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Doing Ethnographic and Observational Research

Including coverage of the selection of cases, observation and interviewing, recording data, and takes 
into account ethical issues, Doing Ethnographic and Observational Research introduces the reader to 
the practice of producing data through ethnographic fieldwork and observational research.

Doing Ethnographic and Observational Research

Annotation Doing Ethnographic and Observational Research guides the reader through the whole 
research process, from site selection to the production of a final report, and provides an introduction 
to the variety of data collection techniques associated with ethnographic research. Illustrative case 
material is provided throughout to demonstrate how the guidelines set out here translate into real-life 
research situations.

Doing Ethnographic and Observational Research

Including coverage of the selection of cases, observation and interviewing, recording data, and takes 
into account ethical issues, Doing Ethnographic and Observational Research introduces the reader to 
the practice of producing data through ethnographic fieldwork and observational research.

Doing Ethnography

Doing Ethnography systematically describes the various phases of an ethnographic inquiry, provides 
numerous examples, and offers suggestions and advice for the novice ethnographer. Ethnography 
seeks to understand, describe, and explain the symbolic world lying beneath the social action of 
groups, organizations, and communities. This book clearly sets out the coordinates and foundations of 
this increasingly popular methodology. Giampietro Gobo discusses all the major issues, including the 
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research design, access to the field, data collection, organization and analysis, and communication of 
the results.

The SAGE Qualitative Research Kit

"This is an impressive collection that will form a must-have resource for those undertaking, teaching 
or studying qualitative research. It is nicely balanced to include practical advice and methodological 
discussion on a range of issues, including research design, data collection, analytical approaches 
and the political economy of contemporary qualitative research practice." - Amanda Coffey, Cardiff 
University The SAGE Qualitative Research Kit is a major event in the world of Research Methods 
publishing. The kit comprises eight quality volumes that provide practical and accessible advice on how 
to conduct state-of-the-art qualitative research. This is an ideal toolkit for students and researchers for 
use in planning and carrying out research in a variety of academic and professional environments. 
Each short text is written by leading researchers in each field, and provides the reader with a hands-on 
guide to what it is really like to do qualitative research in the field. Each book cross-references the other 
books in the kit, making this an invaluable tool for both teaching and for self-learning. Ideal for anyone 
in the social, health and educational studies fields, this is the perfect all-encompassing and detailed 
introduction to the practicalities of qualitative research. The SAGE Qualitative Research Kit contains 
the following titles Designing Qualitative Research Uwe Flick Designing Qualitative Research provides 
a comprehensive guide to devising an effective research design. Uwe Flick discusses each stage 
of the process of designing qualitative research in detail, including formulating a research question, 
selecting an appropriate strategy, conceptual framework and data source, and collecting and analyzing 
data. 1. What is qualitative research 2. From an idea to a research question 3. Sampling, selecting 
and Access 4. Qualitative research designs 5. Resources and stepping stones 6. Quality in qualitative 
research 7. Ethics in qualitative research 8. Verbal data 9. Ethnographic and visual data 10. Analysing 
qualitative data 11. Designing qualitative research - Some conclusions Doing Interviews Steinar Kvale 
Interviewing is an invaluable tool for the qualitative researcher. Steinar Kvale provides coverage of both 
the theoretical background and the practical aspects of the interview process, incorporating discussion 
of the wide variety of methods in interview based research and the different approaches to reading the 
data. Consideration is also given to the crucial issue of how to ensure scientific rigor. 1. Introduction 
to Interview Research 2. Epistemological Issues of Interviewing 3. Ethical Issues of Interviewing 4. 
Planning an Interview Study 5. Conducting an Interview 6. Interview Variations 7. Interview Quali-
ty 8. Transcribing Interviews 9. Analysing Interviews 10. Validation and Generalisation of Interview 
Knowledge 11. Reporting Interview Knowledge 12. Enhancing Interview Quality Doing Ethnographic 
and Observational Research Michael Angrosino Doing Ethnographic Research guides the reader 
through the whole research process, from site selection through the production of a final report, and 
provides an introduction to the variety of data collection techniques associated with ethnographic 
research. Illustrative case material is provided throughout to demonstrate how the guidelines set out 
here translate into real-life research situations. 1. Ethnography and Participant Observation 2. What 
Kinds of Topics Can Be Effectively and Efficiently Studied by Ethnographic Methods? 3. Selecting a 
Field Site 4. Data Collection in the Field 5. Focus on Observation 6. Analyzing Ethnographic Data 
7. Strategies for Representing Ethnographic Data 8. Ethical Considerations 9. Ethnography for the 
Twenty-First Century Doing Focus Groups Rosaline Barbour Focus groups are an increasingly popular 
method for collecting qualitative data in the social sciences. Doing Focus Groups provides practical 
advice on planning and running such group successfully. Rose Barbour discusses the advantages and 
limitations of using group discussion and demonstrates effective methods for collecting and analysing 
data. 1. Introducing Focus Groups 2. Uses and Abuses of Focus Groups 3. Underpinnings of Focus 
Group Research 4. Research Design 5. Sampling 6. Practicalities of Planning and Running Focus 
Groups 7. Ethics and Engagement 8. Generating Data 9. Starting to Make Sense of Focus Group 
Data 10. Analytical Challenges in Focus Group Research Using Visual Data in Qualitative Research 
Marcus Banks Using Visual Data in Qualitative Research examines the wide range of uses of paintings, 
photographs, film, drawings and a host of other images in qualitative research. Marcus Banks discusses 
visual data produced by the researcher, and that produced by those under study, and provides a 
comprehensive introduction to the practice of visually-orientated research. 1. The place of visual data 
in social research: a brief history 2. Approaches to studying the visual 3.Visual methods and field 
research 4. Presenting visual research 5. Conclusion: images and social research Analyzing Qualitative 
Data Graham Gibbs Analyzing Qualitative Data outlines how to select the most appropriate tool for 
analysis and provides the reader with an awareness of the various challenges that are unique to 
interpreting the conceptual and subjective data generated in qualitative research. Graham Gibbs covers 



