowledgeable Patient: Communication and Participation in Health sits at the forefront of the 
challenging, changing 21st century landscape. The 'knowledgeable patient' as an individual can take 
many forms: patient, family carer, consumer advocate, or member of the public interested in health 
issues. In each of these roles, knowledgeable patients interact with health professionals by asking 
questions about the evidence for treatment, seeking support, exchanging views, and contributing 
experiences and new ideas on how to improve the health system. Drawing from several research 
paradigms, The Knowledgeable Patient is an essential guide to a new era of complex healthcare. 
Integrating consumer stories and evidence from systematic reviews, it examines key communication 
and participation issues in a range of contexts, including: surgery safe medicine use chronic disease 
self management the complexity of multimorbidity notification of rare disease risk. The Knowledgeable 
Patient is international in scope with researched examples spanning living in the community, health 
service treatment, governance, and policy making. It provides health professionals with new ideas, con-
cepts, evidence, and practical tools to understand the central role of communication and participation to 
a well-functioning health system. It is an ideal reference for undergraduate and postgraduate students 
studying the health sciences. Watch a video about The Knowledgeable Patient: Communication and 
Participation in Health from the author, Sophie Hill: bit.ly/xNYCqG

Communicating Risk in Public Health Emergencies

"During public health emergencies, people need to know what health risks they face, and what 
actions they can take to protect their health and lives. Accurate information provided early, often, 
and in languages and channels that people understand, trust and use, enables individuals to make 



choices and take actions to protect themselves, their families and communities from threatening health 
hazards." -- Publisher's description.

Marketing Public Health

"Given the current changes in the social, political, and economic environments in which health care 
is delivered, public health practitioners at all levels of government and in the private sector must run 
effective campaigns to change individual behavior, improve social and economic conditions, advance 
social policies, and compete successfully for public attention and resources. Marketing Public Health: 
Strategies to Promote Social Change, Third Edition is designed to help students and practitioners of 
public health understand basic marketing principles and strategically apply these principles in planning, 
implementing, and evaluating public health initiatives." --Publisher's website.

Writing Health Communication

Leaflets, information sheets and written materials designed to influence people2s health-related be-
haviours often fail to achieve their aims. To improve such written materials we need to understand: 
(i) how people read and process information, (ii) how to design persuasive messages, (iii) how to 
make written text easy to use and (iv) how to change behaviour. Writing for Health Communication: An 
Evidence-Based Guide for Professionals is a practical guide to producing effective written materials. 
The book presents easy-to-understand, evidence-based guidance on providing information, presenting 
persuasive messages and promoting behaviour change. Topics include: - Message framing, - Use of 
fear appeals, - Tailoring messages, - Using graphics, - Behaviour change Each chapter is illustrated with 
examples - including both good and bad practice and covering a range of health topics. For students 
and professionals in healthcare, health psychology, health education and promotion, and public health, 
Writing for Health Communication: An Evidence-Based Guide for Professionals is an invaluable guide 
to best practice.

Global Health Communication for Immigrants and Refugees

This book analyzes important international cases of immigrant and refugee health from diverse com-
munication perspectives, providing theoretical frames and effective recommendations for designing 
future health communication campaigns and interventions for global health promotion. Internationally 
renowned scholars elucidate the reality of health communication situations that immigrants and 
refugees experience in host countries around the globe and examine how national and global health 
risk situations, including the COVID-19 pandemic, affect immigrant and refugee health during difficult 
health circumstances. Offering effective health communication strategies for promoting immigrant and 
refugee health, the book also provides lessons learned from past and present health communication 
campaigns, responses of diverse communities, and governmental policies. This book with many case 
studies from major host countries on different continents, this book will be of interest to anyone 
researching or studying in the areas of health communication, public health, international relations, 
public administration, nursing, and social work.

Selected Issues in Global Health Communications

This book was written to give scholars an opportunity to examine selected issues in health commu-
nication. There are many challenges in health communication, such as the shortage of evaluations 
on social marketing interventions, the need for a framework to easily apply social marketing practices 
to campaigns, and the difficulty of applying theory to improve communication. To address these chal-
lenges, the four chapters, including an introductory chapter, introduce several health communication 
topics, including social marketing, the application of theory, and message design to promote social 
communication. Readers can expect concise topic overviews with clear steps and examples of how to 
apply the methods discussed in each chapter.
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