
Fifties television history, 1950s TV industry, television critics 1950s, golden age television, early broadcast media

Fifties Television The Industry And Its Critics
#Fifties television history #1950s TV industry #television critics 1950s #golden age television #early broadcast 
media 

Delve into the Fifties television history, examining the burgeoning 1950s TV industry and its pivotal role 
in shaping American culture. This golden age television era, marked by the rapid expansion of early 
broadcast media, also faced intense scrutiny from television critics 1950s who debated its quality, social 
impact, and long-term influence.

Our goal is to support lifelong learning and continuous innovation through open research.

We appreciate your visit to our website.
The document 1950s Tv Critics Analysis is available for download right away.
There are no fees, as we want to share it freely.

Authenticity is our top priority.
Every document is reviewed to ensure it is original.
This guarantees that you receive trusted resources.

We hope this document supports your work or study.
We look forward to welcoming you back again.
Thank you for using our service.

This document remains one of the most requested materials in digital libraries online.
By reaching us, you have gained a rare advantage.
The full version of 1950s Tv Critics Analysis is available here, free of charge.

Fifties Television

Just a few years in the mid-1950s separated the "golden age" of television's live anthology drama 
from Newton Minow's famous "vast wasteland" pronouncement. Fifties Television shows how the 
significant programming changes of the period cannot be attributed simply to shifting public tastes or the 
exhaustion of particular program genres, but underscore fundamental changes in the way prime-time 
entertainment programs were produced, sponsored, and scheduled. These changes helped shape 
television as we know it today. William Boddy provides a wide-ranging and rigorous analysis of the 
fledgling American television industry during the period of its greatest economic growth, programming 
changes, and critical controversy. He carefully traces the development of the medium from the 
experimental era of the 1920s and 1930s through the regulatory battles of the 1940s and the network 
programming wars of the 1950s.

The American Television Critic

Aren't we all TV critics? It's a question that overlooks the importance of professional critics whose 
print and online columns reach large audiences. Their work helps viewers engage with programming 
and helps shape the conversations that arise. This book covers more than five decades of American 
criticism, from the early days to the present. Whether by praising or condemning programming trends, 
evaluating production and ratings, analyzing storylines or weighing in on policy decisions, a television 
critic's work is more than a consumer guide--it is part of a rich history that offers an insightful view of 
American culture.

Mel Brooks in the Cultural Industries

Which strategies has Mel Brooks used to survive, adapt and thrive in the cultural industries? How has he 
gained his reputation as a multimedia survivor? Alex Symons takes a unique, artist-focused approach 
in order to systematically identify the range of Brooks's adaptation strategies across the Hollywood 
film, Broadway theatre and American television industries.By combining a cultural industries approach 
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together with that of adaptation studies, this book also identifies an important new industrial practice 
employed by Brooks - defined here as 'prolonged adaptation'. More significantly, Symons also employs 
this method to explain the so far neglected way that Brooks's adaptations have contributed towards 
changing production trends, changes in critical attitudes, and towards the ongoing integration of the 
cultural industries today. An essential read for film students and scholars researching adaptation, this 
refreshing new approach will also be valued by everyone studying the cultural industries.

Bonfire of the Humanities

This volume focuses on the relationship between the rise of the multi-media environment-television and 
electronic media-and the decline of the humanities in academia, the changing role of print literacy, and 
the disintegration of historical consciousness. David Marc is as mad as hell about some things, and he's 
not going to take it any longer. He finds that most university humanities programs remain top-heavy with 
embittered careerists who would rather deny the evidence than admit that, with the rise and popular 
acceptance of mass media, their most cherished interests, their techniques, and skills have become 
archaic. New students are treated as if they read and write as often, and for the same purposes, as 
their counterparts before the rise of the television camera, telephone, and communications satellite. 
Professors get paid. Students receive diplomas. And yet, humanities courses are the joke of the 
campus. In analyzing the decline of the humanities on college campuses, Marc covers a wide range of 
issues, including political correctness, the growing tolerance of academic cheating, and institutionalized 
grade inflation.