preparation of data, coding and categorizing, analyzing biographies and narratives, and discusses 
the use of computer assisted qualitative data analysis. 1. The Nature of Qualitative Analysis 2. Data 
preparation 3. Writing 4. Thematic coding and categorizing 5. Analysing biographies and narratives 
6. Comparative Analysis 7. Analytic Quality and Ethics 8. Getting started with computer assisted 
qualitative data analysis 9. Searching and other analytic activities using software 10. Putting it all 
together Doing Conversation, Discourse and Document Analysis Tim Rapley Doing Conversation, 
Discourse and Document Analysis demonstrates how language-in-use can be researched, looking at a 
wide range of sources, including official documents, political debate, casual conversations, interviews 
and internet chat rooms. The issues that might be faced by those undertaking such research are tackled 
and practical solutions are explored. 1. Studying discourse 2. Generating an archive 3. Ethics and 
recording 'data' 4. The practicalities of recording 5. Transcribing audio and video materials 6. Exploring 
conversations 7. Exploring conversations about and with documents 8. Exploring conversations and 
discourse: some debates and dilemmas 9. Exploring documents 10. Studying discourse: some closing 
comments Managing Quality in Qualitative Research Uwe Flick The issue of quality in qualitative 
research is one that is often neglected. In Managing Quality in Qualitative Research attention is 
given to the fundamental question of how to define and assess the quality of research. Uwe Flick 
examines how to distinguish good research from bad research when it comes to teaching, planning, 
evaluating and publishing qualitative research. 1. How to manage, address and assess the quality of 
qualitative research 2. Standards, criteria, checklists and guidelines 3. Strategies of managing diversity 
4. Concepts of Triangulation 5. Methodological Triangulation in Qualitative Research 6. Triangulation in 
Ethnography 7. Triangulation of Qualitative and Quantitative Research 8. How to Use Triangulation for 
managing quality - Practical Issues 9. Quality, Creativity, and Ethics: Different ways to ask the question 
10.Managing Quality in qualitative research - a focus on process and transparency

Doing Ethnographic Research

This workbook is loaded with exercises, how-to sections and checklists, all designed to serve as a 
supplemental support for students to apply the principles and concepts learned from the textbook it 
accompanies. With instructions and explanations written in a conversational style, it will help the student 
understand why the assignments are being used, why the skills they are developing are relevant and 
how the exercises relate to the textbook content.

Doing Sensory Ethnography

This bold agenda-setting title continues to spearhead interdisciplinary, multisensory research into 
experience, knowledge and practice. Drawing on an explosion of new, cutting edge research Sarah Pink 
uses real world examples to bring this innovative area of study to life. She encourages us to challenge, 
revise and rethink core components of ethnography including interviews, participant observation and 
doing research in a digital world. The book provides an important framework for thinking about sensory 
ethnography stressing the numerous ways that smell, taste, touch and vision can be interconnected 
and interrelated within research. Bursting with practical advice on how to effectively conduct and share 
sensory ethnography this is an important, original book, relevant to all branches of social sciences and 
humanities.

Doing Cultural Anthropology

As a practical bridge between the classroom and the field, this down-to-earth, hands-on collection offers 
an impressive range of insightful, focused vignettes about cultural research that will jumpstart students 
thinking about the practice of anthropology. Reflecting the contributions of nearly two dozen practicing 
social scientists, each clearly written chapter of Doing Cultural Anthropology covers the fundamentals 
of a different data-collection technique. Following an overview of a particular ethnographic method, 
each author describes his or her own research project and shows how that technique is utilized. 
Learning-by-doing remains the thrust of the latest edition, which includes two new chapters plus 
significant revisions to five of the original contributions. Each chapter ends with suggestions for student 
projects that promote hands-on exposure to what ethnographers actually do. Readers are given just 
enough information to appreciate the technique and to practice it for themselves.

