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Explore the critical strategies enabling agile competitors and virtual organizations to succeed in 
dynamic markets. This involves focusing on innovative business agility approaches and leveraging 
technology to develop superior customer value propositions, ultimately driving significant customer 
enrichment strategies through enhanced experiences and tailored offerings.
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This book, written by three internationally recognized authorities on global competitiveness, is designed 
to help any business - large or small - come to terms ...
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Agile Competitors and Virtual Organizations is packed with historical perspective, strategic insights, 
and practical advice, including valuable ...
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