Encyclopedia of Television

The Encyclopedia of Television, second edtion is the first major reference work to provide description, 
history, analysis, and information on more than 1100 subjects related to television in its international 
context. For a full list of entries, contributors, and more, visit the Encyclo pedia of Television, 2nd edition 
website.

Indie TV

This edited collection is the first book to offer a wide-ranging examination of the interface between 
American independent film and a converged television landscape that consists of terrestrial broad-
casters, cable networks and streaming providers, in which independent film and television intersect 
in complex, multifaceted and creative ways. The book covers the long history of continuities and 
connections between the two sectors, as seen in the activities of PBS, HBO or Sundance. It considers 
the movement of filmmakers between indie film and TV such as Steven Soderbergh, Rian Johnson, the 
Duplass brothers, Joe Swanberg, Lynn Shelton and Gregg Araki; details the confluence of aesthetic 
and thematic elements seen in shows such as Girls, Breaking Bad, Master of None, or Glow; points 
to a shared interest in regional sensibilities evident in shows like One Mississippi or Fargo; and makes 
the case for documentaries and web series as significant entities in this domain. Collectively, the book 
builds a compelling picture of indie TV as a significant feature of US screen entertainment in the 21st 
Century. This interdisciplinary landmark volume will be a go-to reference for students and scholars of 
Television Studies, Film Studies and Media Studies.

Television Studies

Television Studies provides an overview of the origins, central ideas, and intellectual traditions of 
this exciting field. What have been the primary areas of inquiry in television studies? Why and 
how did these areas develop? How have scholars studied them? How are they developing? What 
have been the discipline’s key works? This book answers these questions by tracing the history of 
television studies right up to the digital present, surveying emerging scholarship, and addressing new 
questions about the field’s relationship with the digital. The second edition includes an examination 
of how internet-distributed services such as Netflix have adjusted the stories, industrial practices, and 
audience experience of television. For all those wondering how to study television, or even why to study 
television, this new edition of Television Studies will provide a clear and engaging overview of key topics. 
The book works as a stand-alone introduction and, by placing key works in a broader context, can also 
provide an excellent basis for an entire course.

A Companion to Popular Culture



A Companion to Popular Culture is a landmark survey of contemporary research in popular culture 
studies that offers a comprehensive and engaging introduction to the field. Includes over two dozen 
essays covering the spectrum of popular culture studies from food to folklore and from TV to technology 
Features contributions from established and up-and-coming scholars from a range of disciplines Offers 
a detailed history of the study of popular culture Balances new perspectives on the politics of culture 
with in-depth analysis of topics at the forefront of popular culture studies

Sesame Street and the Reform of Children's Television

Robert Morrow explores the origins and inner workings of the Children's Television Workshop, how the 
Workshop designed and scripted Sesame Street and how the show became both a model for network 
television as well as a thorn in its side.

A Companion to the History of American Broadcasting

Presented in a single volume, this engaging review reflects on the scholarship and the historical 
development of American broadcasting A Companion to the History of American Broadcasting com-
prehensively evaluates the vibrant history of American radio and television and reveals broadcasting’s 
influence on American history in the twentieth and twenty-first centuries. With contributions from leading 
scholars on the topic, this wide-ranging anthology explores the impact of broadcasting on American 
culture, politics, and society from an historical perspective as well as the effect on our economic and 
social structures. The text’s original and accessibly-written essays offer explorations on a wealth of 
topics including the production of broadcast media, the evolution of various television and radio genres, 
the development of the broadcast ratings system, the rise of Spanish language broadcasting in the 
United States, broadcast activism, African Americans and broadcasting, 1950’s television, and much 
more. This essential resource: Presents a scholarly overview of the history of radio and television 
broadcasting and its influence on contemporary American history Contains original essays from leading 
academics in the field Examines the role of radio in the television era Discusses the evolution of 
regulations in radio and television Offers insight into the cultural influence of radio and television 
Analyzes canonical texts that helped shape the field Written for students and scholars of media studies 
and twentieth-century history, A Companion to the History of American Broadcasting is an essential and 
field-defining guide to the history and historiography of American broadcasting and its many cultural, 
societal, and political impacts.