Naturalistic Observation

Observation is one of the foundational methods of qualitative inquiry—but only if it is conducted in a 
systematic fashion that allows for the careful recording of data and the consistent retrieval of those data 



for purposes of analysis. To that end, this book features a brief how-to guide to conducting observations 
in naturalistic settings. The history of observational research, ongoing questions of its epistemological 
status, the impact of new technologies, and its major ethical concerns are also treated. Replete with 
examples of observation-based research, questions for class discussion, a glossary, and extensive 
references, this volume offers a rapid fire start into doing naturalistic observational research for novices 
and students.

Organizational Ethnography

2This is an excellent resource for those interested in studying organizations in both formal and informal 
contexts2 - Choice Taking readers through the practical history of ethnography from its anthropological 
origins through to its use in a ever-widening variety of organizational, academic and business contexts, 
this book covers the whole research project process, starting with research design, and dealing 
with such practical issues as gaining access, note-taking, project management, analysing one2s data 
and negotiating an exit strategy. It is highly practical and incorporates a range of case studies, 
illustrating organisational ethnography at work. This book is an invaluable resource for anyone wanting 
to plan and conduct their own ethnographic, observational or participant observational research in an 
organizational context, whatever their level of experience and regardless of whether they are studying 
a business organization or other types of organization such as schools and hospitals.

Ethnographic Methods

This best-selling book, designed for researchers embarking on their first ethnographic project, has 
been substantially revised and updated, with lots of exercises and advice to guide the embodied and 
creative 'practice' of ethnography. New additions include cyber-ethnography, sensual, visual and mobile 
ethnographies, and 'field walking'.

Doing Ethnography

This book provides a systematic introduction to ethnographic methods for data collection, analysis 
and representation. It takes you through the art and the methodological practicalities of ethnographic 
research, covering research design, choosing and accessing research settings and participants, 
data collection, field roles, analysis and writing. The book concludes with a bold assessment of the 
challenges, innovations and futures facing ethnography.

Key Concepts in Ethnography

At last, an accessible, authoritative, no-nonsense guide to the key concepts in one of the most widely 
used methodologies in social science: Ethnography. This is not quite an encyclopedia but far more than 
a dictionary. This outstanding teaching and research resource is comprehensive yet brief. It is small 
and neat, easy to hold and flick through, and it is exactly what students and researchers have been 
waiting for.

Doing Ethnography

Doing Ethnography is invaluable reading for anyone collecting data through observation. Innovative and 
thought provoking, it is a refreshing take on ethnography stressing both academic rigor and practical 
necessity. It combines theoretical perspective with tangible action plans and walks you step-by-step 
through designing, conducting, and evaluating ethnographic research. The book skilfully introduces 
the varied tasks and decisions you need to consider before entering the fieldhelping you to avoid 
common mistakes and to conduct safe, ethical research. The redesigned Second Edition has cutting 
edge case studies and examples from across the social sciences and has an embedded awareness 
of the importance of digital research tools and social media. It also includes a detailed discussion 
of: Autoethnography Digital Ethnography Visual Ethnography Feminist Ethnography Managing and 
Analysing data This is an ideal companion for every novice researcher.

Participant Observation

Spradley should be read by anyone who wants to gain a true understanding of the process of participant 
observation. This text is a follow-up to his ethnographic research handbook, The Ethnographic Inter-
view, and guides readers through the technique of participant observation to research ethnography and 



culture. Spradley shows how to analyze collected data and to write an ethnography. The appendices 
include research questions and writing tasks.

Doing Ethnography in Teams

This uniquely in-depth book offers a blow-by-blow account of the sometimes problematic dynamics 
of conducting collaborative fieldwork in ethnography. Tracing the interplay between co-researchers 
at various points of contact in both professional and personal relations, the analysis draws out the 
asymmetries which can develop among team members nominally working towards the same ends. It 
details the often complex dialogues that evolve in an attempt to navigate conflicting interests, such as 
team members’ resistances to particular methodological ‘recipes’ or research protocols. The authors 
show that such debates can create an open forum to negotiate new practices. A key element of this 
publication is that it goes beyond an analysis of more traditional power relations in research teams 
comprising members at different academic pay grades. As well as drawing attention to gender-related 
dynamics in research collaborations, the authors use themselves as an exemplar to demonstrate how 
differences in age, experience, knowledge, professional skills and background can be exploited to 
generate positive outcomes constituting much more than the apparent sum of their parts. In doing so, 
the authors reveal the delightful, surprising and yet challenging aspects of research collaboration that 
are often absent from the qualitative literature.

Doing Ethnographic Research

Brings together researchers from many different areas to recount key research problems in their own 
field sites and how they were tackled.

Netnography

With as many as 1 billion people now using online communities such as newsgroups, blogs, forums, 
social networking sites, podcasting, videocasting, photosharing communities, and virtual worlds, the 
internet is now an important site for research. This exciting new text is the first to explore the discipline 
of 'Netnography' - the conduct of ethnography over the internet - a method specifically designed to 
study cultures and communities online. For the first time, full procedural guidelines for the accurate 
and ethical conduct of ethnographic research online are set out, with detailed, step-by-step guidance 
to thoroughly introduce, explain, and illustrate the method to students and researchers. The author also 
surveys the latest research on online cultures and communities, focusing on the methods used to study 
them, with examples focusing on the new elements and contingencies of the blogosphere (blogging), 
microblogging, videocasting, podcasting, social networking sites, virtual worlds and more. This book will 
be essential reading for researchers and students in social sciences such as anthropology, sociology, 
marketing and consumer research, organization and management studies and cultural and media 
studies.

Doing Ethnographies

Doing Ethnographies is an introductory and applied guide to ethnographic methods. It focuses on those 
methods - participant observation, interviewing, focus groups, and video/photographic work - that allow 
us to understand the lived, everyday world. Informed by the authors' fieldwork experience, the book 
covers the relation between theory, practice and writing, and demonstrates how methods work in the 
field, so preparing the first-time ethnographer for the loss of control and direction often experienced.

Watching Closely

"Although observation is an essential part of any fieldworker's toolkit, many ethnographers' observa-
tional skills tend to be their weakest. Christena Nippert-Eng's Watching Closely provides a practical, 
interactive guide for honing one's powers of observation. This book contains nine exercises for practic-
ing different forms of observation, including preparatory briefings and post-exercise discussions. From 
social and behavioral scientists to user-centered designers and architects, undergraduate students to 
experienced fieldworkers, Watching Closely is an invaluable resource for anyone seeking to develop 
their skills as a fieldworker"--

The SAGE Encyclopedia of Communication Research Methods



Communication research is evolving and changing in a world of online journals, open-access, and 
new ways of obtaining data and conducting experiments via the Internet. Although there are generic 
encyclopedias describing basic social science research methodologies in general, until now there 
has been no comprehensive A-to-Z reference work exploring methods specific to communication and 
media studies. Our entries, authored by key figures in the field, focus on special considerations when 
applied specifically to communication research, accompanied by engaging examples from the literature 
of communication, journalism, and media studies. Entries cover every step of the research process, 
from the creative development of research topics and questions to literature reviews, selection of best 
methods (whether quantitative, qualitative, or mixed) for analyzing research results and publishing 
research findings, whether in traditional media or via new media outlets. In addition to expected entries 
covering the basics of theories and methods traditionally used in communication research, other entries 
discuss important trends influencing the future of that research, including contemporary practical issues 
students will face in communication professions, the influences of globalization on research, use of new 
recording technologies in fieldwork, and the challenges and opportunities related to studying online 
multi-media environments. Email, texting, cellphone video, and blogging are shown not only as topics of 
research but also as means of collecting and analyzing data. Still other entries delve into considerations 
of accountability, copyright, confidentiality, data ownership and security, privacy, and other aspects of 
conducting an ethical research program. Features: 652 signed entries are contained in an authoritative 
work spanning four volumes available in choice of electronic or print formats. Although organized A-to-Z, 
front matter includes a Reader’s Guide grouping entries thematically to help students interested in a 
specific aspect of communication research to more easily locate directly related entries. Back matter 
includes a Chronology of the development of the field of communication research; a Resource Guide 
to classic books, journals, and associations; a Glossary introducing the terminology of the field; and a 
detailed Index. Entries conclude with References/Further Readings and Cross-References to related 
entries to guide students further in their research journeys. The Index, Reader’s Guide themes, and 
Cross-References combine to provide robust search-and-browse in the e-version.

Projects in Ethnographic Research

Designed to give students a hands-on taste of what it is like to do ethnographic research, this concise 
manual offers a related set of three enriching yet manageable research projects with clear, workable 
instructions and guidelines. Through them, Professor Angrosino demonstrates for students at all levels 
that ethnography is an exciting and challenging form of social research. Solid, encouraging, and 
readable, the guide provides a basic format so that students can learn the fundamental ethnographic 
data collection techniques of observation, interviewing, and analyzing archives while conducting their 
own mini-projects in local settings. Projects in Ethnographic Research also includes many well-chosen, 
concrete, and illuminating examples drawn from the research of the authors own students and from the 
published works of other ethnographers. Projects in Ethnographic Research is most useful to those who 
teach introductory cultural anthropology and who want to introduce their students to some important 
field techniques but cannot justify assigning a longer, more comprehensive methods book. Brief and 
reasonably priced, the Angrosino text is sure to become an important component in introductory 
classrooms because it enhances some of the key concepts in cultural anthropology. It will also ignite 
the interest of future ethnographers.