Quizzing America

The 1950s television game show was a cultural touchstone, reflecting the zeitgeist of a flourishing 
modern nation. The author explores the iconography of the mid-20th century U.S. in the context of 
TV watching, game playing and prize winning. The scandals that marred the genre's reputation are 
revisited, highlighting American's propensity for both gullibility and winking cynicism.

Broadcasting in the UK and US in the 1950s

In an age of digital communications, where radio, satellite, television and computing have come 
together to allow instant access to information and entertainment from around the globe, it is sometimes 
easy to overstate the break with the recent past that these developments imply. However, from a 
historical perspective, it is important to recognise that the national dimensions of communications, in-
cluding broadcasting, have always been framed within different sets of international political, economic, 
cultural, and technological relationships. Television, so easily seen as the last technology to succumb to 
the effects of internationalisation subsequent to the technical and political changes of the late twentieth 
century, was in fact, from the outset, embedded in international interactions. In recent years, a focus 
has been placed on the longstanding sets of transnational relationships in place in the years after 
World War II, when television established itself as the dominant form of mass communication in Europe 
and America. Recent research has adopted a comparative approach to television history, which has 
examined the interactions within Europe and between Europe and America from the 1950s onwards. 
In addition, there has been increasing interest in the idea of television in the Anglophone world, looking 
at transatlantic interactions from the early phases of the development of the technology, through the 
growing market for formats in the 1950s and outwards, to connections with Australia and Hong Kong 
in these years. The essays in this collection contribute to this area by bringing together, in one volume, 
work which focuses on both national developments in UK and US broadcasting in the 1950s, to allow 
for reflection on how those systems were developing and being understood within those societies, and 



raise issues about the ways in which the two systems interacted and can be usefully compared. Some 
contributions deliberately focus on international issues, while others embed the international dimension 
within them, and still others offer a critical commentary on developments during the 1950s. The book will 
appeal primarily to students and researchers in media and communication studies, television studies, 
radio studies, and history, but will also be of interest to all who have an interest in developments in 
communication in the post-war period.

Hollywood TV

The 1950s was one of the most turbulent periods in the history of motion pictures and television. 
During the decade, as Hollywood's most powerful studios and independent producers shifted into TV 
production, TV replaced film as America's principal postwar culture industry. This pioneering study 
offers the first thorough exploration of the movie industry's shaping role in the development of television 
and its narrative forms. Drawing on the archives of Warner Bros. and David O. Selznick Productions 
and on interviews with participants in both industries, Christopher Anderson demonstrates how the 
episodic telefilm series, a clear descendant of the feature film, became and has remained the dominant 
narrative form in prime-time TV. This research suggests that the postwar motion picture industry was 
less an empire on the verge of ruin—as common wisdom has it—than one struggling under unsettling 
conditions to redefine its frontiers. Beyond the obvious contribution to film and television studies, these 
findings add an important chapter to the study of American popular culture of the postwar period.

Broadcasting Hollywood

Broadcasting Hollywood: The Struggle Over Feature Films on Early Television uses extensive archival 
research into the files of studios, networks, advertising agencies, unions and guilds, theatre associ-
ations, the FCC, and key legal cases to analyze the tensions and synergies between the film and 
television industries in the early years of television. This analysis of the case study of the struggle over 
Hollywood’s feature films appearing on television in the 1940s and 1950s illustrates that the notion of 
an industry misunderstands the complex array of stakeholders who work in and profit from a media 
sector, and models a variegated examination of the history of media industries. Ultimately, it draws a 
parallel to the contemporary period and the introduction of digital media to highlight the fact that history 
repeats itself and can therefore play a key role in helping media industry scholars and practitioners to 
understand and navigate contemporary industrial phenomena.