Ethnography in Nursing Research

This book describes the principles and methods of ethnography used by researchers (particularly 
nursing researchers) who examine issues related to health and illness. The authors describe both the 
processes related to gaining access to the “field” as well as how to: - Conduct ethnographic research in 
health settings - Analyze and interpret the data you collect from your field work - Make ethical decisions 
related to the role of being an ethnographer in a health setting, and - Put your ideas into writing so that 
you can create an ethnographic research proposal Written at a level appropriate for those who have 
taken an undergraduate research methods course, this book will enable you to learn from people about 
their health and/or illness.

Introduction to Ethnographic Research

Introduction to Ethnographic Research streamlines learning the process of research, speaks to the 
student at a foundational level, and helps the reader conquer the apprehensions of mastering research 
methods. Written in a conversational style, authors Kimberly Kirner and Jan Mills use a focus on 



scaffolding across the chapters to help the student transition from step to step in the research process. 
Case studies and first-hand accounts are also featured in each chapter, allowing the student to see the 
early steps, successes and at times failures that accomplished researchers experienced in their past. 
These real examples further encourage the student that even the best researchers failed along the 
way, and more importantly, learned from those mistakes. This text is designed to be used as a stand 
alone book, but is enhanced by the use with the supplemental workbook, Doing Ethnographic Research 
by the same authors. This text has call-outs to the supplemental text, which allow for application and 
practice of the material learned.

Participant Observation

Participant observation is the foundation of ethnographic research design and supports and comple-
ments other types of qualitative and quantitative data collection. Qualitative research in such diverse 
areas as anthropology, sociology, education, medicine draws on the insights gained through the use 
of participant observation. The authors have written a guide to the collection of systematic data in 
naturalistic settings - communities in many different cultures - to achieve an understanding of the most 
fundamental processes and patterns of social life. This book serves as a basic primer for the beginning 
researcher and as a useful reference and guide for experienced researchers in many fields who wish 
to reexamine their own skills and abilities in light of best practices of participant observation. This new 
edition includes discussions of participant observation in nontypical settings, such as the Internet, 
participant observation in applied research, and ethics of participant observation. It also explores in 
greater depth the use of computer-assisted analysis of textual data in issues of sampling and in linking 
method with theory.

Participant Observation

While providing an introduction to basic principles and strategies, this volume also explores the philos-
ophy and methodology underlying the actual practice of participant observation. Taking a thoroughly 
practical approach to the methods of participant observation, Jorgensen illustrates these methods 
with both classic and current research studies. By using the materials in this book, readers can begin 
conducting participant observation research on their own.

Ethnography and Virtual Worlds

This title provides practical and detailed techniques for ethnographic research customized to reflect the 
specific issues of online virutal worlds, both game and nongame.

Handbook of Ethnography

"I wish the Handbook of Ethnography had been available to me as a fledgling ethnographer. I would 
recommend it for any graduate student who contemplates a career in the field. Likewise for experienced 
ethnographers who would like the equivalent of a world atlas to help pinpoint their own locations in 
the field." - Journal of Contemporary Ethnography "No self-respecting qualitative researcher should 
be without Paul Atkinson2s handbook on ethnography. This really is encyclopaedic in concept and 
scope. Many "big names" in the field have contributed so this has to be the starting point for anyone 
looking to understand the field in substantive topic, theoretical tradition and methodology." - SRA 
News Ethnography is one of the chief research methods in sociology, anthropology and other cognate 
disciplines in the social sciences. This Handbook provides an unparalleled, critical guide to its principles 
and practice. The volume is organized into three sections. The first systematically locates ethnography 
firmly in its relevant historical and intellectual contexts. The roots of ethnography are pinpointed and 
the pattern of its development is demonstrated. The second section examines the contribution of 
ethnography to major fields of substantive research. The impact and strengths and weaknesses of 
ethnographic method are dealt with authoritatively and accessibly. The third section moves on to 
examine key debates and issues in ethnography, from the conduct of research through to contemporary 
arguments. The result is a landmark work in the field, which draws on the expertise of an internationally 
renowned group of interdisicplinary scholars. The Handbook of Ethnography provides readers with a 
one-stop critical guide to the past, present and future of ethnography. It will quickly establish itself as 
the ethnographer2s bible.

Organizational Ethnography



Electronic Inspection Copy available for instructors here Just as newspapers do not, typically, engage 
with the ordinary experiences of people's daily lives, so organizational studies has also tended largely to 
ignore the humdrum, everyday experiences of people working in organizations. However, ethnographic 
approaches provide in-depth and up-close understandings of how the 'everyday-ness' of work is 
organized and how, in turn, work itself organizes people and the societies they inhabit. Organizational 
Ethnography brings contributions from leading scholars in organizational studies that serve to unpack 
an ethnographic perspective on organizations and organizational research. The authors explore the 
particular problems faced by organizational ethnographers, including: - questions of gaining access 
to research sites within organizations; - the many styles of writing organizational ethnography; - the 
role of friendship relations in the field; - problems of distance and closeness; - the doing of at-home 
ethnography; - ethical issues; - standards for evaluating ethnographic work. This book is a vital resource 
for organizational scholars and students doing or writing ethnography in the fields of business and 
management, public administration, education, health care, social work, or any related field in which 
organizations play a role.