Television after TV

In the last ten years, television has reinvented itself in numerous ways. The demise of the U.S. 
three-network system, the rise of multi-channel cable and global satellite delivery, changes in regulation 
policies and ownership rules, technological innovations in screen design, and the development of 
digital systems like TiVo have combined to transform the practice we call watching tv. If tv refers to the 
technologies, program forms, government policies, and practices of looking associated with the medium 
in its classic public service and three-network age, it appears that we are now entering a new phase of 
television. Exploring these changes, the essays in this collection consider the future of television in the 
United States and Europe and the scholarship and activism focused on it. With historical, critical, and 
speculative essays by some of the leading television and media scholars, Television after TV examines 
both commercial and public service traditions and evaluates their dual (and some say merging) fates 
in our global, digital culture of convergence. The essays explore a broad range of topics, including 
contemporary programming and advertising strategies, the use of television and the Internet among 
diasporic and minority populations, the innovations of new technologies like TiVo, the rise of program 
forms from reality tv to lifestyle programs, television’s changing role in public places and at home, 
the Internet’s use as a means of social activism, and television’s role in education and the arts. In 
dialogue with previous media theorists and historians, the contributors collectively rethink the goals of 
media scholarship, pointing toward new ways of accounting for television’s past, present, and future. 
Contributors. William Boddy, Charlotte Brunsdon, John T. Caldwell, Michael Curtin, Julie D’Acci, Anna 
Everett, Jostein Gripsrud, John Hartley, Anna McCarthy, David Morley, Jan Olsson, Priscilla Peña 
Ovalle, Lisa Parks, Jeffrey Sconce, Lynn Spigel, William Uricchio

Outlaw Heroes as Liminal Figures of Film and Television

Unlike such romanticized renegades as Robin Hood and Jesse James, there is another kind of outlaw 
hero, one who lives between the law and his own personal code. In times of crisis, when the law proves 



inadequate, the liminal outlaw negotiates between the social imperatives of the community and his 
innate sense of right and wrong. While society requires his services, he necessarily remains apart from 
it in self-preservation. The modern outlaw hero of film and television is rooted in the knight errant, whose 
violent exploits are tempered by his solitude and devotion to a higher ideal. In Hollywood classics such 
as Casablanca (1942) and Shane (1953), and in early series like The Lone Ranger (1949–1957) and 
Have Gun—Will Travel (1957–1963), the outlaw hero reconciles for audiences the conflicting impulses 
of individual freedom versus serving a larger cause. Urban westerns like the Dirty Harry and Death Wish 
franchises, as well as iconic action figures like Rambo and Batman, testify to his enduring popularity. 
This book examines the liminal hero’s origins in medieval romance, his survival in the mythology of the 
Hollywood western and his incarnations in the urban western and modern action film.

The Television Will Be Revolutionized, Second Edition

Go behind the TV screen to explore what is changing, why it is changing, and why the changes 
matters Many proclaimed the “end of television” in the early years of the twenty-first century, as 
capabilities and features of the boxes that occupied a central space in American living rooms for 
the preceding fifty years were radically remade. In this revised, second edition of her definitive book, 
Amanda D. Lotz proves that rumors of the death of television were greatly exaggerated and explores 
how new distribution and viewing technologies have resurrected the medium. Shifts in the basic 
practices of making and distributing television have not been hastening its demise, but are redefining 
what we can do with television, what we expect from it, how we use it—in short, revolutionizing 
it. Television, as both a technology and a tool for cultural storytelling, remains as important today 
as ever, but it has changed in fundamental ways. The Television Will Be Revolutionized provides a 
sophisticated history of the present, examining television in what Lotz terms the “post-network” era 
while providing frameworks for understanding the continued change in the medium. The second edition 
addresses adjustments throughout the industry wrought by broadband delivered television such as 
Netflix, YouTube, and cross-platform initiatives like TV Everywhere, as well as how technologies such 
as tablets and smartphones have changed how and where we view. Lotz begins to deconstruct the 
future of different kinds of television—exploring how “prized content,” live television sports and contests, 
and linear viewing may all be “television,” but very different types of television for both viewers and 
producers. Through interviews with those working in the industry, surveys of trade publications, and 
consideration of an extensive array of popular shows, Lotz takes us behind the screen to explore what 
is changing, why it is changing, and why the changes matter.

FCC Record

Legitimating Television: Media Convergence and Cultural Status explores how and why television 
is gaining a new level of cultural respectability in the 21st century. Once looked down upon as a 
"plug-in drug" offering little redeeming social or artistic value, television is now said to be in a creative 
renaissance, with critics hailing the rise of Quality series such as Mad Men and 30 Rock. Likewise, DVDs 
and DVRs, web video, HDTV, and mobile devices have shifted the longstanding conception of television 
as a household appliance toward a new understanding of TV as a sophisticated, high-tech gadget. 
Newman and Levine argue that television’s growing prestige emerges alongside the convergence of 
media at technological, industrial, and experiential levels. Television is permitted to rise in respectability 
once it is connected to more highly valued media and audiences. Legitimation works by denigrating 
"ordinary" television associated with the past, distancing the television of the present from the feminized 
and mass audiences assumed to be inherent to the "old" TV. It is no coincidence that the most 
validated programming and technologies of the convergence era are associated with a more privileged 
viewership. The legitimation of television articulates the medium with the masculine over the feminine, 
the elite over the mass, reinforcing cultural hierarchies that have long perpetuated inequalities of gender 
and class. Legitimating Television urges readers to move beyond the question of taste—whether TV 
is "good" or "bad"—and to focus instead on the cultural, political, and economic issues at stake in 
television’s transformation in the digital age.

Legitimating Television

Media Industries: History, Theory and Method is among the first texts to explore the evolving field of 
media industry studies and offer an innovative blueprint for future study and analysis. capitalizes on 
the current social and cultural environment of unprecedented technical change, convergence, and 
globalization across a range of textual, institutional and theoretical perspectives brings together newly 



commissioned essays by leading scholars in film, media, communications and cultural studies includes 
case studies of film, television and digital media to vividly illustrate the dynamic transformations taking 
place across national, regional and international contexts

Media Industries

The audience’s first exposure to a new movie is often in the form of a “coming attraction” trailer, 
and short previews are also a vanguard for emerging technology and visual techniques. This book 
demonstrates how the trailer has educated audiences in new film technologies such as synchronized 
sound, widescreen and 3-D, tracing the trailer’s status as a trailblazer on to new media screens and 
outlets such as television, the Internet, and the iPod. The impact and use of new technologies and the 
evolution of trailers beyond the big screen is followed into the digital era.

Coming Soon

First published in 2002. Routledge is an imprint of Taylor & Francis, an informa company.

Censorship

American popular culture changed dramatically during the Vietnam era—from Leave it To Beaver to All 
in the Family and from Bobby Darin to Bob Dylan. In Crossroads, historian Mitchell K. Hall explores 
the popular culture that shaped the baby boomers and the transformation that generation wrought in 
movies, television, sports, and music. As he traces the evolution of American culture, Hall looks at the 
ways in which these cultural elements not only underwent radical structural changes but also reflected 
the upheaval and unrest in Vietnam era America.

Crossroads

Television Brandcasting examines U. S. television’s utility as a medium for branded storytelling. It 
investigates the current and historical role that television content, promotion, and hybrids of the two 
have played in disseminating brand messaging and influencing consumer decision-making. Juxta-
posing the current period of transition with that of the 1950s-1960s, Jennifer Gillan outlines how in 
each era new technologies unsettled entrenched business models, an emergent viewing platform 
threatened to undermine an established one, and content providers worried over the behavior of 
once-dependable audiences. The anxieties led to storytelling, promotion, and advertising experiments, 
including the Disneyland series, embedded rock music videos in Ozzie & Harriet, credit sequence 
brand integration, Modern Family’s parent company promotion episodes, second screen initiatives, and 
social TV experiments. Offering contemporary and classic examples from the American Broadcasting 
Company, Disney Channel, ABC Family, and Showtime, alongside series such as Bewitched, Leave 
it to Beaver, Laverne & Shirley, and Pretty Little Liars, individual chapters focus on brandcasting at 
the level of the television series, network schedule, "Blu-ray/DVD/Digital" combo pack, the promotional 
short, the cause marketing campaign, and across social media. In this follow-up to her successful 
previous book, Television and New Media: Must-Click TV, Gillan provides vital insights into television’s 
role in the expansion of a brand-centric U.S. culture.