This Is Service Design Doing

How can you establish a customer-centric culture in an organization? This is the first comprehensive 
book on how to actually do service design to improve the quality and the interaction between service 
providers and customers. You'll learn specific facilitation guidelines on how to run workshops, perform 
all of the main service design methods, implement concepts in reality, and embed service design suc-
cessfully in an organization. Great customer experience needs a common language across disciplines 
to break down silos within an organization. This book provides a consistent model for accomplishing 
this and offers hands-on descriptions of every single step, tool, and method used. You'll be able to 
focus on your customers and iteratively improve their experience. Move from theory to practice and 
build sustainable business success.

The SAGE Qualitative Research Kit

"This is an impressive collection that will form a must-have resource for those undertaking, teaching 
or studying qualitative research. It is nicely balanced to include practical advice and methodological 
discussion on a range of issues, including research design, data collection, analytical approaches 
and the political economy of contemporary qualitative research practice." - Amanda Coffey, Cardiff 
University The SAGE Qualitative Research Kit is a major event in the world of Research Methods 
publishing. The kit comprises eight quality volumes that provide practical and accessible advice on how 
to conduct state-of-the-art qualitative research. This is an ideal toolkit for students and researchers for 
use in planning and carrying out research in a variety of academic and professional environments. 
Each short text is written by leading researchers in each field, and provides the reader with a hands-on 
guide to what it is really like to do qualitative research in the field. Each book cross-references the other 
books in the kit, making this an invaluable tool for both teaching and for self-learning. Ideal for anyone 
in the social, health and educational studies fields, this is the perfect all-encompassing and detailed 
introduction to the practicalities of qualitative research. The SAGE Qualitative Research Kit contains 
the following titles Designing Qualitative Research Uwe Flick Designing Qualitative Research provides 
a comprehensive guide to devising an effective research design. Uwe Flick discusses each stage 
of the process of designing qualitative research in detail, including formulating a research question, 
selecting an appropriate strategy, conceptual framework and data source, and collecting and analyzing 
data. 1. What is qualitative research 2. From an idea to a research question 3. Sampling, selecting 
and Access 4. Qualitative research designs 5. Resources and stepping stones 6. Quality in qualitative 
research 7. Ethics in qualitative research 8. Verbal data 9. Ethnographic and visual data 10. Analysing 
qualitative data 11. Designing qualitative research - Some conclusions Doing Interviews Steinar Kvale 
Interviewing is an invaluable tool for the qualitative researcher. Steinar Kvale provides coverage of both 
the theoretical background and the practical aspects of the interview process, incorporating discussion 
of the wide variety of methods in interview based research and the different approaches to reading the 
data. Consideration is also given to the crucial issue of how to ensure scientific rigor. 1. Introduction 
to Interview Research 2. Epistemological Issues of Interviewing 3. Ethical Issues of Interviewing 4. 
Planning an Interview Study 5. Conducting an Interview 6. Interview Variations 7. Interview Quali-
ty 8. Transcribing Interviews 9. Analysing Interviews 10. Validation and Generalisation of Interview 
Knowledge 11. Reporting Interview Knowledge 12. Enhancing Interview Quality Doing Ethnographic 
and Observational Research Michael Angrosino Doing Ethnographic Research guides the reader 
through the whole research process, from site selection through the production of a final report, and 



provides an introduction to the variety of data collection techniques associated with ethnographic 
research. Illustrative case material is provided throughout to demonstrate how the guidelines set out 
here translate into real-life research situations. 1. Ethnography and Participant Observation 2. What 
Kinds of Topics Can Be Effectively and Efficiently Studied by Ethnographic Methods? 3. Selecting a 
Field Site 4. Data Collection in the Field 5. Focus on Observation 6. Analyzing Ethnographic Data 
7. Strategies for Representing Ethnographic Data 8. Ethical Considerations 9. Ethnography for the 
Twenty-First Century Doing Focus Groups Rosaline Barbour Focus groups are an increasingly popular 
method for collecting qualitative data in the social sciences. Doing Focus Groups provides practical 
advice on planning and running such group successfully. Rose Barbour discusses the advantages and 
limitations of using group discussion and demonstrates effective methods for collecting and analysing 
data. 1. Introducing Focus Groups 2. Uses and Abuses of Focus Groups 3. Underpinnings of Focus 
Group Research 4. Research Design 5. Sampling 6. Practicalities of Planning and Running Focus 
Groups 7. Ethics and Engagement 8. Generating Data 9. Starting to Make Sense of Focus Group 
Data 10. Analytical Challenges in Focus Group Research Using Visual Data in Qualitative Research 
Marcus Banks Using Visual Data in Qualitative Research examines the wide range of uses of paintings, 
photographs, film, drawings and a host of other images in qualitative research. Marcus Banks discusses 
visual data produced by the researcher, and that produced by those under study, and provides a 
comprehensive introduction to the practice of visually-orientated research. 1. The place of visual data 
in social research: a brief history 2. Approaches to studying the visual 3.Visual methods and field 
research 4. Presenting visual research 5. Conclusion: images and social research Analyzing Qualitative 
Data Graham Gibbs Analyzing Qualitative Data outlines how to select the most appropriate tool for 
analysis and provides the reader with an awareness of the various challenges that are unique to 
interpreting the conceptual and subjective data generated in qualitative research. Graham Gibbs covers 
preparation of data, coding and categorizing, analyzing biographies and narratives, and discusses 
the use of computer assisted qualitative data analysis. 1. The Nature of Qualitative Analysis 2. Data 
preparation 3. Writing 4. Thematic coding and categorizing 5. Analysing biographies and narratives 
6. Comparative Analysis 7. Analytic Quality and Ethics 8. Getting started with computer assisted 
qualitative data analysis 9. Searching and other analytic activities using software 10. Putting it all 
together Doing Conversation, Discourse and Document Analysis Tim Rapley Doing Conversation, 
Discourse and Document Analysis demonstrates how language-in-use can be researched, looking at a 
wide range of sources, including official documents, political debate, casual conversations, interviews 
and internet chat rooms. The issues that might be faced by those undertaking such research are tackled 
and practical solutions are explored. 1. Studying discourse 2. Generating an archive 3. Ethics and 
recording 'data' 4. The practicalities of recording 5. Transcribing audio and video materials 6. Exploring 
conversations 7. Exploring conversations about and with documents 8. Exploring conversations and 
discourse: some debates and dilemmas 9. Exploring documents 10. Studying discourse: some closing 
comments Managing Quality in Qualitative Research Uwe Flick The issue of quality in qualitative 
research is one that is often neglected. In Managing Quality in Qualitative Research attention is 
given to the fundamental question of how to define and assess the quality of research. Uwe Flick 
examines how to distinguish good research from bad research when it comes to teaching, planning, 
evaluating and publishing qualitative research. 1. How to manage, address and assess the quality of 
qualitative research 2. Standards, criteria, checklists and guidelines 3. Strategies of managing diversity 
4. Concepts of Triangulation 5. Methodological Triangulation in Qualitative Research 6. Triangulation in 
Ethnography 7. Triangulation of Qualitative and Quantitative Research 8. How to Use Triangulation for 
managing quality - Practical Issues 9. Quality, Creativity, and Ethics: Different ways to ask the question 
10.Managing Quality in qualitative research - a focus on process and transparency

Practical Ethnography

Ethnography is an increasingly important research method in the private sector, yet ethnographic 
literature continues to focus on an academic audience. Sam Ladner fills the gap by advancing rigorous 
ethnographic practice that is tailored to corporate settings where colleagues are not steeped in 
social theory, research time lines may be days rather than months or years, and research sponsors 
expect actionable outcomes and recommendations. Ladner provides step-by-step guidance at every 
turn--covering core methods, research design, using the latest mobile and digital technologies, project 
and client management, ethics, reporting, and translating your findings into business strategies. This 
book is the perfect resource for private-sector researchers, designers, and managers seeking robust 
ethnographic tools or academic researchers hoping to conduct research in corporate settings. More 
information on the book is available at http://www.practicalethnography.com/.

Field Research in Political Science



This book explains how field research contributes value to political science by exploring scholars' 
experiences, detailing exemplary practices, and asserting key principles.

Anthropologists in the Field

An excellent introduction to real-world ethnography, this book covers short- and long-term participant 
observation and ethnographic interviewing and uses diverse cultures as cases.

Beyond observation

This electronic version has been made available under a Creative Commons (BY-NC-ND) open access 
license. Beyond Observation is structured by the argument that the ‘ethnographicness’ of a film should 
not be determined by the fact that it is about an exotic culture – the popular view – nor because it 
has apparently not been authored – a long-standing academic view – but rather because it adheres 
to the norms of ethnographic practice more generally. On these grounds, the book covers a large 
number of films made in a broad range of styles across a 120-year period, from the Arctic to Africa, 
from the cities of China to rural Vermont. Paul Henley discusses films made within reportage, exotic 
melodrama and travelogue genres in the period before the Second World War, as well as more 
conventionally ethnographic films made for academic or state-funded educational purposes. The book 
explores the work of film-makers such as John Marshall, Asen Balikci, Ian Dunlop and Timothy Asch 
in the post-war period, considering ideas about authorship developed by Jean Rouch, Robert Gardner 
and Colin Young. It also discusses films authored by indigenous subjects themselves using the new 
video technology of the 1970s and the ethnographic films that flourished on British television until the 
1990s. In the final part of the book, Henley examines the recent work of David and Judith MacDougall 
and the Harvard Sensory Ethnography Lab, before concluding with an assessmentof a range of films 
authored in a participatory manner as possible future models.