Television Brandcasting

This book shows how the unique characteristics of traditionally differentiated media continue to 
determine narrative despite the recent digital convergence of media technologies. The author argues 
that media are now each largely defined by distinctive industrial practices that continue to preserve 
their identities and condition narrative production. Furthermore, the book demonstrates how a given 
medium’s variability in institutional and technological contexts influences diverse approaches to story-
telling. By connecting US film, television, comic book and video game industries to their popular fictional 
characters and universes; including Star Wars, Batman, Game of Thrones and Grand Theft Auto; the 
book identifies how differences in industrial practice between media inform narrative production. This 
book is a must read for students and scholars interested in transmedia storytelling.

Storytelling Industries

Presenting case studies of well-known shows including Will and Grace, Birds of a Feather, Sex and the 
City and Absolutely Fabulous, as well as 'reality' television, this book examines the transformations 
that have occurred in consumer society since its appearance and the ways in which these have 



been constructed and represented in popular media imagery. With analyses of the ways in which 
consumerism has played out in society, Consumerism on TV highlights specific aspects of the changing 
nature of consumerism by way of considerations of gender, sexuality and class, as well as less definable 
changes such as those to do with the celebration of ostentatious greed or the righteousness of the 
’ethical’ shopper. With attention to the highly delineated consumer field in which ’shopping’ as an 
embedded practice of everyday life is caught between escapism and politics, authors explore a variety 
of themes, such as the extent to which consumerism has become embedded in forging identity, the 
positing of consumerism as a form of activism, the visibility of the gay male consumer and invisibility 
of the lesbian consumer, and the (re)stratification of consumer types along class lines. An engaging 
invitation to consider whether the positioning of consumerism through on-screen depictions is indicative 
of a new type of non-philosophical politics of 'choice' - a form of marketised, (a)political pragmatism - 
this book will appeal to scholars and students of sociology and cultural and media studies, with interests 
in class, consumption and gender.

Consumerism on TV

How can broadcasting help us understanding music and its cultural role, both historically and today? 
To answer this question, 'Music and the Broadcast Experience' brings together fourteen leading music 
and media scholars, who explore how music and broadcasting have developed together throughout 
the twentieth and into the twenty-first centuries.

Music and the Broadcast Experience

This work brings together writings on television published in Quarterly Review of Film and Video, 
from essays by Nick Browne and Beverle Houston to the latest historical and critical research. It 
considers television's economics, technologies, forms and audiences from a cultural perspective that 
links history, theory and criticism. The authors address several key issues: the formative period in 
American television history; the relation between television's political economy and its cultural forms; 
gender and melodrama; and new technologies such as video games and camcorders. Originally 
published in 1993.

American Television

When Nikita Khrushchev visited Hollywood in 1959 only to be scandalized by a group of scantily clad 
actresses, his message was blunt: Soviet culture would soon consign the mass culture of the West, 
epitomized by Hollywood, to the "dustbin of history." In Moscow Prime Time, a portrait of the Soviet 
broadcasting and film industries and of everyday Soviet consumers from the end of World War II through 
the 1970s, Kristin Roth-Ey shows us how and why Khrushchev’s ambitious vision ultimately failed to 
materialize. The USSR surged full force into the modern media age after World War II, building cultural 
infrastructures—and audiences—that were among the world’s largest. Soviet people were enthusiastic 
radio listeners, TV watchers, and moviegoers, and the great bulk of what they were consuming was not 
the dissident culture that made headlines in the West, but orthodox, made-in-the-USSR content. This, 
then, was Soviet culture’s real prime time and a major achievement for a regime that had long touted 
easy, everyday access to a socialist cultural experience as a birthright. Yet Soviet success also brought 
complex and unintended consequences. Emphasizing such factors as the rise of the single-family 
household and of a more sophisticated consumer culture, the long reach and seductive influence of 
foreign media, and the workings of professional pride and raw ambition in the media industries, Roth-Ey 
shows a Soviet media empire transformed from within in the postwar era. The result, she finds, was 
something dynamic and volatile: a new Soviet culture, with its center of gravity shifted from the lecture 
hall to the living room, and a new brand of cultural experience, at once personal, immediate, and 
eclectic—a new Soviet culture increasingly similar, in fact, to that of its self-defined enemy, the mass 
culture of the West. By the 1970s, the Soviet media empire, stretching far beyond its founders’ wildest 
dreams, was busily undermining the very promise of a unique Soviet culture—and visibly losing the 
cultural cold war. Moscow Prime Time is the first book to untangle the paradoxes of Soviet success 
and failure in the postwar media age.