Doing Visual Ethnography

'[T]hose already proficient in ethnographic methods will find Doing Visual Ethnography a foray into 
what should be an increasingly normative terrain and what is certainly a much-needed addition to 
the literature. They will be challenged to simultaneously take on new methodological conceits and 
their application beyond traditional boundaries' - Library & Information Science Research Following on 
from the success of Doing Visual Ethnography, this fully revised and updated second edition explores 
the use and potential of photography, video and hypermedia in ethnographic and social research. It 
offers a reflexive approach to theoretical, methodological, practical and ethical issues of using these 
media now that they are increasingly being incorporated into field research. Sarah Pink adopts the 
viewpoint that visual research methods should be rooted in a critical understanding of local and 
academic visual cultures, the visual media and technologies being used and the ethical issues they 
raise. The book demonstrates that these new challenges that shape ethnographic knowledge can be 
met by understanding the reflexivity and experience through which visual and ethnographic materials 
are produced and interpreted. New to the Second Edition: - General updating of figures, terminology 
and literature to bring the book up-to-date with recent innovations in theory, practice and technology 
- Annotated reading lists added to each chapter to guide the reader to further literature - Completely 
rewritten chapter on digital technology to ensure the text is in line with the latest developments in 
technology and methodological thinking Drawing from her own experiences of using photography, video 
and hypermedia in research, as well as the work of others, the author follows the research process from 
project design, planning and implementing and practising fieldwork to analysis and representation, 
suggesting how visual images and technologies can be combined to form an integrated process 
throughout the different stages of research. The Second Edition of Doing Visual Ethnography is an 
excellent resource for students of sociology, anthropology, cultural studies, media studies, and those 
doing ethnographic and qualitative research. It also provides valuable reading for researchers and 
postgraduates.

Applied Qualitative Research Design

"This unique text provides a comprehensive framework for creating, managing, and interpreting qual-
itative research studies that yield valid and useful information. Examples of studies from a wide range 
of disciplines illustrate the strengths, limitations, and applications of the primary qualitative methods: 
in-depth interviews, focus group discussions, ethnography, content analysis, and case study and narra-
tive research. Following a consistent format, chapters show students and researchers how to implement 



each method within a paradigm-neutral and flexible Total Quality Framework (TQF) comprising four 
interrelated components: Credibility, Analyzability, Transparency, and Usefulness. Unlike other texts that 
relegate quality issues to one or two chapters, detailed discussions of such crucial topics as construct 
validity, inter-researcher reliability, researcher bias, and verification strategies are featured throughout. 
The book also addresses applications of the TQF to the writing, review, and evaluation of qualitative 
research proposals and manuscripts. KEY WORDS/SUBJECT AREAS: case study, content analysis, 
ethnographic, ethnography, focus groups, interviews, narrative, proposal writing, qualitative research, 
reliability, research designs, research methods, standards, studies, the literacy, total quality framework, 
transparency AUDIENCE: Graduate students and instructors in education, sociology, psychology, 
social work, management, communications, and nursing; researchers and evaluators seeking guidance 
for their qualitative research work. "--

Ethnography

This edition takes a step into a new frontier - the Internet, which is one of the most-powerful resources 
available to ethnographers. The book now provides insights into the uses of the internet, including con-
ducting searches about topics or sites, collecting census data, conducting interviews by "chatting" and 
video-conferencing, sharing notes and pictures about research sites, debating issues with colleagues 
on listservs and in online journals, and downloading useful data collection and analyses software.

Sensing the City

The city is more than demography and architecture, it is a state of mind. Various groups, scenes and 
subcultures, widely known as "man in the street\

Knowing Children

When studying children too often it is assumed that "our" view of the world will be their view of the 
world. Knowing Children explores this lofty assumption and explodes various myths that researchers 
commonly hold about children. Using the assumptions that minors are knowledgeable about their 
world and that the worlds of minors are special and noteworthy, Fine and Sandstrom explore the 
worlds of children and demonstrate that adults can greatly benefit from studying their worlds through 
the use of qualitative research methods. In this insightful volume Fine and Sandstrom present timely 
methodological statements on doing participant observation with children. Drawing on case studies of 
children from three age groups they provide the first extended treatment of methodological problems 
with qualitative research involving children which integrates previous writings. They cover general 
issues involved in research with children, focusing on methodological and ethical concerns as well. 
This volume provides a fresh view of the worlds of children while providing an invaluable reference for 
the ethnographic researcher. Knowing Children helps the researcher understand how and why children 
react to adults doing ethnographic research. This work will prove to be specifically of interest to applied 
researchers in child development and education. It will also be of interest to those in other human 
services and more traditional ethnographic fields.
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