Moscow Prime Time

This reference book is designed as a road map for researchers who need to find specific information 
about American mass communication as expeditiously as possible. Taking a topical approach, it 
integrates publications and organizations into subject-focused chapters for easy user reference. The 



editors define mass communication to include print journalism and electronic media and the processes 
by which they communicate messages to their audiences. Included are newspaper, magazine, radio, 
television, cable, and newer electronic media industries. Within that definition, this volume offers an 
indexed inventory of more than 1,400 resources on most aspects of American mass communication 
history, technology, economics, content, audience research, policy, and regulation. The material fea-
tured represents the carefully considered judgment of three experts -- two of them librarians -- plus 
four contributors from different industry venues. The primary focus is on the domestic American print 
and electronic media industries. Although there is no claim to a complete census of all materials on 
print journalism and electronic media -- what is available is now too vast for any single guide -- the 
most important and useful items are here. The emphasis is on material published since 1980, though 
useful older resources are included as well. Each chapter is designed to stand alone, providing the 
most important and useful resources of a primary nature -- organizations and documents as well as 
secondary books and reports. In addition, online resources and internet citations are included where 
possible.

Mass Communications Research Resources

Collection of essays that consider television as a digital media form and the aesthetic, cultural, and 
industrial changes that this shift has provoked.

Television as Digital Media

"Broadway in the Box shines a television-centric light on the cross-industry presence of a seminal 
American art form. Over seven chapters, it works to unearth, explore, and analyze pockets of over 
seventy years of television programming which embraced, nodded toward, and satirized the American 
musical in its various forms. This concentrated exploration of the genre across American television 
allows for an explication of America's shifting and at times wavering feelings toward the musical, 
its songs, and its stars. Further, examining these texts alongside constantly changing and at times 
intersecting entertainment industries uncovers forms of symbiosis and synergy that linked the cultural 
and economic futures of the musical across platforms. In the end, Mitzi Gaynor titillating America in a 
revealing and bejeweled Bob Mackie dress was not just the seventies being the seventies, but a single 
event reflecting a larger confluence of Broadway, film, Vegas, ratings, genre, and programming trends 
within a specific television model. Perhaps in a style similar to various Broadway and film retrospectives, 
Broadway in the Box takes individual events and brings them together to craft a larger commentary on 
American entertainments, economics, and industries. Broadway has always been in the box; someone 
just needed to plug it in to see what was on"--

Broadway in the Box

"This book contrasts the buoyant initial intentions of television's policy makers and creative advisers 
with the subsequent inability (for various reasons) to deliver as intended. The decline in the relationship 
between television and its commissioned operas is charted through three case studies: Menotti's Amahl 
and the Night Visitors (NBC), Britten's Owen Wingrave (BBC), and Gerald Barry's The Triumph of 
Beauty and Deceit (Channel 4) - the first a live broadcast, the second a video recording, and the third 
a filmed opera made for television."--Jacket.

Television Opera

Film studies has been a part of higher education curricula in the United States almost since the 
development of the medium. Although the study of film is dispersed across a range of academic 
departments, programs, and scholarly organizations, film studies has come to be recognized as a field 
in its own right. In an era when teaching and scholarship are increasingly interdisciplinary, film studies 
continues to expand and thrive, attracting new scholars and fresh ideas, direction, and research. Given 
the dynamism of the field, experienced and beginning instructors alike need resources for bringing 
the study of film into the classroom. This volume will help instructors conceptualize contemporary 
film studies in pedagogical terms. The first part of the volume features essays on theory and on 
representation, including gender, race, and sexuality. Contributors then examine the geographies of 
cinema and offer practical suggestions for structuring courses on national, regional, and transnational 
film. Several essays focus on interdisciplinary approaches, while others describe courses designed 
around genre (film noir, the musical), mode (animation, documentary, avant-garde film), or the formal 
elements of film, such as sound, music, and mise-en-scene. The volume closes with a section on film 



and media in the digital age, in which contributors discuss the opportunities and challenges presented 
by access to resources, media convergence, and technological developments in the field.

Teaching Film

For a full list of entries and contributors, a generous selection of sample entries, and more, visit the 
The "Advertising Age" Encyclopedia of Advertising website. Featuring nearly 600 extensively illustrated 
entries, The Advertising Age Encyclopedia of Advertising provides detailed historic surveys of the 
world's leading agencies and major advertisers, as well as brand and market histories; it also profiles 
the influential men and women in advertising, overviews advertising in the major countries of the world, 
covers important issues affecting the field, and discusses the key aspects of methodology, practice, 
strategy, and theory. Also includes a color insert.

The Advertising Age Encyclopedia of Advertising

Richly researched and engaging, The Columbia History of American Television tracks the growth of TV 
into a convergent technology, a global industry, a social catalyst, a viable art form, and a complex 
and dynamic reflection of the American mind and character. Renowned media historian Gary R. 
Edgerton follows the technological progress and increasing cultural relevance of television from its 
prehistory (before 1947) to the Network Era (1948-1975) and the Cable Era (1976-1994). He considers 
the remodeling of television's look and purpose during World War II; the gender, racial, and ethnic 
components of its early broadcasts and audiences; its transformation of postwar America; and its 
function in the political life of the country. In conclusion, Edgerton takes a discerning look at our current 
Digital Era and the new forms of instantaneous communication that continue to change America's 
social, political, and economic landscape.

Television

Cinematic Flashes challenges popular notions of a uniform Hollywood style by disclosing uncanny 
networks of incongruities, coincidences, and contingencies at the margins of the cinematic frame. In 
an agile demonstration of "cinephiliac" historiography, Rashna Wadia Richards extracts intriguing film 
fragments from their seemingly ordinary narratives in order to explore what these unexpected moments 
reveal about the studio era. Inspired by Walter Benjamin's preference for studying cultural fragments 
rather than composing grand narratives, this unorthodox history of the films of the studio system reveals 
how classical Hollywood emerges as a disjointed network of accidents, excesses, and coincidences.

The Columbia History of American Television

First Published in 2002. Routledge is an imprint of Taylor & Francis, an informa company.

Cinematic Flashes

Screenwriters are storytellers and dream builders. They forge new worlds and beings, bringing them 
to life through storylines and idiosyncratic details. Yet up until now, no one has told the story of these 
creative and indispensable artists. The Writers is the only comprehensive qualitative analysis of the 
history of writers and writing in the film, television, and streaming media industries in America. Featuring 
in-depth interviews with over fifty writers—including Mel Brooks, Norman Lear, Carl Reiner, and Frank 
Pierson—The Writers delivers a compelling, behind-the-scenes look at the role and rights of writers in 
Hollywood and New York over the past century. Granted unprecedented access to the archives of the 
Writers Guild Foundation, Miranda J. Banks also mines over 100 never-before-published oral histories 
with legends such as Nora Ephron and Ring Lardner Jr., whose insight and humor provide a window 
onto the enduring priorities, policies, and practices of the Writers Guild. With an ear for the language 
of storytellers, Banks deftly analyzes watershed moments in the industry: the advent of sound, World 
War II, the blacklist, ascension of television, the American New Wave, the rise and fall of VHS and DVD, 
and the boom of streaming media. The Writers spans historical and contemporary moments, and draws 
upon American cultural history, film and television scholarship and the passionate politics of labor and 
management. Published on the sixtieth anniversary of the formation of the Writers Guild of America, 
this book tells the story of the triumphs and struggles of these vociferous and contentious hero-makers.

Radio Reader

The Writers
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